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When  a  mouth  ulcer  sufferer  comes  to  you  for  advice 


By  recommending  Medijel  you  can  promise  him  pain 
relief  within  30  seconds. 

Medijel  is  soft.  Soft  enough  tobe  placed  right  on  the 
point  of  the  pain.  The  local  anaesthetic,  lignocaine 
hydrochloride,  can  then  start  working  immediately  -  whilst 
emollient,  antibacterial  and  antifungal  agents  help  promote 
rapid  healing. 

All  he's  interested  in,  of  course,  is  something  that 
works.  With  soft,  effective  Medijel  that's  exactly  what  you'll 
be  selling  him. 


in  soft  pastilles  or  soothing  gel 

from  Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts, 
WD1  7JJ.  Tel.  (0923)  29251 
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Get  a  move  on! 

Pharmacy  contractors  are  growing  very  impatient 
regarding  the  delay  in  appointment  of  the  independent 
panel  on  remuneration.  The  names  of  the  panel  members 
have  still  not  been  published  although  when  the  panel  was 
first  announced  in  November,  work  was  expected  to 
commence  in  January  and  to  be  completed  by  April. 

It  is  already  well  into  March  and  the  panel  is 
expected  to  have  three  months  work.  Although 
Mr  David  Ennals,  Secretary  for  Social  Services,  has 
agreed  to  the  panel  considering  the  issues  retrospectively 
he  is  not  committed  to  be  bound  by  the  panel's 
decisions.  As  time  drags  on  contractors'  profits  fall 
further  behind  what  they  consider  to  be  adequate. 

Why  the  delay?  Both  the  Department  of  Health  and 
the  Pharmaceutical  Services  Negotiating  Committee  agree 
that  the  nominated  panel  members  have  not  formally 
accepted.  However,  PSNC  chief  executive,  Mr  A.  J.  Smith, 
has  said  PSNC  would  be  willing  to  finance  fully 
remuneration  for  the  panel  members.  The  profit  claim  is 
for  £25  million  plus — worth  spending  £10,000  or  so,  for. 

The  Department,  however,  insists  that  financing  of  the 
panel  must  be  equally  divided  between  the  two  sides  to 
avoid  possible  bias.  It  is  essential  to  have  well  qualified 
personnel  on  the  panel  and  such  people  are  entitled  to 
proper  fees — as  are  pharmacists,  for  that  matter. 
Whatever  is  holding  up  the  panel  must  be  resolved 
immediately — contractors  cannot  be  blamed  for  feeling 
this  is  yet  another  example  of  Government  prevarication. 

Sacred  Sundays 

Chemists  are  not  alone  in  rejecting  Sunday  trading — 
readers  of  C&D's  sister  retailing  publications  are 
responding  equally  forcefully  against  the  whole  principle, 
with  only  22  per  cent  of  hardware  outlets  in  favour  and 
one-in-four  furniture  retailers,  for  example. 

As  replies  to  C&D's  own  survey  have  continued  to 
arrive  (now  well  over  400,  representing  some  600  shops), 
the  proportion  of  "yes"  to  Sunday  trading  votes  has,  if 
anything  fallen — from  19  per  cent  at  the  300  mark  to 
17  per  cent.  And  both  the  National  Pharmaceutical 
Association  and  the  National  Chamber  of  Trade  (to  whom 
full  analyses  have  been  sent)  have  seen  the  results  as 
confirming  their  own  policies. 

The  NPA  says:  "We  are  pleased  to  see  that  the 
figures  almost  exactly  reflect  the  views  of  the  Board  of 
Management.  We  have  made  representation  along  these 
lines  both  direct  to  the  government  and  to  the  NCT." 

The  NCT's  director  general,  Leslie  Seeney,  has 
expressed  some  concern  over  one  section  of  the 
results  however — the  fact  that  many  retailers  do  not 
trust  their  fellow  traders  and  would  rather  see  central  or 
local  government  in  control  (other  retailers  have 
responded  similarly).  Mr  Seeney  says:  "This  is  admitting 
the  hard  reality  of  Sunday  trading.  It  is  a  point  we 
have  stressed  throughout  our  opposition.  If  one  retailer 
finds  another  retailer  opening  on  Sunday,  regardless  of 
what  has  been  agreed,  economic  pressures  will 
eventually  force  him  to  do  the  same. 

"As  we  have  said  before,  the  public  purse  is  not 
elastic.  The  shopper  only  has  a  certain  amount  to  spend 
and  if  one  trader  sees  that  money  being  diverted 
elsewhere  he  will  have  to  open  to  retain  his  share 
of  the  market." 

Mr  Seeney  also  stressed  that  the  size  of  the  response, 
from  retailers  as  busy  as  chemists,  re-inforced  the 
pressure  of  feeling  against  the  Bill  now  before  the 
House  of  Lords.  "It  is  through  surveys  such  as  this  that 
the  Government  will  become  aware  of  the  nationwide 
feeling  against  such  measures,"  he  added. 
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Sainsburys'  OFT 
threat  to  Boots' 
cosmetics  share 


Sainsburys,  the  grocery  chain,  are  con- 
sidering referring  Boots'  34  per  cent 
share  of  the  cosmetics  and  toiletries 
market  to  the  Office  of  Fair  Trading. 

In  a  BBC1  programme,  "The  Risk 
Business",  last  week,  it  was  alleged  that 
Boots  exert  pressure  on  cosmetics  houses 
not  to  distribute  through  supermarkets 
— a  charge  which  Boots  strenuously 
denied. 

Sainsbury's  Peter  Davis  told  the  BBC 
presenters  that  they  had  done  quite  well 
with  the  Cover  Girl  range  of  super- 
market cosmetics  but  would  like  to 
stock  the  well-known  leading  brands 
which  women  wanted.  However,  their 
approach  to  all  the  major  companies 
had  been  met  with  a  "no".  Sainsburys' 
response  had  been  to  try  to  buy  the 
products  through  a  third  party  by  going 
to  wholesalers.  "We  have  been  stocking 
a  number  of  toiletries,  men's  toiletries 
for  example,  that  we  have  bought  from 
someone  else.  We  have  had  a  very  big 
row  with  a  major  company  and  in  fact 
they  have  tried  to  stop  us  selling  them, 
and  they  have  tried  also  to  find  out 
where  we  bought  them  from  and  to  try 
to  stop  us  having  them." 

Mr  Davis  also  tried  to  go  over  the 
heads  of  British  companies  to  their 
American  head  offices  but  received  the 
same  answer.  The  reasons  given  were 
that  not  all  packaging  is  suitable  for 
sale  in  supermarkets,  and  that  they 
wouldn't  want  to  see  "scruffy"  counters, 
"I  don't  think  they  would  here  anyway, 
said  Mr  Davis,"  and  we  wouldn't  want 
to  sell  them  on  counters — we  want  to 
sell  by  self-service.  I  think  you  will  see 
by  our  stores  we  maintain  a  very  high 
standard  for  toiletries,  and  I  think  we 
could  do  the  same  for  cosmetics. 

Submission  prepared 

The  presenter  asked  whether  these 
were  thought  to  be  the  real  reasons,  to 
which  Mr  Davis  replied:  "The  real  rea- 
son is  that  they  are  afraid  of  upsetting 
other  customers."  Confirming  that 
meant  Boots,  he  said  that  Sainsburys 
were  not  going  to  accept  the  situation. 
"We  have  tried  once  more  contacting 
all  the  companies  and  we  have  prepared 
a  submission  for  the  Office  of  Fair 
Trading." 

The  programme  then  pointed  out  that 
any  firm  with  a  25  per  cent  share  of  the 
market  may  be  investigated  by  the  Office 
of  Fair  Trading.  "If  Sainsburys  do 
go  ahead  with  this  plan  the  Monopolies 
and  Mergers  Commission  could  then  be 
asked  to  give  an  opinion  as  to  whether 
or  not  there  was  a  monopoly.  It  would 


also  have  to  decide  whether  it  was 
against  public  interest.  If  it  was.  the 
Secretary  of  State  for  Prices  and  Con- 
sumer Protection  has  the  power  to  make 
an  order  to  reduce  or  eliminate  the 
monopoly."  If,  however,  the  firm  had 
stopped,  for  example,  a  French  manu- 
facturer from  supplying  cosmetics,  then 
the  situation  would  be  liable  for  judg- 
ment under  the  stricter  laws  of  the 
Common  Market. 

Nevertheless,  it  was  also  stressed  that 
all  circumstances  would  be  taken  into 
consideration  and  the  EEC  might  also 
be  interested  in  "the  fact  that  325  small 
chemist  outlets  in  Britain  went  out  of 
business  last  year  and  that  the  firm  in 
question  not  only  sold  but  also  manu- 
factured cosmetics".  The  presenter  went 
on:  In  fact  Boots  plays  a  scrupulously 
fair  and  quaint  game  between  its  differ- 
ent departments  and  the  retail  depart- 
ment doesn't  actually  tell  the  manufac- 
turing side  what  it  is  proposing  to  stock, 
even  if  it's  a  direct  competitor  of  one 
of  the  Boots  products. 

'Pressure'  allegation 

Boots  told  the  BBC  that  it  is  not  their 
policy  to  appear  on  pre-recorded  pro- 
grammes. They  were  asked  specifically 
to  answer  a  comment  "written  by  the 
marketing  director  of  one  of  the  leading 
cosmetics  houses  to  the  top  executive  of 
one  of  the  chain  stores,"  however. 
According  to  the  programme,  the  letter 
said :  "We  are  already  under  some  pres- 
sure from  Boots  to  limit  our  distribution 
in  the  drugstore  and  supermarket  chem- 
ist area  and  they  are  unhappy  about 
this  form  of  competition.  Our  current 
business  through  the  Boots  outlet  is 
substantial  and  it  would  be  very  diffi- 
cult for  us  to  put  this  turnover  at  risk 
in  order  to  experiment  in  another  area." 

Boots'  reply  expressed  complete  sur- 
prise at  the  allegations,  stressing  that 
the  description  of  outlets  "is  not  an 
expression  with  which  we  are  familiar". 
To  avoid  any  doubt,  Boots  said  they 
would  be  "equally  surprised  to  hear 
any  suggestion  that  we  put  pressure  on 
a  cosmetics  or  indeed  toiletries  firm  to 
restrict  its  outlets  because  of  competi- 
tion— we  refute  any  such  allegation." 

Sainsburys  have  developed  their  own 
brand  of  cosmetics,  Natur,  which  was 
said  to  be  going  extremely  well.  The 
argument  was  put  that  as  more  women 
go  back  to  work  after  having  children, 
they  only  want  to  buy  cosmetics  this 
way.  "They  want  to  be  able  to  buy 
where  it  is  most  convenient  to  them.  I 
don't  think  they  like  being  told  they 


can  only  buy  from  a  limited  number  of 
places.  Natur  has  proved  to  us  that  we 
were  right  to  do  it  and  we  are  right  to 
be  selling  cosmetics,"  said  Mr  Davis. 

Also  interviewed  during  the  pro- 
gramme was  Mr  Bertie  Holloway  of 
E.  R.  Holloway  Ltd,  who  contract 
manufacture  for  both  Sainsburys  and 
Woolworths.  He  said  "There  are  no 
cheap  cosmetics:  it  is  the  tremendous 
value  we  offer" — everyone  who  manu- 
factured cosmetics  bought  raw  materials 
from  the  same  suppliers,  except  that 
perhaps  the  more  expensive  ranges 
might  use  a  more  expensive  perfume. 

Mr  Holloway  also  suggested  that  the 
fight  between  grocers  and  traditional 
outlets  could  mean  "defeat  for  the  tra- 
ditional hawkers  of  beauty,  those  im- 
maculate— but  to  many  people  intimi- 
dating— ladies,  the  beauty  consultants  or 
counsellors  in  the  big  department 
stores."  Said  Mr  Holloway:  "I  honestly 
don't  believe  that  the  large  department 
stores  will  be  able  to  spend  as  much 
money  as  they  do  on  consultants  who 
I  personally  feel  don't  help  their  cause. 
It  must  be  embarrassing  for  women 
anything  over  35  to  go  to  a  rather 
beautiful  young  girl  and  say  'What 
colour  can  I  use  to  make  me  more 
beautiful?'"  Women  were  getting  much 
wiser  about  buying  cosmetics  and  knew 
they  could  obtain  beautiful  colours  for 
shillings.  The  15  per  cent  increase  in 
high  street  cosmetic  sales  in  1978  showed 
many  women  wanted  to  buy  everything 
they  need  in  one  area,  or  in  an  hour's 
work.  "Cosmetics  are  increasingly  being 
regarded  as  a  commodity  rather  than  a 
luxury,  and  commodities  often  come  in 
blister  packs." 

A  Sainsbury  spokesman  told  C&D  on 
Tuesday  that  no  OFT  submission  had 
yet  been  made. 

SKF  reinstate 
Macarthys 

Smith  Kline  &  French  have  reinstated 
Macarthys  and  are  now  supplying  pro- 
ducts to  the  wholesaler.  Recently  SKF 
terminated  its  distribution  agreement 
with  Macarthys  pending  reassurances 
that  SKF  goods  were  not  included  in 
discount  schemes. 

Macarthys  have  now  sent  a  letter  to 
all  customers  stating  that  SKF  goods 
are  not  included  in  their  discount 
schemes  and  Macarthys  invoices  also 
exclude  SKF  goods.  Macarthys  told 
C&D  on  Tuesday  that  all  difficulties  with 
manufacturers  had  been  resolved. 

Sangers'  claim 
adjourned  again 

The  Sangers  claim  for  damages  from 
several  companies  (C&D,  March  3, 
p245),  including  Dixons  Photographic, 
has  been  adjourned  for  another  week. 
The  claim  is  based  on  potential  profits 
Sangers  say  they  have  lost  by  failing  to 
acquire  the  Westons  retail  pharmacy 
chain.  The  case  was  heard  in  chambers 
on  February  23  and  was  adjourned  until 
March  9  when  it  was  again  adjourned. 
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VAT  'interest' 
claim  by  NPA 

The  National  Pharmaceutical  Associa- 
tion has  asked  if  the  Government  is  in 
a  position  to  announce  the  rate  of 
interest  payable  to  traders  on  delayed 
VAT  repayments. 

Mr  J.  Wright,  NPA  secretary,  wrote 
to  the  Chancellor  of  the  Exchequer,  Mr 
Dennis  Healey,  pointing  out  that  the 
vast  majority  of  NPA  retail  chemist 
members  were  repayment  traders  and 
were  anxious  to  know  how  the  Govern- 
ment was  to  compensate  them  for  the 
cash  flow  difficulties  and  extra  overdraft 
charges  arising  from  the  shutdown  of  the 
VAT  computer  while  the  civil  servant 
operators  are  on  strike.  The  Chancellor 
had  not  replied  by  Tuesday. 

The  NPA  says  there  is  a  precedent 
for  interest  payments  under  Section  40 
of  the  1972  Finance  Act.  The  NPA  is 
not  amending  its  advice  for  members 
to  withhold  VAT  payments  from  sup- 
pliers (C&D,  March  3,  p246)  despite 
last  week's  announcement  from  the 
National  Association  of  Pharmaceutical 
Distributors  that  wholesalers  could  not 
accept  automatic  deduction  of  VAT. 
Reports  reaching  NPA  suggest  retailers 
are  receiving  sympathetic  reactions  from 
wholesalers  and  the  advice  will  be  recon- 
sidered at  the  next  NPA  meeting. 

Mr  Wright  has  also  received  replies 
from  the  two  civil  service  unions  where 
strike  action  has  closed  the  VAT  com- 
puter. Mr  Alistair  Graham,  deputy 
general  secretary,  Civil  and  Public 
Services  Association,  says  it  is  not 
possible  to  distinguish  between  one  set 
of  the  VAT  repayments  and  another. 

Mr  Gerry  Gillman,  general  secretary. 
Society  of  Civil  and  Public  Servants,  says 
in  what  is  hoped  to  a  relatively  short 
term  suspension  of  regular  VAT  repay- 
ments, "I  would  have  thought  that  credit 
ould  be  extended  by  wholesalers  and 
manufacturers  on  the  strength  of  the 
usual  repayments". 

The  Pharmaceutical  Services  Negotiat- 
ing Committee  had  not  received,  by 
Tuesday,  a  reply  from  the  Department 
of  Health  concerning  its  representations 
for  VAT  inclusive  payments  from  the 
jPrescription  Pricing  Authority  (C&D, 
jMarch,  p245). 

No  study  group 

Mr  Jack  Ashley,  MP,  has  called  on  the 
povernment  to  set  up  a  study  group  to 
Investigate  the  differences  in  marketing 
pf  medical  drugs  at  home  and  in  under- 
developed countries  and  to  suggest  ways 
pf  obtaining  uniformity  of  standards 
[Mr  Ashley  has  recently  campaigned 
igainst  alleged  double  standards  of 
marketing). 

Mr  Roland  Moyle,  Minister  for 
Health,  said  it  was  not  for  the  Govern- 
ment to  dictate  to  other  countries  how 
hey  should  control  markets  but  would 
:onsider  helping  in  designing  or  imple- 
menting quality  control  programmes. 
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Unichern  deputy  chairman,  Mr  Norman  Sampson,  MPS,  presents  a  £2,000  Woolwich 
deposit  account  to  Mrs  Joan  Dutton,  Prescot,  Merseyside.  She  is  the  consumer  prize 
winner  in  the  recent  "carry  on  saving"  competition.  The  pharmacist  who  served 
her,  Mr  Bernard  McDermott,  was  presented  with  a  £1,000  Woolwich  deposit  account 
This  very  happy  occasion — which  was  followed  by  an  informal  luncheon — was  also 
attended  by  Mrs  McDermott,  Mrs  Dutton's  husband  and  daughter,  and  by 
Sue  Bryan,  the  "good  morning"  personality  girl  of  Woolwich  Building  Society  s 
well-known  television  commercial. 


Sunday  Trading  Bill  progresses 


The  Shops  (Sunday  Trading)  Bill,  a 
private  member's  measure,  secured  a 
second  reading  in  the  House  of  Lords 
on  Tuesday  by  22  to  11  votes.  The 
Government  declared  itself  neutral  but 
fears  that  the  Bill  could  lead  to  a  major 
expansion  in  the  number  of  shops,  in- 
cluding chemists,  trading  on  Sundays 
were  acknowledged  by  Lord  Boston  of 
Faversham,  the  Government  spokesman. 

Under  the  Bill,  shops  may  open  on 
Sundays  to  sell  such  items  as  medical  or 
surgical  supplies;  personal  toilet  requi- 
sites, including  perfumes,  cosmetics  and 
toothpastes;  and  other  goods  which  are 
medicated  but  not  pharmaceutical 
preparations.  However,  a  spokesman  for 
the  Institute  of  Shops,  Health  and 
Safety    Acts    Administration  indicated 


last  week  that  the  intention  had  been  to 
limit  these  concessions  to  registered 
pharmacies. 

Even  if  the  Bill  completes  its  passage 
through  the  Lords — and  the  unrepresent- 
ative nature  of  the  second  reading  vote 
leaves  this  open  to  question — it  is  un- 
likely to  be  approved  by  the  Commons 
before  the  present  Parliament  is  dis- 
solved. 

Church  leaders  and  Lord  Sainsbury 
(Labour)  were  among  the  Peers  who 
opposed  the  Bill,  which  is  sponsored  by 
Lord  Ponsonby  of  Shulbrede  (Labour). 
Lord  Ponsonby  said  public  attitudes  to 
Sunday  had  changed.  It  was  right  to 
amend  the  law  in  line  with  current 
public  need  or  to  scrap  Sunday  trading 
laws  altogether.  (Comment.  p355) 


DITB  management  training  boost 


An  extra  £2+  million  for  management 
training  is  included  in  the  Distributive 
Industry  Training  Board's  levy  exemp- 
tion, remission  and  grant  scheme  for  the 
year  beginning  April  1.  In  total  the 
Board  will  offer  financial  incentives 
worth  more  than  £5m  by  way  of  key 
grants  for  specialist  training. 

The  extra  money  the  Board  has  added 
to  its  key  grant  allocation  will  allow 
for  5,000  (each  of  £500)  grants  to  firms 
for  the  training  of  a  manager  on  first 
appointment.  The  purpose  is  to  provide 
for  the  right  training  of  people  who  at 
present  take  up  management  positions 
without  adequate  preparation.  It  is  in- 
tended to  set  a  standard  for  the  training 
of  those  who  are  at  present  inadequately 
prepared  for  a  management  position. 

New  arrangements  for  key  training  in 
industrial  relations  will  mean  a  scaling 
of  the  size  of  grant  according  to  the 


number  of  employees.  The  grants  will 
range  from  £2.000  each  for  firms  fewer 
than  100  employees  to  £30,000  for  firms 
of  20,000  staff  or  more. 

The  Board  has  also  increased  its  range 
of  special  grants  for  student  and  occu- 
pational training  and  added  10  per  cent 
to  their  value  to  account  for  inflation. 
An  instructor  development  grant  of 
£100  and  a  college-based  students  grant 
of  £5  a  day  up  to  a  maximum  of  £150 
are  new.  The  instructor  grant  is  to  en- 
able him  to  attend  development  courses, 
and  the  student  grant  is  for  firms  which 
offer  in-company  training  or  work  expe- 
rience to  college-based  students  doing 
BEC  general  or  national  award  courses. 

Details  and  conditions  of  the  grants 
are  available  in  the  Board's  publication 
"Levy  Exemption,  Remission  and 
Grants  Number  2".  DITB.  Talbot  Road, 
Stretford.  Manchester  M2  0FP. 
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Pharmacy  theft  risk 
:  major  concern 


The  theft  risk  from  retail  pharmacies 
still  gives  major  cause  for  concern, 
according  to  the  Pharmacy  Mutual 
Insurance  Co  Ltd's  latest  annual  report. 

Although  the  total  number  of  claims 
(1,266)  for  the  year  ending  September 
30,  1978,  was  lower  than  the  previous 
year  (1,414),  the  average  cost  per  claim 
has  risen  by  over  10  per  cent  from  about 
£144  to  £160.  And  in  the  London  area 
the  number  of  claims  rose.  PMT  recently 
increased  the  basic  rates  for  shop  cover 
(CAD,  February  17,  pi 74). 

Losses  under  the  cash  section  of  the 
shop  policy  have  risen,  particularly  those 
occurring  during  business  hours.  The 
report  advises  pharmacists  to  clear  tills 
at  regular  intervals  and  warns  them  to 
lock  up  the  money  if  they  are  called 
away  while  preparing  cash  for  banking. 

PMI  reminds  policyholders  that  a  CD 
cabinet  does  not  give  adequate  protec- 
tion for  cash  storage  and  points  out  that 
the  policy  requires  installation  of  a 
burglar-resistant  safe  if  more  than  £50 
is  kept  on  the  premises  after  normal 
business  hours. 

During  the  year  the  company  received 
a  substantial  number  of  storm  claims. 
Usually  these  claims  are  received  over 
a  fairly  short  period  but  they  started  in 
November  1977  and  were  still  being 
reported  in  June  1978  in  some  areas. 

The  gross  premium  income  rose  nearly 
30  per  cent  from  £625,687  to  £810,145. 
Profit  on  trading  was  £68,012  after 
allowing  provision  for  future  free 
renewals  on  the  shop  policy  of  £39,600. 

PMI  warns  that  many  pharmacies 
could  be  under-insured  as  several 
policies  have  not  been  changed  since 
1975.  During  this  three-year  period  re- 
building costs  have  escalated  from  £12 
to  £20  per  sq  ft  and  the  cost  of  stock 
has  risen  by  about  70  per  cent. 

Trial  Beautyboots 
forced  to  close 

Beautyboots — an  experimental  Boots 
shop  in  Enfield,  Middlesex,  which  con- 
centrated on  cosmetic  sales — has  been 
closed  down  due  to  expiration  of  the 
lease.  The  experiment  began  in  1971 
when  Boots  converted  a  former  Timothy 
Whites  into  a  specialist  outlet  selling  (as 
the  local  advertising  put  it)  "just  lots 
and  lots  of  beautiful  cosmetics  and 
fragrances  by  famous  names".  The  area 
behind  the  shop  (and  behind  the  Boots 
pharmacy  on  the  facing  corner)  is  now 
being  redeveloped  into  a  precinct,  but 
Boots  have  decided  that  the  increased 
rent  being  asked  cannot  be  justified — 
the  experiment,  though  successful,  has 
not  been  repeated  elsewhere. 

Other  specialist  shops  in  the  group 
include  five  Babyboots,  the  first  two  of 
which  were  opened  in  1970;  there  is  also 
an    audio    branch    at    Kingston  upon 


Thames  where  room  for  expansion  had 
been  limited  by  the  pharmacy's  "listed 
building"  designation.  However,  a  com- 
pany spokesman  told  C&D  this  week 
that  the  experiments  have  shown  cus- 
tomers would  rather  do  their  Boots 
shopping  "under  one  roof",  so  that 
creation  of  new  specialist  shops  does 
not  form  part  of  their  preferred  policy. 

Chemists  still  top 
in  heoi  care 

Chemists  dominate  most  sections  of  the 
hair  care  market,  according  to  latest 
Mintel  report.  But  grocers  have  gained 
a  share  of  the  shampoo  and  hairspray 
sectors  and  are  beginning  to  be  more 
active  in  selling  conditioners  and  setting 
agents. 

More  than  one  in  six  women  use  hair 
colourants  at  home  and  the  trend  was 
now  towards  permanent  colours  and 
away  from  the  more  temporary  rinses. 
The  main  use  for  colourants  was  to 
disguise  greying  hair  and  this  use  is 
now  less  influenced  by  fashion.  The 
total  hair  care  market  was  worth  £155m 
in  1978  at  rsp  of  which  shampoos  and 
hairsprays  had  the  largest  share. 

But  conditioners-rinses  had  been  the 
most  successful  sector  in  the  last  decade. 
It  was  now  worth  £15m  and  was  show- 
ing real  volume  growth.  About  43  per 
cent  of  women  use  a  conditioner  at 
home  and  use  was  highest  among  the 
younger  age  groups.  Mintel  reports  are 
available  £30  for  the  month.  £130  for 
the  year  from  20  Buckingham  Street, 
Strand.  London  WC2. 

Bleak  outlook  for 
chemists5  goods 

The  longer  term  outlook  for  1979  is  not 
good  for  chemists  and  household  goods, 
according  to  the  latest  Retail  Business 
(253).  Although  the  weather  may  have 
increased  demand  for  some  items,  prices 
are  likely  to  increase  again,  severely 
limiting  any  real  increase  in  consumer 
spending,  the  report  says. 

Further  limitation  is  likely  to  come 
from  higher  unemployment  and  greater 
uncertainly  among  consumers.  Con- 
ditions will  remain  fiercely  competitive 
and  price  will  be  all-important,  predicts 
the  report. 

Compared  with  1976,  chemists  did  not 
retain  their  hold  on  consumers'  spending 
in  1977  but  the  changes  were  small.  For 
cold  cures  the  increases  were  really 
traceable  to  heavy  promotion  by 
manufacturers. 

While  there  were  larger  increases  in 
the  value  of  these  markets  than  are 
accounted  for  by  inflation  in  the  first 
half  of  1978  (notably  in  the  perfumery, 
talc,    bath    additives,    deodorants  and 


shampoo  sectors),  there  was  stagnation 
in  the  dental  sector  and  a  notable  lack  of 
interest  in  toilet  preparations  specifically 
for  men.  The  gift  element  is  most 
important  in  the  latter  market  however. 

The  main  growth  in  the  first  part  of 
1978  was  in  multi-purpose  creams  and 
lotions,  and  in  the  face  make-up  group- 
ing, where  there  has  been  strong  fashion 
emphasis.  Nail  preparations  are  still 
showing  almost  as  great  an  improvement 
and  expansion  is  continuing,  if  at  a 
slower  rate,  in  lipsticks  and  glosses.  The 
growth  in  value  of  output  of  eye  make- 
up, however,  was  not  enough  even  to 
keep  pace  with  inflation,  while  facial 
care  products,  hand  creams,  and  the 
miscellaneous  group  of  creams  which 
includes  sun  filter  products  rose  by  little 
more  than  would  be  accounted  for  by  I; 
price  rises  despite  the  brand  promotion. 
Retail  Business  is  published  by  the 
Economist  Intelligence  Unit. 

Accidents  at  work 

Draft  regulations  to  extend  and  simplify 
the  law  on  notification  of  accidents  and 
dangerous  occurrences  have  been  pub- 
lished by  the  Health  and  Safety  Com- 
mission. The  new  regulations  would 
cover  most  people  at  work  whereas 
under  existing  laws,  the  legal  require- 
ments to  notify  accidents  are  not  uni- 
form. Only  certain  premises  are  covered 
by  specific  Acts  such  as  the  Factories 
Act  and  the  Mines  and  Quarries  Act. 

Under  the  proposed  draft  regulations 
all  fatal  accidents  and  those  resulting  in 
serious  injury  to  people  at  work  should 
be  notified  as  soon  as  possible  to  the 
authority  responsible  for  enforcing  the 
Health  and  Safety  at  Work  Act  followed 
by  written  confirmation  within  seven 
days.  Fatal  accidents  caused  by  a  work 
activity  to  members  of  the  public  should 
also  be  notified  as  soon  as  possible  and 
accidents  requiring  hospital  treatment 
notified  in  writing  within  seven  days. 
Employers  would  also  be  required  to 
keep  records  of  all  notifiable  accidents 
and  dangerous  occurrences.  The  consul- 
tative document  "Proposals  for  notifica- 
tion of  accidents,  dangerous  occurrences 
and  ill-health  regulations  and  guidance 
notes"  can  be  obtained  from  HM 
Stationery  Office  (£0.50)  and  comments 
should  be  sent  to  Mrs  G.  A.  C. 
Berenzweig,  safety  policy  division,  I 
branch  SP  Al.  Health  and  Safety  Exe-  || 
cutive,  Baynards  House,  Chepstow 
Place,  London  W2. 

'Which?'  on  Contour 

The  Gillette  Contour  razor  was  found 
to  give  a  slightly  better  shave  than  the 
Gillette  II  and  Wilkinson  II  by  a  panel 
of  16  users  assembled  by  Which'.'  Its 
biggest  advantages  were  lack  of  irritation 
to  the  skin  and  ability  to  shave  awkward 
parts  of  the  face.  But  a  few  users  found 
it  took  time  to  get  used  to  the  swivel 
action  and  heavier  handle.  Which? 
therefore  added  the  Contour  to  the 
Gillette  II  and  Wilkinson  II  razors  as 
joint  best  buys. 
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SPECIAL 
OFFER 


'SOFTAIRE'  SHAMPOO 


available  in 
LANOLIN 
BEER 
HERB  or 
LEGG  &  LEMON 


invite  all  their  customers  to  take  advantage 
of  this 

SPECIAL  OFFER  1 4  s& 

All  orders  received  will  be  extended  NETT. 
The  offer  is  available  for  all  orders 
received  until  the  15th  April  1979 
Cost  price  per  list  INVOICE  PRICE 
£2.90  per  Doz       £2.42  per  Doz 
ALL  orders  CARRIAGE  FREE 
irrespective  of  the  quantity  together 
with  any  other  items 


LOOK  OUT  FOR:  ANDRE  PHILIPPE  NEWS- 
EASTER  EDITION,  IT'S  IN  THE  POST. 


j  AGENTS  required 
throughout  the 
United  Kingdom  with 
experience  in  calling 
on  Chemists  etc., 
Replies  in  confidence 
apply 

SALES  DIRECTOR 
ANDRE  PHILIPPE  LTD 
71/71B  GOWAN 
AVENUE  FULHAM, 
LONDON  SW6  6RJ 
Tel:  NO. 

01-736  2194/2397 


71  &  71b  Gowan  Avenue,  Fulham,  London  SW6  6RJ  England. 
Telephone  01-736  2194/2397.  Cables:  Andrephil— London 


FU»ID  .A" 


Todays  easy-care  system 
for  soft  contact  lenses 


The  Burton  Parsons  range  of  soft  contact  lens  solutions 
have  been  developed  to  be  the  most  complete  lens  care 
systems  available  today. 

Each  product  has  received  the  approval  ot  the  American 
F.D.A.  and  is  especially  formulated  to  ensure  unsurpassed 
efficiency  and  safety. 

When  you  recommend  BP  contact  lens  solutions  you 
are  recommending  the  very  best. 

Further  information  available  from  Burton  Parsons 
Chemicals  (UK)  Ltd.,  Unit  No.  4,  Rich  Industrial  Estate, 
Cnmscott  Street,  London  SE1.  Tel:  01-231  2794. 

bp  for  high  qualify 
contact"  lens  solution 
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PRODUCTS  LIMITED 


LRC  Products  Limited  has  agreed  a  revised  method  of  operating  price  increases  with  the  Price  Commission.  Prices  will  now  be  ad|usted  across  product 
ranges  simultaneously,  rather  than  on  an  individual  product  basis,  which  will  result  in  longer  intervals  between  pricechanges 

New  Prices  effective  from  16th  March  1979 


Retail  Price 

Trade 

Retail  Price 

Trade 

Product  Description 

Case 

Per  Unit 

Product  Description 

Case 

Per  Unit 

Size 

Inc  VAT 

Terms  1 

Size 

Inc  VAT 

Terms  1 

Woodwards  Gripe  Water 

1  doz 

P 

•40 

£ 

3.38 

Flintstones  T/Brush 

1  doz 

p 

38 

C 

3.17 

Woodwards  Baby  Cream  100g 

1  doz 

44 

3  60 

Eucryl  Denture  Powder 

1  doz 

30Vj 

2.31 

Woodwards  Baby  Cream  265g 

1  doz 

75 

6.19 

Smokers  Denture  Powder 

1  doz 

37V2 

2.89 

Woodwards  Teething  Balm 

1  doz 

42 

3.21 

D  en  1 1 1 1  n  e 

1  doz 

37  Vi 

2.85 

Woodwards  Diarrhoea  Mixture 

1  doz 

•41 

3.46 

Coolwax 

Vi  doz 

57 

1 .82 

h/l  a  r  i  n  r»  1 H  Rah\/  P.a  n  tQ  ^nsnniPC 
ividiiyuiu  Dduy  r  aiiij  oiiaLJijico 

1  Hrt? 
I  LJUZ 

Waxaway- 

Vi  doz 

9 1  Vi 

2.80 

Msncjold  B3by  Psnts  —  Thr66som6 

1  doz 

49 

3.93 

Waxaway  Retill 

1    A  n  -w 

1  aoz 

OZ/I 

B utt6rcup  S 

1  doz 

*  A  "3 

Buto  25g 

1  doz 

39 

3. 1 2 

Buttercup  M 

1  rim 

Do 

R  1  7 
3.1/ 

Buto  50g 

1  doz 

64 

bUo 

B u  ttercu  p  L 

1  Hn7 

/  J 

5.96 

Glymiel  Jelly  large 

1  doz 

32Vj 

2.47 

Riitt^rpim  Rahu 
DUUcI  LUL)  DaUy 

1  doz 

*39 

3.06 

Glymiel  Jelly  Economy 

1  doz 

44 

3  32 

Butt6rcup  Sweets 

1  doz 

27 

2.32 

"43 

joy 

NovaraOil  of  Youth  85g 

Vt  doz 

1.06Va 

4.21 

Galloways  SOriginal/Honey&  Lemon 

1  doz 

2  doz 

25 

4.17 

Galloways  M  Original /Honey  &  Lemon 

1  doz 

D  J 

C    1  "7 

Flush 

Galloways  L  Original 

1  doz 

"85 

6. 94 

Mothaks 

3  doz 

36 

ft  nzi 

Galloways  Bronchial  Expect 

I  QOZ 

o.uo 

K  eati  ngs 

1  Am 

1  u  uz 

ou 

17  9 

Galloways  Junior 

1  doz 

•39 

3.16 

Halex  Toothbrush  A  252 

1  doz 

26 

1.74 

Galloways  Sweets 

1  doz 

27 

2.32 

Halex  Toothbrush  A  262 

1  doz 

26 

1.74 

LiQufruta  S 

1  doz 

"49 

4.05 

naiex  i  ootn orusn  a  z o y  capri 

1    r\  r\  -a 

I  ooz 

o  en 
z .  ou 

1  in i  if  r 1 1 1 

LILjU  1  1  U  la  I— 

1  doz 

"85 

712 

Halex  Toothbrush  A  267  Twin 

1  doz 

O  Q 

So 

z.oo 

Liqufruta  Pastilles 

1  doz 

•48 

3.91 

Halex  Toothbrush  A  253/263 

1  doz 

37 

2.45 

Ralgex  Spray 

1  doz 

"79 

6  56 

Halex  Toothbrush  A. 211  Smokers 

1  doz 

37 

9  A7 

Ralgex  Stick 

1  doz 

•49 

4.10 

Eucryl  Smokers  Toothbrush 

1  doz 

38 

2.34 

Ralgex  Balm 

1  doz 

•42 

3  52 

Noddy  Nylon 

1  doz 

22 

1.47 

Ralgex  Embrocation 

1  doz 

•45 

3.77 

Noddy  Bristle 

1  doz 

24 

1.61 

E  P  Tablets 

1  doz 

•56 

4.28 

A  197  Twin 

1  doz 

33 

2.24 

Goddards  Standard 

1  doz 

•44 

3  69 

Interspace 
Denture  brush 
Junior  Tw  i  n 

1  doz 

/2  aoz 
i  aoz 

30 

A  A 
J  O 

2.23 

1   A  "7 

9  ?n 

Z  Z  U 

Goddards  Economy 

1  doz 

•67 

5  55 

Minisax  200  s 

2  doz 

20 

3.20 

Mmisax  400  s 

1  doz 

38 

3.04 

uaDitoTi  bottle 

i  aoz 

A  A 

O-D  / 

Oabitoff  Spray 

1  Hrt7 

o  / 

Sweetbreaths 

2  doz 

29 

4.79 

Saccharin  500 

Beaucaire  Bottle 

1  doz 

43 

3.35 

1  doz 

2.53 

4.12 

Beaucaire  Gallon 

1  Unit 

6.64 

Saccharin  1,000 

Vi  doz 

2.27 

Wright  s  Vaporizer  Kits 

3  Units 

z.y  o 

O.U  / 

Gumption  Paste 

1  doz 

35 

2.88 

Wright  s  Vaporizer  Fluid 

1  doz 

*49 

4  06 

Gumption  Bath  Cream  Econ. 

1  doz 

58 

4.83 

Wright's  Vaporizer  Lights 

1  doz 

5  79 

Gumption  Kit  Cream  Econ. 

1  doz 

58 

4.83 

Wright's  Vaporizer  Blocks 

1  doz 

"46 

3  95 

Acjuasan  Complete 

1  doz 

42 

3.12 

Communion  W  me  —  oreen 

1  Am 

I  aoz 

O  u 

8.73 

Aquasan  Refill 

2  doz 

33 

4.92 

V^UIIIIIIUIllUil  VVIIlc  —  r  IIIR 

1  rim 

Q  7 

Midi  Wall  Brush 

1  doz 

90 

6.70 

ndlcx  IVIcUICdl  OUIlUllcb 

Handy  Brush  Set 

1  doz 

Q  1  1 

Deu  Dome  roiyeinyiene  uzuu 

1  doz 

7  ?R 

All  Round  Brush 

1  doz 

1  9 

1 .42 

Bed  Bottle  Polyp ropolene  G 204 

1  doz 

99 

7.53 

nuiiicuidii  U 1  b p  1  a y 

1  P  -i L 

1  R  HQ 

j  Ou 

Adult  Chamber  G301 

doz 

54 

2  04 

a  i_j  ibp  id  y 

1  ParH 

1         ■    '  ■  -N 

1 3  36 

Commode  Pan  G303 

3  Units 

2.05 

3  88 

Stebrol  Roller 

5  Units 

4.59 

14.24 

Deu  r  an  o  juu 

doz 

5.00 

1  9.06 

Sparetimer  Roller 

5  Units 

2  Jo  Va 

1  "iA 

Duragel/Duracreme 

1  doz 

•  1 .02 

6.96 

MARIGOLD  H0USEGL0VES 

Durex  Lubricating  Jelly 

1  doz 

69 

5  16 

Suregnp 

1  doz 

59 

4.37 

Saf  T-Coil 

Vi  doz 

2  1 .60 

Lightweight 

1  doz 

39V2 

2  94 

Diaphragms 

1  Unit 

"3.20 

1 .69 

Chic 

1  doz 

45 

3  37 

Wright's  Sandalwood  Soap 

1  doz 

24 

4.58 

Fleur 

1  doz 

46 

3.44 

Wright's  Clens 

2  doz 

21 

3  64 

Husky 

1  doz 

64 

4.77 

Wright's  Shampoo  125ml 

1  doz 

47 

3.93 

Hairdresser 

1  doz 

39 

2.93 

Wright's  Shampoo  250ml 

doz 

86 

3  62 

Parador 

1  doz 

37 

2.76 

Wright's  Herb  Shampoo  125ml 

1  doz 

47 

3.94 

Fresh 'n  Clean 

1  doz 

37% 

3.01 

Wright's  Lemon  Shampoo  125ml 

1  doz 

4  7 

3  94 

vviiyiii  b  IVIIIU  OIlallipUL)  IZOIIII 

1  doz 

r%  1 

3  94 

Tuxan  Renovating 

1  doz 

36 

2.68 

Wright's  Lakaway  70ml 

1  doz 

30 

2.50 

Leather  Dyes 

1  doz 

37 

2  75 

Warpaint  (6x3) 

1  Pack 

1.23 

5  20 

Suede  Dyes 

1  doz 

37 

2.75 

Warpaint  (18x1) 

1  Pack 

41 

5.20 

All  Purpose  Cleaner 

1  doz 

43 

3.20 

Camberwick  Green  T/Paste 

1  doz 

37'/2 

3.17 

Wet  Shield 

1  doz 

38 

2  83 

Camberwick  Green  Foam  Bath 

1  doz 

49 

4  36 

Leather  Expander 

1  doz 

41 

3.05 

Camberwick  Green  Soap 

1  doz 

49 

3  70 

MARIGOLD  HOT  WATER  BOTTLES 

Flintstones  T/Paste 

1  doz 

4', 

3.75 

Hot  Water  Bottles  Plain 

1  doz 

1.70 

12  66 

Flintstones  Foam  Bath 

1  doz 

64 

5.33 

Hot  Water  Bottles  Ribbed 

1  doz 

1.94 

14.44 

Flintstones  Talc 

1  doz 

64 

5.33 

Hot  Water  Bottles  Covered 

1  doz 

2.74 

20  40 

Flintstones  Soap 

1  doz 

53 

4.42 

Marigold  all  purpose  cloth 

1  doz 

81 

6.03 

Price  Maintenance  -  fi  \  eU prices  fur  produc  ts  mark  ed  ' 

All  Case  Terms  are  sub/ect  to  the  addition  of  8%  VA  T 

LRC  PRODUCTS  LIMITED 

SANITASHOUSE   STOCK  WELL  GREEN  LONDON  SW9  9JJ    TELEPHONE  01  733  7911   TELEPHONE  ORDERS  01  274  2076  TELEX  918789  CABLES  SANITAS  LONDON  SW9 
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PEOPLE 


Janet  Lloyd 


Janet  Lloyd  has  been  appointed  manag- 
ing director  of  Yardley  of  London  I  td 
(UK)  and  is  (he  first  woman  ever  to 
head  this  company.  This  is  her  second 
first  in  (hat  in  1974  she  became  the 
managing  director  of  Germaine  Monteil 
UK  Ltd,  and  the  first  woman  to  be 
appointed  managing  director  in  the 
British  American  Cosmetics  Group 

Janet  has  a  first  class  honours  degree 
in  law  anil  is  well-known  to  many  people 
in  the  cosmetics  industry.  She  started  her 
career  as  a  trainee  with  Lever  Bros  & 
Associates  and  progressed  to  deputy 
brand  manager  for  Lux  toilet  soap  in 
1965.  The  following  year  she  joined 
Gala  and  Outdoor  Girl.  She  joined 
Yardley  in  1967  and  by  1972  was  in 
overall  charge  of  the  marketing  and 
development  of  all  Yardley  products. 

Mr  Irvine  D.  Ramsden,  FPS,  has  retired 
as  pharmaceutical  officer  of  the  Airedale 
health  district.  He  qualified  in  1938  at 
Bradford. 

Mr  Albert  llowells,  FPS,  is  to  be  pre- 
sented with  the  Pharmaceutical  Society's 
1979  Charter  gold  medal.  Mr  Leonard 
Arthur  Wood,  FPS,  is  to  receive  the 
silver  medal. 

Mr  J.  Bannerman,  FPS,  has  been  re- 
appointed as  the  representative  of  the 
Pharmaceutical  Society's  Council  on  the 
Council  of  the  International  Pharma- 
ceutical Federation. 

Mr  G.  T.  M.  David,  FPS,  has  been 
appointed  to  the  Statutory  Committee  of 
the  Pharmaceutical  Society.  He  replaces 
Mr  Brocklehurst  who  did  not  wish  to  be 
reappointed.  The  other  two  members 
who  will  complete  their  five-year  period 
of  office  on  July  1,  Mr  C.  G.  Drummond 
and  Mr  B.  J.  Thomas,  were  reappointed. 
Mr  Michael  Stewart-Smith,  chairman 
and  managing  director  of  Taylor  of 
London,  has  returned  from  Boston  with 
a  diploma  for  successfully  completing 
the  nine-week  course  in  Smaller  Com- 
pany Management  at  the  Harvard 
Business  School.  The  course  is  designed 
for  the  owners  or  chief  executives  of 
private  companies  with  sales  below  £10 
million.   It   is  divided    into  three-week 


TOPICAL  REFLECTIONS 

by  Xrayser 


Lighten  their  darkness 

The  ill-fated  Respect  for  Medicines  campaign  (it's  a  dead  duck  so 
far  as  I'm  concerned,  anyway)  set  me  reflecting  about  the  whole 
question  of  educating  the  public.  Every  one  of  us  has  been  trying  to 
educate  the  public  for  as  long  as  we  have  been  in  pharmacy,  for 
every  question  we  are  asked  about  the  medicines  we  sell  or  dispense 
gets  an  answer  in  which  it  is  implicit  that  the  product  is  to  be  used 
with  care,  in  the  manner  directed,  for  the  condition  being  treated. 

Yet  we  are  aware  of  a  curious  inability  to  grasp  the  significance  of 
the  changes  in  the  potency  of  medicines  over  the  last  30  years. 
I  think  this  incomprehension  often  stems  from  the  unthinking 
acceptance  of  such  advertising  as  "Grandma  told  mother,  and 
mother  told  me"!  Harmless  enough  for  a  harmless  product,  but  when 
such  rustic  logic  is  applied  to  the  drugs  now  prescribed,  we  must 
be  concerned  for  the  consequences.  It  also  seems  to  me  that  some  of 
the  responsibility  for  this  continuing  casualness  lies  in  the  way  NHS 
drugs  are  ordered,  as  if  from  a  cornucopia,  to  be  poured  on 
demand  for  the  NHS  patient,  free,  and  inexhaustable. 

Because  the  doctor  is  largely  unconcerned  about  the  cost  of  the 
drugs — and  I  say  this  since  neither  he  nor  the  patient  have  to  pay 
directly  for  them — there  is  little  incentive  in  the  surgery  to  discuss  the 
cost  and  value  with  the  patient.  In  fact,  my  impression  is  that  there  is 
remarkably  little  discussion  between  patient  and  doctor  about 
drugs  and  their  effects.  Our  job  in  the  scheme  is  to  dispense  the 
prescription  and  to  advise  on  administration,  and  not  offer  gratuitious 
comment  on  the  quantities  or  the  treatment  as  such,  for  we  must 
assume  that  since  it  is  ordered  for  a  particular  patient,  it  will  be  used 
by  him  alone. 

I  think  it  is  the  cheap  and  ready  availability  of  drugs  which  makes 
misuse  not  only  easy,  but  almost  logical.  The  leftovers,  the  pain 
relief  tablets  from  grandma's  terminal  illness  (quite  good  for 
headaches!)  should  not  be  wasted,  but  might  come  in  handy  some 
time.  Such  thinking  is  not  unnatural,  even  though  wrong.  There 
is  a  good  case  for  limiting  quantities  prescribable  for  individual 
treatments — with  the  exception  of  products  used  in  the  treatment  of 
chronic  conditions,  where  the  patient  is  totally  aware  of  his  needs 
and  is  cautious  of  upsetting  the  balance,  the  educated  patient  in 
fact.  I  think  education  programmes  should  be  part  of  the  normal 
curricula  of  schools,  with  a  travelling  film  show  and  lecture  once 
a  year,  financed  by  government  and  industry,  for  it  would  reach 
people  while  they  are  still  receptive. 


segments  which  are  taken  annually  for 
three  years.  The  average  salary  of  the 
people  taking  part  was  just  below 
£50,000  a  year.  This  figure  was  brought 
down  by  the  modest  salaries  of  the 
English  contingent,  says  the  company, 
which  offers  to  let  people  know  more 
about  the  course. 

Deaths 

Descollonges:  On  February  1,  Jean 
Descollonges  who  was  until  April  I, 
1978  president  director  general  of 
Societe  Descollonges  Freres  SA,  Lyon. 
Alan  .1.  Cannock,  of  A.  &  E.  Cannock 
(Perfumery  A  Cosmetics)  Ltd,  writes: 
Jean  Descollonges  was  a  personality  in 
the  international  perfumery  industry  for 
many  years.  The  news  of  his  untimely 
death  at  the  age  of  65  will  be  received 
with  sadness  by  his  many  friends  in  the 
UK  as  well  as  many  other  countries. 


Health  centre  news 

North  Western  RHA  wishes  to  build  a 
health  centre  in  Milton  St,  Accrington. 
An   application   has  been   made   for  a 
health  centre  at  Allevne  Park,  London 
SE21. 

Cleveland  AHA  is  negotiating  to  pur- 
chase a  site  at  Hemlington  for  a  propos- 
ed health  centre. 

The  North  West  RHA  is  seeking  appro- 
val for  a  health  centre  with  access  road 
and  32  parking  spaces  off  Hilton  Street, 
Tonge  Fold,  Bolton. 

West  Midlands  RHA  is  seeking  plan- 
ning permission  to  build  a  health  centre 
at  the  corner  of  Birmingham  Street  and 
Great  Cornbow,  Halesowen. 
Solihull  AHA  has  plans  for  an  all-in-one 
single  storey  health  centre  on  the  edge 
of  Palmers  Rough  open  space  at  North- 
brook  Road,  Shirley,  West  Midlands. 
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COUNTERPOINTS 


s  Gamier  enter  UK 
3  market  with  Reponse 


The  name  of  Gamier  Laboratories  is 
new  to  haircare  in  this  country,  but  it  is 
already  a  well-established  company  in 
France.  Many  of  Garnier's  products  are 
brand  leaders  in  France  and  other  Euro- 
pean countries. 

As  part  of  the  extensive  L'Oreal 
group,  the  basic  philosophy  of  Gamier 
Laboratories — that  the  quality  of  a  pro- 
duct is  the  surest  guarantee  of  its  suc- 
cess and  of  the  loyalty  of  the  consumer 
— is  very  much  in  keeping  with  that  of 
L'Oreal.  Gamier  does,  however,  have  a 
completely  separate  identity  and  person- 
ality, and  is  making  its  debut  in  this 
country  by  launching  one  of  its  newest 
product  ranges — shampoos  called  Re- 
ponse de  Gamier. 

The  Reponse  de  Gamier  range  con- 
sists of  five  products,  which  not  only 
provide  the  answer  to  specific  hair  prob- 
lems, but  are  also  said  to  combine  these 
treatment  benefits  with  cosmetic  benefits. 
For  dry  and  difficult  hair — Life  &  Man- 
ageability shampoo  is  formulated  to  give 
dry  hair  "new  life"  and  body.  Bounce 
&  Shine  shampoo  is  said  to  help  counter- 
act the  production  of  excess  grease  with- 
out stripping  the  hair  of  necessary  pro- 
tective oils  and  Fullness  shampoo  will 
give  added  "volume"  to  the  hair.  For 
the  control  of  dandruff — Clean  &  Free 
shampoo  will  clean  hair  without  making 
il  feel  harsh  and  for  frequent  washing 
— Mild  &  Gentle  shampoo  has  an  excep- 
tionally gentle  formulation  so  can  be 
used  safely  for  hair  which  requires  fre- 
quent washing,  says  the  company. 

The  aim  of  the  company  has  always 
been  to  produce  high-quality,  innovatory 
products  with  simple,  "no-nonsense" 
packaging.  In  line  with  this  policy,  the 
Reponse  de  Gamier  shampoos  are  in 
plain  white  plastic  bottles  with  white 
caps  and  a  label  front  and  back.  Each 
variant  is  colour-coded  for  easy  identi- 
fication. The  bottles  are  150ml  (£0.90), 
but  for  the  launch  of  the  range,  there 
will  be  an  introductory  60ml  size  (£0.29). 

The  range  will  be  available  in  a  pre- 
packed display  unit  containing  thirty 
bottles,  six  of  each  variant.  Initially  the 
products  will  be  distributed  to  all  major 
chemist  and  store  outlets,  including 
Boots  and  Woolworfhs.  The  range  will 
also  be  available  through  wholesalers 
and  details  of  special  promotional  acti- 
vity will  be  announced  in  the  near  future. 
The  L'Oreal  sales  force  will  handle  the 
launch. 

The  main  objectives  of  the  advertising 
strategy  are  said  to  be  to  establish  a 
new  house  brand  name.  Gamier,  and 
to  convey  the  promises  of  the  new  range 
of  Reponse  shampoos  to  all  women,  with 
special  emphasis  on  younger  women.  The 
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shampoo 


Source  and  Shsri®  tor 

Greasy  Hair 


Fine  Har 


nationally  beginning  in  May  for  an  initial 
four-week  campaign.  The  total  advertis- 
ing budget  is  approximately  £500,000.  A 
special  leaflet  will  be  available  to  con- 
sumers and  individual  replies  will  be 
sent  to  all  inquiries  relating  to  hair 
problems.  L'Oreal  (Golden)  Ltd,  Berkeley 
Square  House,  Berkeley  Square,  London. 


price  changes 

LRC  Products  Ltd  have  reached  agree- 
ment with  the  Price  Commission  for  the 
company's  next  round  of  price  increases 
to  be  levied  from  the  same  date,  March 
16,  for  all  products.  For  the  past  six 
years  LRC  Products  have  been  subject 
to  a  Price  Commission  ruling  to  review 
prices  on  a  brand  by  brand  basis.  LRC 
Products  believed  that  this  system,  in 
addition  to  creating  heavy  internal  admin- 
istration, resulted  in  inconvenience  and 
extra  work  for  the  trade  because  every 
month  one  of  LRC's  brands  was  subject 
to  a  price  increase.  LRC  Products  Ltd, 
Stockwell  Green,  London  SW9  9JJ. 

Low  protein  biscuit 

A  low-protein  chocolate-flavoured 
cookie  called  dp  (6oz,  £1.65  trade)  is 
now  available  in  the  UK.  There  is  no 
VAT  as  the  chocolate  is  from  artificial 
flavouring.  G.  F.  Dietary  Supplies  Ltd, 
7  Queensbury  Station  Parade,  Queens- 
bury,  Edgware,  Middlesex. 


Sorex  stick  to 
fly  paper 

Sorex  have  introduced  from  Germany 
the  Aeroxon  fly  paper — said  to  be  the 
original  fly  paper  that  has  been  sold 
throughout  the  world  for  almost  80  years. 
They  contain  two  attractants — one  in  the 
glue  and  one  in  the  form  of  black  dots 
printed  on  the  paper.  They  are  said  to 
be  completely  safe,  containing  no  insec- 
ticide and  since  the  glue  does  not  dry 
out  in  the  tube  the  fly  papers  can  be 
stocked  without  fear  of  deterioration. 

Aeroxon  fly  papers  (£0.48)  come  in 
packs  of  four,  twenty  packs  to  a  display 
outer.  Sorex  Ltd,  Trading  Estate,  St 
Michaels  Road,  Widnes,  Cheshire. 

OrSane  foundations 

Orlane  have  introduced  a  new  covering 
foundation,  fond  de  teint  couvrant, 
(30ml  £4.70).  This  is  a  covering  version 
of  the  fond  de  teint  fluide  and  is  avail- 
able in  the  same  shades  of  beige,  beige 
rose,  beige  dore,  rose  dore,  dore  and 
bronze.  The  product  is  presented  in  a 
chubby  white  plastic  tube  decorated  in 
blue  and  gold. 

Also  new  from  Orlane  is  a  tinted 
protective  day  cream.  Crem'e  Sport  anti- 
deshydrante  (47g  jar  £6.75,  37g  tube 
£5.50)  is  said  to  give  skin  a  fresh  radiant 
glow  and  is  suitable  for  dry  or  very  dry 
skins.  Orlane  Cosmetics  (UK)  Ltd,  21 
Grafton  Street,  London  W1X  3LD. 

Photocolouradd  dyes 

Photo  Technology  have  reintroduced  the 
"Johnsons  photo  tints"  as  Photocolor 
photographic  dyes,  but  in  "triple 
strength"  for  greater  economy.  Each  kit 
(£7.99)  contains  11  colours  which  become 
part  of  the  emulsion  and  leave  no  "tell- 
tale" deposits  on  the  surface  of  either 
prints  or  transparencies.  The  dyes  are 
also  compatible  with  Cibachrome  paper. 
The  kit  comprises  |oz  bottles  of  colour- 
correcting  dyes  and  one  bottle  of  wetting 
agent,  used  to  assist  application.  Photo 
Technology  Ltd,  9  Cranborne  Industrial 
Estate,  Potters  Bar,  Herts  EN6  3JN. 

Morning  Fresh 
from  Cussons 

Independent  research  during  the  two 
weeks  ending  February  17  in  the  Harlech 
television  test  market  area  has  revealed 
that  Morning  Fresh,  the  new  washing-up 
liquid  from  Cussons,  is  second  in  the 
brand  league  table.  The  new  liquid  is 
said  to  be  aimed  at  the  premium  sector 
of  the  market  featuring  an  ingredient 
that  kills  kitchen  smells.  Cussons  Sons 
&  Co  Ltd,  Kcrsal  Vale,  Manchester. 
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Sassoon  adds  skin  care  range 
and  new  hair  products 


in 
3 


Vidal  Sassoon  arc  introducing  a  new 
skin  care  range  and  a  second  group  of 
hair  care  products. 

The  skin  care  collection  consists  of 
three  basic  steps  and  is  said  to  provide 
the  maximum  benefit  with  the  minimum 
of  fuss  in  keeping  with  today's  busy 
ifestyle.  The  three  steps  are  cleanse, 
tone  and  re-naturalise  (moisturise).  The 
cleansing  products  are  treatment  cleans- 
ing bars  (£3.75)  and  treatment  cleansing 
emulsion  (4oz  £3.50,  8oz  £6.25).  There- 
are  two  bars,  one  for  dry  to  normal 
skin  and  one  for  greasy,  and  the  emul- 
sion is  for  dry  and  normal  skin  types 
preferring  a  cream  cleanser. 

There  are  two  kinds  of  toners,  a  range 
of  skin  vitality  toners  (£4.25)  for  daily 
use  on  dry,  normal  and  oily  skins,  and 
a  range  of  vitalising  lotions  (£4.75)  for 
occasional  use.  Protective  moisture  avail- 
able as  a  cream  (£7.50)  for  dry  skins 
or  lotion  (2oz  £4.50,  4oz  £7.50)  for 
oily  and  normal  skin  types. 

The  products  are  packaged  in  pale 
grey  with  graphics  in  dark  brown,  burnt 


orange  and  turquoise.  For  the  moment 
they  will  be  available  in  selected  depart- 
ment stores  only,  from  the  beginning  of 
April.  It  is  expected  that  the  range  will 
be  further  extended  later  in  the  year 
with  products  called  Thoroughly  Atten- 
tive Treatment. 

The  new  collection  for  hair  care  offers 
a  specialised  programme  for  three  hair 
and  scalp  conditions — normal,  oily  or 
dry.  As  before  the  treatment  is  based  on 
three  steps — cleanse,  moisturise  and  seal 
and  protect. 

As  with  the  skin  care  range  these  pro- 
ducts will  only  be  sold  through  selected 
department  stores  for  the  moment.  The 
price  range  of  these  products  is  between 
£1.75  and  £3  including  shampoo,  hair 
moisturiser,  protein  hair  treatment, 
finishing  rinse,  non-aerosol  spray  mist, 
invigorating  astringent,  moisturising 
protein  lotion  for  blow  styling  and  a 
product  called  Hair-in-the-sun  which 
aims  to  protect  hair  from  drying  out  in 
the  sun.  Vidal  Sassoon,  58  Brook  Street. 
London  WL 


Murphy  add 
merchandiser 

Murphy  Chemical  Ltd  have  produced 
two  new  merchandiser  units.  The  first 
has  been  designed  in  order  to  release 
valuable  shelf  space.  It  is  called  the 
"mini-market" — a  floor  standing  unit 
which  incorporates  the  total  product 
range,  using  minimum  floor  space  with 
maximum  display. 
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For  outlets  with  limited  space.  Murphy 
have  produced  a  smaller  version  as  a 
counter  display  unit.  This  will  feature  a 
restricted  product  range  and  seasonal 
special  offers.  Both  units  will  incorporate 
a  literature  dispenser  for  advisory  leaflets 
and  the  pest  and  disease  chart.  Additional 
point  of  sale  material  is  available  in  the 
form  of  open/closed  signs,  window 
stickers  and  "sore  thumbs,"  all  featuring 
the  new  Murphy  logo.  Murphy  Chemical 
Ltd,  Wheat ham pstead,  St  Albans,  Herts. 


April  spend 
for  ladyshave 

Philips  are  supporting  Ladyshave  with 
a  record  advertising  expenditure  this 
year.  The  lion's  share  of  the  budget  will 
be  spent  on  national  television,  starting 
with  a  spring  burst  on  April  23.  The 
four-week  campaign  will  feature  the  30- 
second  "quick"  commercial  last  shown 
at  Christmas.  It  has  a  jingle  to  underline 
the  speed  and  efficiency  of  the  product 
and  ends  with  the  words:  "Philips  Lady- 
shave. The  smoothest  way  to  be  a  lady." 

Commenting  on  Ladyshave's  sales  suc- 
cess last  year.  Barry  Coldbreath,  market- 
ing manager  Philips  Electrical  Appliances 
says,  "Up  to  last  year  we  restricted  pro- 
motional activity  for  Ladyshave  to  reg- 
ional television  and  Press  campaigns 
Going  "national"  for  the  first  lime  last 
April  has  paid  off  handsomely."  Philips 
Electrical  Lid.  City  House.  420  London 
Road.  Croydon  CR9  3QR. 

Gumption  sales  up 

LRC  Products  say  that  Gumption  cream 
has  "notched  up  a  50  per  cent  increase 
in  brand  share  in  the  six  months  since 
the  brand  was  introduced  in  June  I978". 
Gumption  cream  is  said  to  have  a  23 
per  cent  share  of  the  total  market 

During  the  twelve  months  to  Novem- 
ber 1978.  volume  sales  of  all  cream 
cleansers  grew  by  30  per  cent,  and  LRC 
estimates  that  the  markcl  was  worth  £11 
million  al  rsp  in  1978.  This  growth  is  all 
the  more  impressive  considering  that 
cream  cleansers  have  only  been  a  recog- 
nised and  promoted  sector  since  1968. 
says  the  company.  LRC  Products  Ltd. 
Sanitas  House.  Stockwell  Green.  London 

New  colours 
in  the  collection 

The  Collection  range  of  colour  cosmetics 
from  Elizabeth  Arden  emphasises  the 
current  fashion  swing  away  from  "rustic 
casualness"  to  "supreme  elegance"  New 
spring  shades  for  lips  (£2.75)  and  nails 
(£2.75)  are  blue  rose,  warm  rose  and 
wild  honey  and  new  eve  shadow  colours 
(£3.75)  are  russet,  mustard  and  moss. 
Elizabeth  Arden  Ltd.  20  New  Bond 
Street.  London  HI  A  2AE. 

Kleenex  offer 

An  8p  repeat  purchase  coupon  is  the 
latest  on-pack  offer  on  Kleenex  Super  3 
three-ply  tissues  following  their  launch 
into  the  £50m  facial  tissue  market  last 
November.  The  repeat  purchase  coupon 
is  part  of  the  heavyweight  campaign  of 
promotional  support  planned  for  the 
brand  this  year.  Kimberly-Clark  Ltd. 
Larkfield,  Nr  Maidstone.  Kent. 
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COUNTERPOINTS 

Johnson's  Agree 
on  national  launch 


Johnson  Wax  are  launching  Agree 
creme  rinse  and  conditioner  (100ml  £0.42, 
200ml  £0.62)  nationally.  The  product 
has  been  on  test  market  in  the  Granada 
television  area  since  June  1978. 

Agree  is  said  to  have  a  99  per  cent  oil 
free  formula  and  has  been  developed 
primarily  for  16-24  year  old  women  who 
are  the  heaviest  users  of  conditioners. 
In  the  UK  the  creme  rinse  sector  has 
been  the  most  successful  hair  care  cate- 
gory of  late  with  a  40  per  cent  sales 
growth  recorded  in  1978  over  1977,  while 
other  major  sectors  showed  little  real 
increase.  Despite  growth  pattern,  pene- 
tration and  frequency  of  use  remains 
relatively  low  with  only  four  out  of  ten 
women  using  a  conditioner  and  only 
30  per  cent  of  these  as  regularly  as  once 
a  week.  Research  shows  the  reason  for 
this  lies  in  the  main  complaint  about 
creme  rinse  conditioners.  Over-riding  all 
the  benefits  of  manageability  they 
can  make  the  hair  greasy.  Agree  "helps 
stop  the  greasies"  because  it  is  99  per 
cent  oil  free.  It  comes  in  three  variants, 
for  greasy  hair,  for  normal  hair  and 
extra  body  with  balsam.  It  is  delicately 
perfumed  and  pH  balanced 

Of  prime  importance  when  launching 
a  product  of  an  entirely  new  type,  says 
the  company,  is  ensuring  that  the  con- 
sumer is  not  only  aware  of  the  brand, 
but  is  fully  conscious  of  its  special  bene- 
fits. For  this  reason  the  advertising  and 
promotional  campaign  for  the  test 
launch  had  the  highest  budget  in  the 
category's  history  with  spending  on  tele- 

Mascara  added  to 
Colour  True  range 

Colour  True  brush  on  mascara  (£1.10) 
has  been  added  to  the  range  of  colour 
cosmetics  from  Innoxa  launched  last 
year.  Brush  on  mascara  will  be  avail- 
able in  four  shades;  black,  dark  brown, 
grey  and  blue,  and  is  both  smudgeproof 
and  waterproof.  Innoxa  (England)  Ltd. 
62  Brampton  Road,  Knightsbridge,  Lon- 
don SW3  IBW. 

UStima  ll's 
spring  colours 

The  new  Ultima  II  collection  for  spring 
creates  three  classic  "country  weekend" 
looks  based  on  12  new  shades.  The  selec- 
tion to  create  the  "colours  of  country 
moors'"  includes  wild  oats  and  sun- 
washed  brick  in  the  dual  pan  patina  eye- 
shadow, frosty  brick  creamy  powder 
blush  and  bittersweet  on  lips  and  nails. 
The  "colours  of  country  meadows"  con- 
sists of  sunwarmed  clover  and  golden 


vision  advertising  well  in  excess  of  that 
of  the  leading  brand,  they  explain. 

Two  other  elements  were  the  pro- 
gramme of  door-to-door  sampling  and 
couponing,  plus  in-store  sampling  by 
way  of  trial  size  bottles.  To  complete 
the  consumer's  knowledge  of  the  pro- 
duct a  hang  tag  on  the  bottle  itself 
folds  out  to  eight  pages  of  information 
on  the  biology  of  hair,  its  care  and  the 
importance  of  the  pH  factor. 


wheat  automatic  creme-on  eyeshadow, 
ripe  berry  blushing  cream  and  lips  and 
nails  in  red  horizon,  while  the  "colour 
of  country  skies"  is  made  up  of  blue 
smoke  and  sheersilver  blue  from  the 
dual  pan  patina  eyeshadow,  creamy  pow- 
der blush  in  peach  blush  and  lips  and 
nails  in  sunset.  Rev/on  International 
Corporation,  86  Brook  Street,  London. 

<bac  gut  nets 
for  Father's  Day 

Two  new  Personality  Tabac  gift  sets  have 
been  produced  by  Richards  &  Appleby 
Ltd,  for  Father's  Day.  on  June  17.  Each 
set  will  have  a  removeable  flash  label 
across  the  top  left  hand  corner  with 
the  words  "For  a  special  father". 

One  set  includes  after  shave,  splash 
on  and  talc  (£3.20)  and  the  other  includes 
after  shave,  talc  and  soap  (£2.99).  These 
sets  are  available  in  packs  of  six.  The 
Tabac  travelling  wallet  (£1.60)  will  also 
be  promoted  for  Father's  Day.  Richards 
if-  Appleby  Ltd.  Gerrard  Place,  East 
Gillibrands,  Skelmersdale,  Lanes. 


National  launch  activity  will  model 
itself  on  the  test  market  incorporat- 
ing a  heavyweight  Press  and  television 
advertising  campaign,  starting  in  May. 
door-to-door  sampling  with  sachets  and 
money-off  coupons  and  sale  of  trial  size 
bottles,  priced  at  79p  for  56ml.  Extensive 
bottles,  priced  at  19p  for  56ml.  Extensive 
including  dumper  bin.  shelf  trays  and 
shelf  edgers.  Johnson  Wax  Ltd,  Frimley 
Green,  Camberley,  Surrey. 

Andrex  pup  features 
in  play  pack  offer 

Bowater-Scott's  latest  nationally-adver- 
tised offer  on  Andrex  is  a  children's  play 
pack.  The  Andrex  play  pack  is  designed 
to  make  the  brand-leading  toilet  tissue 
"go  even  further"  by  helping  children 
use  the  roll  cores  for  model-making. 

A  feature  of  the  play  pack  is  a  large 
and  colourful,  laminated  wall-chart,  on 
which  the  Andrex  cartoon  puppy  shows 
how  the  20  models  are  made.  Press-outs, 
stickers  and  a  Uhu  Stic  glue  are  provided 
for  models  from  starship  to  crocodile, 
castle  to  hippo,  based  on  24  Andrex 
cores.  Each  play  pack  costs  £1.25  and 
requires  two  proofs  of  purchase. 

Special  Andrex  pack  end  seals  lead 
consumers  to  national  magazines,  includ- 
ing TV  Times.  Woman,  Woman's  Weekly 
and  Living,  where  the  offer  is  advertised 
until  May.  Point  of  sale  material  to  back 
the  promotion  consists  of  price  cards, 
shelf  strips  and  headboards.  Bowater- 
Scott  Corporation  Ltd,  Bowater  House, 
68  Knightsbridge,  London  SW1X  7LR. 
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Five  cosmetic 
brushes  from 
Kleenex  Boutique 

Five  top  quality  cosmetic  brushes,  indi- 
vidually packed,  are  the  latest  on-pack 
offer  from  Kleenex  Boutique  tissues, 
available  from  now  until  July  31.  Offered 
free  for  the  return  of  two  proofs  of 
purchase  from  the  special  packs  are  two 
brushes  for  applying  eyeshadow  and 
lipstick  said  to  be  worth  £0.70.  In  addi- 
tion, three  further  brushes  are  offered 
for  applying  eye  makeup  and  blusher 
said  to  be  worth  £1.10  for  £0.50. 

"We  believe  this  offer  of  high  quality 
cosmetic  brushes — so  essential  for  the 
successful  application  of  today's  cosmetics 
—reflects  closely  the  unique  and  personal 
appeal  of  Kleenex  Boutique  tissues  and 
emphasises  again  the  feminine  brand 
image  of  the  product,"  says  Linda  Gem- 
mell,  product  manager  at  Kimberly- 
Clark.  Kimberlx-Clark  Ltd.  Larkfield, 
Nr  Maidstone,  Kent. 

Display  trolleys  for 
new  Milupa  rusks 

Metal  display  racks  or  metal  trolleys  are 
available  with  certain  quantity  orders  of 
the  new  Milupa  granulated  rusks  (150g, 
£0.59)  and  the  new  varieties  of  infant 
foods— pear  and  mixed  berry.  Introduc- 
tory offers  are  available  through  whole- 
salers. One  use  of  soft  rusks  is  as  a 
weaning  cereal,  crumbled  and  mixed 
with  milk.  The  new  granulated  rusk 
eliminates  the  need  for  crumbling;  it 
contains  modified  milk  so  needs  only 
water  to  mix  to  a  smooth  paste.  The 
new  products  are  being  included  in  the 
company's  £500,000  sampling  campaign 
and  are  being  advertised  in  Maternity 
and  Mothereraft.  issued  free  to  clinics. 
Milupa  Ltd,  Lyons  Estate,  High  Road, 
Cowley  Peachey,  Uxbridge,  Middlesex. 

Matey  on  TV 

Nicholas  Laboratories  Ltd  are  to  support 
Matey  bubble  bath  with  an  intensive 
four  week  national  television  campaign 
during  March.  The  commercial  with  its 
animated  sailor  character  and  catchy 
jingle  also  features  Matey  shampoo,  the 
recently  introduced  stablemate  of  the 
bubble  bath.  Nicholas  Laboratories  Ltd, 
225  Bater  Road,  Slough,  Berks. 

Sauflon  distributor 

Sauflon  Ltd  have  appointed  the  L.A.B. 
Ltd  as  distributors  of  their  products. 
L.A.B.  Ltd.  91  Amhurst  Park,  London. 


New  look  Almay  products 
and  spring  promotions 


Earex  bonus 


Over  the  past  few  months  packaging 
for  Almay  skin  care  has  been  under- 
going a  transformation.  Gone  are  the 
older  style  black  and  white  packs  and 
in  their  place  come  new  transparent 
cylindrical  bottles  which  highlight  the 
attractively  coloured  products. 

Latest  in  the  line  of  new  look  pro- 
ducts is  Fluffy  Facial  Cleanser  (£1.25). 
This  water-soluble  cleanser,  designed  for 
slightly  oily  and  combination  skins,  is 
counterbalanced  to  regulate  and  control 
the  effects  of  over  activity  of  sebaceous 
glands  and  formulated  to  alleviate  prob- 
lems associated  with  open  pores,  says  the 
company. 

Fluffy  Facial  Cleanser  has  been  re- 
packaged into  a  transparent  polythene 
lube  and  tinted  pale  green  to  match  its 
complementary  toner — astringent  lotion. 

Almay  believe  that  looking  after  your 
body  needs  a  co-ordinated  approach— 
with  complementary  products  for  skin 
and  hair.  So  they  have  devised  Total 
Care,  a  new  range  comprising  hand  and 
body  lotion  and  shampoo — gentle  pro- 
ducts which  as  always  have  been 
screened  for  irritants  using  the  latest 
techniques. 

The  Total  Care  hand  and  body  lotion 
(£1.55)  contains  vital  ingredients  to  pro- 
tect the  skin  from  dryness,  chapping  and 
flaking   and   although   designed   for  all 


skin  types  it  is  particularly  suitable  for 
dry  sensitive  skins  says  the  company. 

Total  care  shampoo  (£0.95)  is  described 
as  a  mild  but  concentrated  shampoo  with 
a  gentle  formula  which  leaves  the  hair 
in  a  manageable  condition.  Although 
designed  as  an  all  purpose  family  sham- 
poo it  is  ideal  for  children.  Originally 
a  colourless  liquid,  Almay's  Total  Care 
Shampoo  has  now  been  tinted  peach  and 
like  hand  and  body  lotion  is  repackaged 
in  a  polythene  bottle. 

The  company  is  encouraging  a  thor- 
ough spring  cleansing,  toning  and  mois- 
turising programme  with  a  large  size 
offer  of  three  of  their  most  popular 
Deep  Mist  skin  care  products.  Cleansing 
lotion,  skin  tonic  and  moisture  lotion 
have  been  repackaged  in  see-through 
bottles  and  a  new  250ml  size  is  being 
introduced.  For  a  limited  period,  while 
stocks  last,  there  will  be  a  special  offer 
saving  of  £0.75p  on  this  large  size. 

Cleansing  lotion  (normally  £2.85)  is 
suitable  for  normal,  combination  and 
slightly  oily  skins,  light  in  texture  and 
easy  to  use.  The  skin  tonic  (normally 
£2.70)  is  a  mild  refreshing  liquid  suitable 
for  normal  and  combination  skin  and  the 
moisture  lotion  (normally  £3)  is  developed 
for  normal,  combination  or  slightly  oily 
skins.  Almay- Hypo- Allergenic  Cosmetics, 
PO  Box  17,  225  Bath  Road,  Slough. 


The  winning  entry  in  the  Oil  of  Ulay  window  display  competition  was  chosen  as 
J.  G.  Dawson  Ltd  of  191  Laygate,  South  Shields.  It  was  judged  to  be  so  imaginative 
and  creative  that  it  was  awarded  two  prizes — an  area  prize  and  national  first. 
In  a  generous  gesture,  Mr  Jim  Otterson  MPS  (pictured  right),  the  manager,  waived  his 
entitlement  to  the  major  prize  of  £300  worth  of  holiday  vouchers  and  asked  that  they 
should  be  given  to  Mrs  May  Stokes  (pictured  centre)  who  has  worked  in  the  shop 
for  more  than  10  years.  It  was  Mrs  Stokes  who  created  the  display.  Mr  Otterson 
retained  for  himself  the  area  prize — £100  worth  of  holiday  vouchers.  The  prizes  are 
being  awarded  to  the  happy  winners  by  representative,  Jim  Wallis  (left) 


Earex  ear  drops  are  being  offered  for 
a  limited  period  at  11  for  10.  Ernest 
Jackson  &  Co  Ltd,  Crediton,  Devon. 

March  17  1979 


Chemist  &  Druggist  341 


Special  promotions  from  Vestric 
or  sale  in  April 


Vestric  promotions  for  April  are:  Mor- 
gans Pomade  unperfumed.  perfumed, 
hair  darkening  cream;  Matey  liquid  bath 
and  shampoo:  Radox  herbal  bath 
cologne,  lemon  &  lime,  pine;  Tufty  Tails 
newborn,  baby,  toddler,  pants;  Macleans 
fre'shmint  and  mildmint;  [nfraphi]  lamp 
HP3609,  Ultraphil  lamp  HP31 14.  Lady 
shave  HP2204,  HP2111,  HP2115,  Phili- 
shave  battery  HP2107,  home  trim 
HP2503,  hair  drier  HP4215;  Carefree 
Pantyshields,  J  Cloths;  Wella  Bio  Dry, 
Body'n  Bounce,  Hair  Set  firm.  Hair  Set 
ex  firm;  Elnelt  hairspray:  Alka  Seltzer, 
Alka  Mints;  Kleenex  Super  3,  Kleenex 
(  hiefs;  Joy-Rides;  Corimist  hairspray; 
Freshaire  nocturne.  Cooper  fly  killer,  ant 
killer,  garden  spray,  insect  powder, 
Freshaire  bouquet,  lavender,  pine;  Dr 
Whites;  Reponse  shampoo;  Cussons 
Imperial  Leather  talcum  powder;  Yeast 
Vite,  Phyllosan,  Iron  Jelloids;  Elastoplast 
strip  washable  7269,  HR  Bump  7167; 
Odor  Eaters,  Odor  Eaters  Supertuff; 
Ayds;  Palmolive  shave  cream  lubes, 
lather,  brushless,  cream  shave  stick, 
Colgate  Dental  Cream;  Loving  Care. 
Born  Blonde,  Born  Blonde  lightener; 
Transol,  Transoak.  Melohn  and  Bacti- 
gras.   Vestric  Ltd,   Runcorn.  Cheshire. 


Larger  sizes 


Rentokil  have  introduced  10-sachet 
(£1.06)  and  30-sachet  (£2.85)  packs  of 
Rodine  C  in  addition  to  their  existing 
5-sachet  pack.  For  farmers  and  others 
with  large-scale  rodent  problems,  Rento- 
kil have  introduced  Rodine  C  in  rodent- 
proof  plastic  buckets:  5kg  (£16.01); 
10kg  (£30.86',);  and  20kg  (£59.29).  The 
active  ingredient  of  Rodine  C  is  calci- 
ferol— a  subacute  rodenticide.  Rentokil 
Ltd,  products  division,  Telcourt,  East 
Grinstead,  West  Sussex  RH19  2JY. 

ON  TV 
NEXT  WEEK 

Ln — London.  M — Midlands.  Lc — Lancashire.  Y— 
Yorkshire;  Sc — Scotland,  WW — Wales  and  West, 
So — South,  NE — North-east,  A — Anglia.  U — Ulster. 
We — Westward.  B — Border.  G — Grampian, 
E — Eireann.  CI — Channel  Island 

Anadin:  All  areas 
Buf  Puf:  Ln,  Y,  NE 
Crest:  M,  Y,  Sc,  A,  G 

Head  &  Shoulders:  Ln,  M,  Y,  Sc,  A,  U, 
G,  CI 

Kotex  Simplicity:  M.  Y,  Sc,  WW,  NE,  We, 
CI 

Savlon:  All  areas 
Wondra:  Y,  NE 
Zest:  M,  Lc,  Sc,  B,  G 
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Pictured  above  with  racing  driver, 
Jackie  Stewart,  is  Lesley  Cowcill,  wife 
of  Eric  R.  Cowcill  MPS  of  Sandbach, 
Cheshire.  Lesley  won  the  first  of  12 
rounds  of  the  Faberge  Fiesta 
championship  (C&D,  February  10,  p150) 
which  took  place  last  week.  The  next 
round  is  the  Lakeland  National  Rally  on 
Saturday,  March  24 


PRESCRIPTION 
SPECIALITIES 

^.  !ii       i  ii  it -u] 

from  Roussel 

Roussel  Ltd  have  introduced  Unilisse 
karaya  dressings  for  the  protection  of 
the  skin  from  exudates  surrounding 
fistulae.  Unilisse  dressings  are  flexible 
plates  of  karaya  gum  each  measuring 
285mm  X  285mm,  incorporating  a  tex- 
tile layer  for  strength,  which  can  be 
easily  cut  and  shaped  to  fit  all  types  of 
surgical  fistulae.  The  dressing  follows 
body  contours  exactly,  forming  a  barrier 
around  the  fistula  and  preventing  exu- 
dates coming  into  contact  with  the  skin. 
The  dressings  are  available  to  hospitals 
only  (carton  of  5,  £36.90  hospital). 
Roussel  Laboratories  Ltd,  Roussel 
House.  Wembley  Park,  Middlesex. 

MeSSeril  code 

Melleril  lOmg  tablets  are  now  being 
overprinted  "MEL  10."  This  replaces  the 
previous  overprint  of  the  company  name. 
In  all  other  respects  this  tablet  remains 
unchanged.  Sandoz  Products  Ltd.  PO 
Box  Horsforth  No  4.  Calverley  Lane, 
Horsforth.  Leeds  LSJ8  4RP. 

Gravigard  thread 

Searle  are  changing  the  existing  clear 
polypropylene  Gravigard  retrieval  thread 
to  a  blue,  single  polypropylene  monofila- 
ment. The  dot,  used  to  align  the  Gravi- 


gard during  the  insertion  procedure,  is 
formed  by  the  thread  knot  and  will  also 
be  blue  in  colour.  In  all  other  respects 
Gravigard  will  remain  unchanged.  Gravi- 
gard with  the  new  blue  thread  will  be 
phased  in  starting  this  month.  Searle 
Laboratories,  Whelton  Road,  Morpeth, 
Northumberland. 

Psoriderm  S 
supplies  exhausted 

Although  Psoriderm  S  (dermal)  has 
been  discontinued  and  all  stocks  ex- 
hausted, Psoriderm  cream,  bath  emulsion 
and  scalp  lotion  are  still  available. 
Dermal  Laboratories  Ltd.  Tatmore 
Place,  Gosmore,  Hitchin.  Herts. 

Tenuate  Dospan  in 
blister  packs 

Tenuate  Dospan  will  be  supplied  in 
blister  packs  of  10  x  10  tablets  packed 
in  cartons,  as  soon  as  existing  stocks  of 
bottled  packs  are  exhausted.  The  price 
structure  remains  unchanged.  The  25 
tablet  pack  has  been  .discontinued.  The 
company  is  unable  to  credit  or  replace 
bottle  stock.  Merrell  division.  Richard- 
son-Merrell  Ltd.  20  Queensmere, 
Slough,  Berks  SL1  IYY. 

HAYIVIINE  tablets 

Manufacturer  Pharmax  Ltd,  Bourne 
Road,  Bexley,  Kent  DA5  1NX 
Description  Yellow  sustained-release 
tablet,  marked  one  side  with  a  P  in  a 
hexagon.  Each  tablet  contains  chlor- 
pheniramine maleate  lOmg  and  ephe- 
drine  hydrochloride  15mg 
Indications  Relief  of  symptoms  caused 
by  allergic  conditions  such  as  hay  fever, 
allergic  rhinitis,  perennial  rhinitis, 
urticaria. 

Contraindications  Use  of  ephedrine 
contraindicated  in  the  presence  of  coro- 
nary thrombosis,  hypertension  and  thy- 
rotoxicosis and  in  patients  being  treated 
with  a  MAOI 

Dosage  One  tablet  in  the  morning  on 
rising.  A  further  tablet  may  be  taken  at 
night  if  needed.  Not  to  be  chewed.  Not 
recommended  for  children  under  12 
Precautions  In  driving  or  operating 
machinery.  Alcoholic  drink  and  some 
other  CNS  depressants  can  potentiate 
any  sedative  effects 

Side  effects  Giddiness,  palpitations  and 
muscular  weakness  may  occur 
Packs  3x10  foil-wrapped  tablets  (£1.35 
trade) 

Supply  restrictions  Pharmacy  Only 
Issued  March  19,  1979 
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BURGESS' 
LION  OINTMENT 

for  simple  sores 
and  grazes 


Available  from  chemists 


USED  BY  GENERATIONS  OF  LOVING  MUMS 


Burgess'  Lion  Ointment. 
A  successful  product  for 
over  125  years  is  now  being 
promoted  to  young  mothers 
with  children.  Over  19.3 
million  readers  will  see  the 
above  advertisement  and  a 
further  2.6  million  will  see 
buy-lines.  Experience  shows 
that  we  can  expect  a  heavy 
demand  for  Lion  Ointment 
in  1979. 


POINT 
OF 


STICKERS 


Available  from 
Edwin  Burgess  Limited 
Hayes,  Middlesex 
England 

Stocks  are  available  from 
your  usual  wholesaler. 


THIS  IS  SALONPAS 


Available  in  the  U.K.  for  the  first  time, 


•  b)  Salonpas  gives  quick  relief. 


CHARACTERISTICS  ^^^^    „  ^  •  c)  Salonpas  has  an  excellent 

•  a)  Salonpas  contains  effective  ifllf  ff<fiL  f"T""l   4StCL  adhesion  on  the  skin 

ingredients  which  are  selected  AWtU  WtS  supported  by  far  advanced 

as  the  result  of  years  of  study.  7flA  1*2  EL   ^       r  <#TI  I  techniques  for  makmg 


plasters, 
d)  Salonpas  is  easy  to  apply 
MEDICATED    ^^^^  SHEETS  and  does  not  soil  clothes 

PLASTER 
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•SOLD  IN  52  COUNTRIES   •FIRST  MARKETED  IN  JAPAN  IN  1934 


SALONPAS 


® 


High  return  on  low  investment. 
Extensive  advertising  campaign. 
T.V.  Advertising  begins  26th  March,  1979. 
T.V.  Times  29th  March,  1979.    Salonpas  (U  K 


Why  you  should  stock  "SALONPAS" 

•  Door  to  Door  leaflets. 

•  Available  from  your  local  wholesaler  or  direct  from  us. 

•  Don't  be  caught  out  ORDER  NOW! 

Limited,  18  Upper  Tooting  Road,  London  SW17  7PG     Tel:   767  5343 
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A  warning  to  all  manufacturers  of 
consumer  goods. 

PRODUCER  RESPONSIBILITY  is  a  matter  of  great 
concern  and  there  is  increasing  pressure  to  make 
manufacturers  liable  to  the  ultimate  consumer. 

Benn  Business  Promotions  are  holding  a  major 
one-day  conference  on  this  important  subject  at  the 
Royal  Lancaster  Hotel,  London,  on  the  5th  April. 

A  panel  of  experts  headed  by  Bill  Thomas,  a 
Consumer  Law  expert,  will  speak  on  a  range  of 
subjects  from  Product  Liability  and  Foreseeing 
Hazards  to  Insurance  for  Consumers  and  Defence 
against  Liability  Claims. 

If  you  are  a  manufacturer  of  consumer  goods,  your 
company  should  be  represented  at  this  important  event. 

Telephone  Edenbridge  (0732)  863944  and  ask 
Francesca  Wimbleton  for  a  fully  descriptive 
brochure  now. 

Benn  Business  Promotions  Ltd 

Press  House,  25  High  Street,  Edenbridge,  Kent,  TN8  5AB 
Edenbridge  (0732)  863944  Telex  27844 
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Commercial  law 

Part  II :  Exclusion  clauses 

by  T.  P.  Astill,  deputy  secretary,  National  Pharmaceutical  Association 


The  problem  with  the  first  80  years  of 
the  Sale  of  Goods  Act  was  that  the 
parties  to  the  contract  could  agree  be- 
tween themselves  that  the  implied  terms 
would  not  be  effective  in  their  particular 
contract.  And  many  things  bought  from 
shops  were  not  covered  by  the  implied 
terms  under  the  Sale  of  Goods  Act  be- 
cause there  was  a  document  that  went 
with  the  goods  that  said  "We  warrant 
that  if  this  alarm  clock  conks  out  with- 
in the  next  three  weeks  we  will  replace 
it  or  repair  it  at  our  expense  provided 
you  send  it,  post  paid,  to  our  factory  in 


plied  Terms)  Act.  What  this  did,  amongst 
other  things  was  to  say  that  so  far  as 
these  exclusion  clauses  go  (that  is  clauses 
in  the  contract  purporting  to  exclude 
the  statutory  implied  terms)  they  are,  in 
a  consumer  sale,  absolutely  void.  A  sale 
to  a  consumer  who  is  buying  to  use  it 
for  his  own  purposes — the  sort  of  sale 
that  you  make  every  day — in  this  kind 
of  contract,  exclusion  clauses  are  void. 
So  if  you  do  have  a  guarantee  card  that 
purports  to  limit  or  exclude  your 
statutory  rights  as  a  customer,  you  can 
now  sign  it  and  send  it  because  that  not 


Timbuctoo,  otherwise  no  warranties  ex- 
pressed or  implied  by  statute,  Common 
Law  or  otherwise  will  be  deemed  to 
apply".  These  were  the  "phony  guaran- 
tees" whereby,  if  the  customer  accepted 
the  guarantee  by  signing  the  card  and 
posting  it  to  the  manufacturer,  he  was 
signing  away  his  rights.  The  customer 
was  getting  less  by  accepting  the  guaran- 
tee than  he  would  have  had  in  law  if 
he  had  thrown  it  away.  It  was  for  this 
reason  that  the  Consumers'  Association 
and  other  such  bodies  advised  the  public 
not  to  sign  and  return  guarantee  cards. 
Then  came  the  Supply  of  Goods  (Im- 
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only  gives  you  your  rights  under  the 
guarantee  against  the  manufacturer,  but 
in  law  you  can  still  retain  your  rights 
under  the  Sale  of  Goods  Act  against 
the  retailer.  That's  in  a  consumer  sale. 
In  any  other  sort  of  sale  the  onus  is 
on  the  party  seeking  to  rely  on  the  ex- 
clusion clause  to  prove  that  it  is  fair  and 
reasonable  for  him  to  do  so. 

For  example,  you  buy  a  film  from  a 
manufacturer.  On  the  carton  there's  a 
clause  that  says  this  film  is  sold  on 
the  understanding  that  it  is  worth  no 
more  than  the  replacement  value  of  the 
materials,  and  then  there  is  an  exclusion 


clause — all  other  warranties  expressed  or 
implied  blah  blah  blah  are  hereby 
deemed  not  to  applv — or  words  to  that 
effect.  This  is  a  clause  which  is  limiting 
the  purchaser's  rights  under  the  Sale  of 
Goods  Act;  limiting  his  entitlement  to 
the  replacement  value  of  the  film.  You 
as  the  retailer  sell  that  film  to  somebody 
who  takes  it  on  a  world  cruise  on  which 
he  spends  his  life  savings,  and  there  is 
a  manufacturing  defect  in  the  film.  1  he- 
emulsion  is  absent  or  the  little  holes 
have  been  punched  up  the  middle  instead 
of  the  outside,  things  that  clearly  could 
only  be  manufacturing  defects.  So  his 
pictures  don't  come  out,  he's  cross  and 
he  comes  back  to  you  and  he  says, 
"Under  the  Sale  of  Goods  Act  this  film 
is  not  of  merchantable  quality,  so  I  am 
entitled  to  damages.  Not  only  do  I  want 
the  replacement  value  of  the  film,  I  want 
damages  for  disappointment  at  the  loss 
of  the  pictures".  He's  not  entitled  to  an- 
other world  cruise,  he's  had  that.  He 
might  want  it,  but  he's  not  entitled  to 
it,  but  he  is  nowadays  entitled  to  some- 
thing for  the  disappointment  at  the  loss 
of  his  photographs.  You  try  to  say.  "Ah 
ha,  on  the  box  here  it  says  you  are  only- 
entitled  to  the  replacement  value",  but 
he  says  "Ah  ha.  but  here  is  the  Supply 
of  Goods  (Implied  Terms)  Act  and  I  am 
a  consumer  so  that  doesn't  apply".  So 
he  has,  I  am  afraid,  got  you  and  you 
must  pay  up.  If  he  takes  you  to  court 
the  court  will  make  you  pay. 

Onus  on  manufacturer 

Suppose  it  costs  you  about  £50.  You 
take  that  decision  to  the  manufacturer 
and  you  say,  "Your  rotten  film  has  cost 
me  £50",  and  they  say,  "Ah  ha,  but  there- 
is  an  exclusion  clause  here.  Here's  the 
replacement  value  of  the  film  and  we 
are  not  required  to  give  you  any  more 
because  we  are  relying  on  the  exclusion 
clause".  The  sale  from  the  manufacturer 
to  you,  the  retailer,  was  not  a  consumer 
sale.  So  the  onus  is  on  the  manufac- 
turer seeking  to  rely  on  the  exclusion 
clause  to  prove  that  it  is  fair  and  rea- 
sonable for  him  to  do  so.  Before  I  go 
any  further,  let  me  say  that  leading 
manufacturers  do  not  any  longer  print 
such  an  exclusion  clause  on  their  films 
for  sale  in  the  UK.  They  are  still  on 
some  of  their  export  cartons  which 
occasionally  find  their  way  into  UK 
shops,  but  when  the  Supply  of  Goods 
(Implied  Terms)  Act  became  law  the 
major  manufacturers  deleted  the  exclu- 
sion clauses  from  their  film  canons. 

The  Act  says  that  in  deciding  whether 
it  is  fair  and  reasonable  the  court  must 

Continued  on  p346 
Chemist  &  Druggist  345 


What  the  courts  take 
into  account 


Continued  from  p346 

take  into  account  a  number  of  factors. 
For  example,  the  relative  bargaining 
position  of  the  parties.  Mighty  Kodilf, 
virtual  monopoly  suppliers,  against  Joe 
Bloggs,  chemist.  The  relative  bargaining 
positions  are  clearly  disparate  to  a  major 
extent.  There  is  not  really  anywhere  else 
that  he  can  get  his  film  from  and  so  the 
court  would  have  to  say,  "No,  Mr  Man- 
ufacturer, it  isn't  fair  and  reasonable 
for  you  to  rely  on  it".  Now  let  me 
emphasise  that  1  don't  think  for  one 
moment  that  a  reputable  company  would 
leave  a  retailer  holding  the  baby,  but 
there  undoubtedly  are  companies  who 
would  be  prepared  to  do  so.  Perhaps 
some  of  the  less  reputable  ones  might 
seek  to  rely  on  an  exclusion  clause  of 
this  kind,  particularly  if  the  goods  they 
are  supplying  are  likely  to  produce 
hazards,  or  bodily  injury — accidents 
likely  to  give  rise  to  substantial  claims. 


■The  only  exclusion  clause  that 
retail  pharmacists  habitually 
include  in  their  contracts  is  on 
developing  and  printing  dockets.  J 


So  the  effect  of  the  Supply  of  Goods 
(Implied  Terms)  Act  is,  amongst  other 
things,  that  it  could  leave  the  retailer 
lumbered.  Those  of  you  who  are  mem- 
bers of  the  NPA  needn't  worry  about 
the  financial  aspects  of  it  because  you 
are  covered  by  the  Chemists'  Defence 
Association.  The  only  exclusion  clause 
that  retail  pharmacists  habitually  include 
in  their  contracts  is  on  developing  and 
printing  dockets.  On  the  dockets  supplied 
by  the  processing  companies  there  is  an 
exclusion  clause  limiting  the  retailer's 
liability  to  the  replacement  value  of  the 
materials.  This,  under  the  Supply  of 
Goods  (Implied  Terms)  Act,  is  still  law- 
ful, because  developing  and  printing  is 
not  a  supply  of  goods,  it  is  the  supply 
of  a  service.  For  the  present  you  may 
still  limit  your  liability  so  far  as  defec- 
tive services  are  concerned.  But  the 
retailer  must  ensure  that  the  terms  of 
that  exclusion  clause  are  drawn  to  the 
attention  of  customers  before  the  con- 
tract is  finalised.  If  the  customer  comes 
in  with  a  film  and  says  "I  want  this 
processed  please"  and  you  say  "Yes  Sir, 
thank  you,  we  will  do  it",  from  that 
moment  you  are  contractually  bound 
and  if  you  subsequently  fill  in  the  docket 
and  hand  hirri  the  receipt  with  the  ex- 
clusion clause  printed  on  it,  that  is  of 
no  effect  because  you  are  seeking  to  in- 
troduce the  exclusion  clause  after  the 
contract  is  finalised.  Unless  you  can 
show  that  the  customer  has  previously 
brought  film  to  you  for  processing  and 
so  knows  about  the  exclusion  clause,  you 
might  have  difficulty  in  relying  on  it.  1 
think  most  processing  houses  now  pro- 


vide a  card  to  stick  up  in  the  pharmacy 
with  words  to  the  effect  that  "Develop- 
ing and  printing  work  is  undertaken  by 
us  and  there  is  an  exclusion  clause".  In 
other  words,  it  draws  the  attention  of 
the  customer  to  the  existence  of  the 
exclusion  clause  before  he  enters  into 
the  contract.  The  note  doesn't  embody 
all  the  detail,  but  it  makes  the  customer 
aware  of  it.  If  you  don't  display  that 
notice  then  you  must  make  sure  that  by 
some  means  you  draw  the  attention  of 
your  customers  to  this  exclusion  clause 
before  you  enter  into  the  contract. 

So  exclusion  clauses  in  consumer  sales 
are  void  but  the  Regulations  called  the 
Consumer  Transactions  Order,  1976  have 
had  the  effect  of  making  most  exclusion 
clauses  in  consumer  transactions  illegal. 
They  apply  to  virtually  all  exclusion 
clauses — including  those  in  guarantees. 
They  apply  to  notices  in  shops  reading: 
"No  money  refunded  on  sale  goods". 
That's  an  exclusion  clause.  If  somebody 
buys  a  defective  article,  even  in  a  sale, 
they  are  entitled  to  go  back  to  the  shop 
and  say,  "This  is  not  of  merchantable 
quality",  and  you  cannot  exclude  your 
liability.  If  you  seek  to  do  so  now.  under 
the  Consumer  Transactions  Order  you 
are  committing  a  criminal  offence  for 
which  you  can  be  fined.  The  Order 
covers  all  notices  in  shops,  on  pack- 
aging, labels,  leaflets  inserted  in  pack- 
aging and  to  all  guarantees. 

From  February  1,  1978,  we  have  the 
Unfair  Contract  Terms  Act.  This  Act 
has  the  declared  purpose  of  imposing 
further  limits  on  the  extent  to  which, 
under  the  law  of  England  and  Wales 
and  Northern  Ireland,  civil  liability  for 
breach  of  contract  or  for  negligence  or 
for  other  breach  of  duty  can  be  avoided 
by  means  of  contract  terms  and  other- 
wise, and,  under  the  law  of  Scotland, 
civil  liability  can  be  avoided  by  means 


■  Since  February  1 ,  1978,  it  has 
been  impossible  in  any  contract  to 
opt  out  of  your  liability  for  death 
or  personal  injury  resulting  from 
negligence. J 

of  contract  terms.  The  consumer  is 
further  protected.  He,  the  purchaser  un- 
der a  contract,  or  the  weaker  party  sup- 
posedly, under  a  contract,  is  having  the 
law  written  for  his  benefit.  So,  since 
February  1,  1978,  it  has  been  impossible 
in  any  contract  to  opt  out  of  your 
liability  for  death  or  personal  injury 
resulting  from  negligence.  You  will  not 
be  able  to  say  to  somebody  with  whom 
you  are  entering  into  a  contract,  "I  am 
entering  into  this  contract  on  the  strict 
understanding  that  if,  as  a  result  of  it, 
you  die  or  you  lose  a  leg  or  an  arm, 
I  am  not  liable".  Notices  on  the  dash- 


board of  a  hire  car,  "Passengers  ride  at 
their  own  risk",  are  now  of  no  effect. 
Other  liability  will  be  excluded  provided 
that  the  exclusion  clause  satisfies  the  test 
of  reasonableness.  Here  again  the  Act 
lays  down  a  string  of  factors  that  the 
courts  are  required  to  take  into  con- 
sideration in  deciding  whether  a  par- 
ticular exclusion  clause  is  reasonable. 
The  relative  strength  of  the  bargaining 
position  is  at  the  top  of  the  list.  Did 
the  customer  receive  an  inducement  to 
agree  to  the  term?  Did  you,  for  example, 
say  to  the  customer,  "Yes,  I  enter  into 
this  contract  with  you  on  the  under- 
standing that  you  can  have  10  per  cent 
discount  provided  you  accept  this  ex- 
clusion clause".  If  there  was  an  induce- 
ment of  that  kind  then  the  court  can 
bear  that  in  mind  in  deciding  whether 
it  was  reasonable.  Did  the  customer 
know  or  ought  the  customer  reasonably 
to  have  known  that  there  was  an  ex- 
clusion clause  in  the  contract?  Was  the 
contract  asking  the  impossible  from  the 
customer?  Were  the  goods  manufac- 
tured, processed  or  adapted  tc  the 
customer's  special  order?  All  these 
things  the  court  can  take  into  account. 

&  Carriers'  terms  that  say  'We  are 
not  liable  unless  you  notify  us 
within  20  minutes  of  the  goods 
arriving'  are  subject  now  to  a  test 
of  reasonableness. 3 


An  important  aspect  of  this  legislation 
from  the  retail  pharmacist's  point  of 
view  is  the  exclusion  clauses  in  standard 
terms  and  conditions,  such  as  those 
published  by  Roadline  and  National 
Carriers  which  say,  "We  are  not  liable 
unless  you  notify  us  within  20  minutes 
of  the  goods  arriving"  are  subject  now 
to  a  test  of  reasonableness.  It  may  no 
longer  be  possible  for  these  transport 
companies  to  avoid  liability  for  loss  or 
damage  to  goods  in  transit  as  easily  as 
they  have  in  the  past.  Precisely  how  the 
situation  will  change  remains  to  be  seen 
in  the  light  of  the  way  the  courts  inter- 
pret the  new  legisaltion.  There  are  few 
exceptions  in  the  Act;  it  applies  to  the 
vast  majority  of  contract  clauses  and 
other  notices  which  try  to  limit  the 
liability  of  one  of  the  parties.  One  of 
the  few  exceptions  which  appears  at  first 
sight  to  be  useful  is  that  the  Ac\  does 
not  apply  to  exclusion  clauses  in  a  Con- 
tract of  Employment,  but  on  closer  in- 
spection the  small  print  provides  that 
the  Act  does  apply  to  Contracts  of  Em- 
ployment where  the  application  is  in 
favour  of  the  employee.  So  if  in  your 
contracts  of  employment  with  your  staff 
you  have  a  clause  that  says  "The  man- 

Continued  on  p350 
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Oral-B20 


Oral-B35 


C: 


Oral-B2Row 


The  day  a  baby  acquires  its  first  teeth  it 
ould  start  to  learn  a  new  habit,  Oral-B.  A  good 
bit  to  last  a  lifetime.  Because  Oral-B  have  the  only 
mplete  range  of  professional  toothbrushes  to 
terfor  every  member  of  the  family.  All  scientifically 
signed  by  dentists  for  thorough  plaque  removal 
d  gentle  gum  stimulation. 

Oral-B  toothbrushes  have  small  heads  of 
ntle  round-tipped,  high  quality  nylon  filaments, 
e  and  flexible  to  reach  between  crevices.  And  all 
ve  a  straight  handle  to  allow  the  careful  guidance 
eded  for  the  thorough  brushing  of  teeth. 


Oral-B  40 


Oral-B  60 


They  come  in  six  sizes.  The  Oral-B  2  Row  for 
babies.  Oral-B  20  for  children.  Oral-B  30  for 
adolescents.  The  Oral-B  35  &  40  are  the  toothbrushes 
most  highly  recommended  for  adults  by  dentists. 
While  the  Oral-B  60  is  for  customers  who  prefer  a 
larger  brush  -  but  most  recommended  for  dentures, 

Oral-B  is  the  only  complete  range  of 
toothbrushes  fully  endorsed  by  the  dental  profession. 
So  doesn't  it  make  sense  to  stock  them?  Ensure  youi 
customers  stay  with  Oral-B -the  world's  largest 
selling  professional  toothbrush. 


The  world's  first  name  in  dental  care 


Oral-RAhabit 
they  11  never  grow  out  of. 


r  Health  Products  Ltd.,  The  Firs,  Whitchurch,  Aylesbury,  Bucks.  HP22  4JU 


PUT  IT  UP  AND  WATCH 


More  and  more  Pointer  to  Value  signs  are 
going  up.  In  chemist  shops  all  over  the  country. 

Because  more  and  more  independent 
chemists  are  finding  that  joining  forces  with 
UniChem  is  the  best  way  to  keep  their  businesses 
running  profitably.  And  independently. 

For  instance,  with  over  3,700  members 
we  can  easily  match  the  buying  power  of  the  big 


multiple  chains.  So  we  help  you  keep  your  prices 
low.  Without  chipping  away  at  your  profits. 

What's  more,  for  1979  we've  planned  an 
exciting  promotional  package  to  attract  new 
customers  to  your  shop,  including  9  in-store 
promotions,  featuring  eye-catching  point  of  sale 
material  and  regular  cut-price  offers. 

And  behind  all  this  is  a  computerised 
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OUR  STOCKS  GO  DOWN. 


delivery  service  that's  second  to  none. 

Because  the  faster  your  stocks  go  down, 
the  faster  you'll  want  them  replaced. 

To  find  out  more  about  UniChem  and  the 


advantages  of  membership,  contact  John  Speller, 
UniChem  Ltd.,  Crown  House,  Morden, 
Surrey  SM4  5EFTel:  01-542  8522. 


UniChem.  With  us  you're  independent,  but  never  alone. 
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Profound  and  far  reaching 
law  for  the  future? 
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agement  is  not  responsible  for  death  or 
bodily  injury  to  employees  .  .  .",  that 
clause  is  now  of  no  legal  effect  what- 
ever. If  the  clause  merely  seeks  to  limit 
your  liability  for  damage  to  employees' 
property  then  it  is  subject  to  the  reason- 
ableness tests. 

The  consumer  legislation  outlined 
above  is  fairly  straightforward  and  the 
reason  for  it  is.  easy  to  understand.  Even 
if  you  don't  agree  with  the  legislation 
there  is  no  particular  difficulty  in  appreci- 
ating the  arguments  in  favour  of  it.  But 
I  want  to  finish  by  referring  to  a  pro- 
posal for  yet  more  legislation  to  protect 
consumers  and  if  these  proposals  are  en- 
acted by  Parliament  the  effect  on  manu- 
facturers, wholesalers  and  retailers  will 
be  profound  and  far  reaching.  In  my 
view  there  is  every  likelihood  that  soon 
laws  will  be  passed  in  this  country  which 
will  have  the  effect  of  making  a  "pro- 
ducer" strictly  liable  for  any  loss  or 
injury  which  results  from  the  use  of  his 
goods  whether  or  not  the  producer  can 
be  shown  to  have  been  at  fault.  As  the 
law  stands  at  present  a  consumer  who 
suffers  from  using  a  defective  product 
can  only  succeed  in  a  claim  against  the 
manufacturer  if  he  can  prove  that  the 
manufacturer  had  been  negligent.  Those 
who  are  seeking  to  strengthen  the  con- 
sumer's position  still  further  argue  that 
it  is  often  difficult  if  not  impossible  for 
the  consumer  to  prove  that  a  delect  in 
goods  purchased  was  caused  by  the 
manufacturer's  negligence.  And  as  the 
burden  of  proof  in  such  cases  rests  with 
the  pla,intiff  (the  person  making  the 
claim)  there  are  many  instances  where 


■  There  are  many  instances  where 
consumers  suffer  quite  serious  loss 
yet  have  no  legal  basis  for  claiming 
compensation.  J 


consumers  suffer  quite  serious  loss  yet 
have  no  legal  basis  for  claiming  com- 
pensation. If  the  thalidomide  claims  had 
gone  to  court  it  is  very  doubtful  whether 
they  would  have  succeeded.  The  Distil- 
lers Company  has  always  argued  that  it 
was  not  legally  obliged  to  compensate 
the  thalidomide  victims  because,  in  mar- 
keting thalidomide,  it  had  not  been 
negligent. 

But  there  is  now  considerable  pressure 
for  a  change  in  the  law.  This  pressure 
is  coming  from  at  least  four  directions. 
Firstly,  a  recent  report  published  by  the 
Law  Commission  and  the  Scottish  Law 
Commission  has  recommended  that  strict 
liability  be  imposed  on  any  person  who 
produces  defective  goods.  Similar  recom- 
mendations also  appear  in  an  EEC  draft 
Directive  and  thirdly,  "strict  liability"  is 
embodied  in  a  European  Convention 
signed   by   the  Council  of  Europe  of 
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which  the  UK  is  a  member.  In  addition, 
there  is  the  Pearson  Commission  which 
considered  damages  for  personal  injury 
and  recommended  strict  liability  on  the 
producer  of  goods  which  result  in 
physical  injury. 

Thus,  in  the  future,  if  there  should 
be  another  "thalidomide"  (and  with  the 
increasing  complexity  of  modern  medi- 
cine, regrettably  there  is  no  reason  why 
a  similar  incident  might  not  happen 
again)  the  manufacturer  would  be  liable 
whether  or  not  he  could  be  shown  to 
have  been  negligent.  Indeed,  he  would  be 
liable  to  compensate  the  victims  even  if 
he  could  show  positively  that  he  had 
taken  every  possible  step  to  check  his 
product  for  undesirable  side-effects.  The 
possibility  of  such  a  "strict  liability"  law 
is  now  beginning  to  cause  many  manu- 
facturers a  good  deal  of  worry  and  that 
concern  is  not  restricted  to  large  manu- 
facturers. The  EEC  Directive  and  the 
Law  Commission's  Report  defines  "pro- 


■  Pharmacists  could  be  held  liable 
to  compensate  the  victims  of  a 
thalidomide  type  disaster. 3 


ducer"  as  any  person  who  manufactures 
the  goods  or  packages  them,  relabels 
them  or  in  any  other  way  interferes  with 
them  along  the  chain  of  distribution. 
Thus  a  pharmacist  dispensing  a  medicine, 
even  a  proprietary  medicine,  would  be 
deemed  to  be  a  "producer"  if  he  had 
relabelled  the  medicine,  or  put  the  tablets 
in  a  different  container  from  the  one  in 
which  he  had  received  them.  Pharmacists 
could  therefore  be  held  liable  to  compen- 
sate the  victims  of  a  thalidomide  type 
disaster  notwithstanding  that  they  did 
not  know  that  the  product  could  cause 
deformity  or  that  they  had  no  means  of 
finding  out. 

Similarly,  a  pharmacist  might  manu- 
facture a  cosmetic  or  toiletry  preparation 
to  his  own  formulation.  I  know  that  a 
great  many  retail  pharmacists  have  their 
own  pet  recipes  for  hand  lotions,  face 
creams,  and  so  on.  If  a  customer  were 
to  use  one  of  these  lotions  and  came  out 
in  a  rash  or  suffered  an  allergic  reaction 
to  one  of  the  ingredients,  the  pharmacist 
would  be  liable  to  compensate  that  per- 
son even  if  he  could  prove  conclusively 
he  had  not  been  in  any  way  at  fault. 

This  development  is  not  by  any  means 
a  remote  possibility.  On  the  contrary,  the 
CBI  is  virtually  resigned  to  it  as  inevit- 
able. There  is  now  so  much  pressure  for 
this  development  from  so  many  quarters 
that  it  seems  difficult  to  imagine  how  the 
legislation  can  be  avoided.  But  from  a 
pharmaceutical  point  of  view  strict  lia- 
bility could  be  disastrous.  It  is  more  than 
likely  that  many  manufacturers  would 
simply  opt  out  of  drug  research  alto- 


gether for  fear  of  marketing  a  product 
that  might  have  unforseen  and  undetec- 
table serious  side-effects.  The  cost  of  in- 
suring against  third  party  claims  would 
become  very  much  higher  and  in  some 
cases  prohibitively  so. 

The  NPA  and  the  Pharmaceutical 
Society  are  both  pressing  the  Govern- 
ment to  treat  medicines  as  a  special  case. 
There  is  no  such  thing  as  a  medicine 
that  is  absolutely  safe  and  in  general  the 
efficacy  of  a  medicine  is  in  direct  pro- 
portion to  its  potential  danger.  In  our 
view  it  would  be  difficult  to  differentiate 
in  law  between  an  acceptable  side-effect 
and  one  which  gave  the  patient  the  right 
to  claim  damages  or  compensation.  We 
are  certainly  not  arguing  that  patients 
who  suffer  side-effects  such  as  those  that 
resulted  from  thalidomide  and,  more 
recently,  Eraldin,  should  not  be  entitled 
to  be  compensated.  But  we  feel  that 
the  compensation  ought  not  to  be  pay- 
able by  a  faultless  manufacturer.  There 
should  be  a  state  system  of  insurance 
funded  by  general  taxation  which  could 
be  used  to  provide  adequate  compensa- 
tion for  such  "victims".  There  is  already 
a  fund  which  provides  compensation  for 
people  who  are  injured  during  the  com- 
mission of  a  criminal  offence.  This 
fund  is  administered  by  the  Criminal 
Injuries  Compensation  Board  and  any 
innocent  person  who  is  injured  while  a 
crime  is  being  committed  (for  example 
a  shop  assistant  who  attempts  to  appre- 
hend a  shoplifter)  is  entitled  to  compen- 
sation on  precisely  the  same  basis  as  if 
he  succeeded  in  a  civil  claim  against  the 
criminal.  I  would  like  to  emphasise  that 

^ There  should  be  a  state  system 
of  insurance  funded  by  general 
taxation  to  provide  adequate 
compensation  for  such  victims.! 


if  the  pharmacist  or  manufacturer  can 
be  shown  to  have  been  negligent  or 
otherwise  at  fault  then  he  should,  as  at 
present,  be  required  to  pay  or  contribute 
to  the  compensation.  But  I  can  see  no 
legal  or  moral  basis  for  saddling  a  man- 
ufacturer who  is  completely  innocent 
with  the  financial  burden  of  compensa- 
tion nor  the  stigma  and  adverse  publicity 
that  would  undoubtedly  attend  his  being 
required  to  pay  it. 

I  have  tried  to  explain  some  of  the 
developments  in  the  law  relating  to  con- 
sumer protection,  particularly  as  they 
apply  to  pharmacists  in  retail  and  hos- 
pital practice.  This  is  only  the  briefest 
outline  but  I  have  probably  said  enough 
to  convince  you  that  the  legal  pendulum 
has  swung  very  much  in  favour  of  the 
consumer  in  recent  years.  I  leave  it  to 
you  to  decide  for  yourselves  whether 
or  not  it  has  swung  too  far. 
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IMPROVISATION  IN 
CHINESE  HEALTH  CARE 


by  A.  G.  Mervyn  Madge 

Several  facts  must  be  realised  when  con- 
sidering health  services  in  China.  They 
are  not  comparable  to  the  West,  but 
only  to  that  which  existed  before  the 
Liberation.  They  are  mainly  based  on 
and  suitable  to,  a  rural  or  peasant  out- 
look (that  is  not  to  decry  the  towns),  a 
low  income  economy,  and  a  "cohesive  - 
ness"  of  working  which  has  broken  down 
many  of  the  professional  barriers  separ- 
ating those  in  health  care. 

China  has  a  population  of  about  900 
million.  80  per  cent  of  which  is  engaged 
on  the  land,  an  annual  birthrate  of  10 
million,  and  a  quarter  of  the  world's  in- 
habitants on  only  8  per  cent  of  its  arable 
land.  The  mam  consideration,  therefore, 
is  to  feed  all  those  mouths.  Hence  there 
is  no  "fat"  for  frivolities  or  non- 
essentials, and  consequently  there  is 
much  improvisation,  innovation,  and  use 
of  instruments  and  tools,  etc,  rather  than 
elaborate  finish  and  presentation. 

It  must  be  remembered  that  at  the 
time  of  the  Liberation.  China  had  only 
12,000  Western  trained  doctors  for  the 
then  population  of  600m,  hence  the  de- 
cision to  bring  in  and  officially  recognise 
the  400,000  Chinese  traditional  medicine 
doctors.  That  was  still  insufficient  to 
provide  any  semblance  of  health  care  for 
such  a  large  and  wide-spread  populace, 
and  therefore  arose  those  who  play  such 
a  large  part — "the  bare-foot  doctors". 


ie  then 


The  worker  "doctors"  number  1.8m 
and  are  found  everywhere,  even  in  the 
fishing  fleets  and  factories;  many  are 
female.  Bare-foot  doctors  may  be  a  term 
of  derision  in  the  West,  but  there  is  no 
question  of  the  vital  role  played  where 
"half  a  loaf  is  better  than  no  bread". 
They  are  the  first  point  of  contact  in 
injury  or  ill  health;  authorities  on 
hygiene,  health  education,  sanitation, 
water  supply,  sewerage,  collection  of 
herbs,  diagnosing,  prescribing,  dispensing, 
minor  operations,  and  child  birth  to  name 
but  a  few.  They  fulfill  a  need;  so  much 
so,  that  other  low  economy  countries 
have  copied  China. 

China  has  40  per  cent  of  its  popula- 
tion under  14  years  old  thus  the  prob- 
lems of  creating  a  national  health  service 
can  be  seen.  It  is  not  likely  to  be  achieved 
for  several  decades.  China  is  too  poor  a 
country  to  have  a  free  medical  service 
for  all  its  peoples  (there  are  52  nation- 
alities) and  there  does  not  seem  a  desire 
to  achieve  it. 

People    pay,   especially    in    the  rural 
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areas,  hut  obviously  in  a  low  income 
economy,  the  amounts  are  small  In 
hospitals  the  patient  or  family  provides 
the  food  eliminating  vast  canteen  prob- 
lems and  elaborate  equipment. 

The  whole  health  care  service  is  a 
jig-saw  puzzle  where  all  the  parts  fit, 
with  no  professional  barriers,  and  the 
care  of  the  patient  is  the  primary  con- 
cern of  all  sections.  The  important  de- 
velopment is  the  training  of  medical 
workers  in  a  short  simple  way  for  basic 
care,  not  to  professional  demands  but 
to  social  needs.  That,  in  turn,  is  linked 
to  a  minimum  of  bureaucratic  control, 
which  allows  changes  to  occur  more 
quickly,  and  admission  of  mistakes  for 
rectification  much  more  simple. 

In  the  health  service  the  woman's  lot 
has  changed  completely.  Formerly  con- 
sidered as  "a  beast  of  burden",  with 
frequent  pregnancies,  no  rights,  complete 
obedience,  lack  of  nutrition,  short  life- 
expectancy  and  her  children  sold  into 
servitude  to  avoid  starvation,  the  woman 
now  has  a  rightful  place  in  society. 

Though  the  family  plays  an  important 
part  in  China  there  is  no  pressure  to  have 
large  families.  Marrying  in  the  late 
twenties,  the  average  couple  has  two 
children  Contraception  and  abortion  are 
available,  and  the  "pill"  can  be  pur- 
chased over  the  counter  in  pharmacies. 

There  is  usually  an  annual  check  on 
blood  pressure,  breasts,  and  cervical 
smears.  The  intra-uterine  devices  have 
no  string  attached,  because  this  is  con- 
sidered a  mode  of  entry  for  infection. 

Because  women  are  workers,  and  an 
undue  number  away  because  of  preg- 
nancy would  upset  production,  there  is 
a  general  consensus  of  "agreement"  on 
whose  "turn"  it  is.  Women  work  until 
the  last  month  and  are  then  put  on  light 
duties.  Monthly  checks  are  made  up  to 
eight  months  with  fortnightly  checks 
thereafter  In  towns,  deliveries  are  usually 
in  hospital;  in  rural  areas,  at  home 
attended  by  the  bare-foot  doctor. 

C  With  such  health  education,  the 
mortality  rates  of  mothers  at 
childbirth,  and  infants  have 
drastically  reduced. J 

With  such  health  education,  the  mor- 
tality rates  of  mothers  at  childbirth,  and 
infants  have  drastically  reduced.  Com- 
pare that  with  India.  All  children  receive 
regular  health  checks  and  immunisation 
programmes  similar  to  those  carried  out 
in  the  UK. 

Men  retire  at  60,  or  if  in  heavy  in- 
dustry at  55;  women  retire  five  years 
earlier.  With  pensions  of  60-70  per  cent 
of  income  and  a  strong  sense  of  com- 
munal social  responsibility — the  "family" 


feeling — older  citizens  have  a  greater 
integration  in  the  community  and  not 
the  isolation  and  loneliness  of  the  West. 

Any  service  needs  finance,  and  he- 
cause  China  has  no  national  contributory 
scheme,  the  structure  of  the  various  com- 
ponents must  be  examined.  They  are 
county,  regional  or  municipal  state 
financed  hospitals;  factories  and  places 
of  work;  residential  areas  of  cities  and 
towns;  country  areas  which  cater  for 
the  largest  part  of  the  population 
(people's  communes);  the  People's 
Liberation  Army. 

The  communes  comprise  anything  up 
to  100,000  people  living  in  the  country- 
side, and  are  by  and  large  advanced  co- 
operatives controlled  by  the  workers' 
committees.  Health  services  are  provided 
at  the  commune  hospital  for  prevention 
and  treatment  of  disease,  dentistry,  child- 
care  education,  and  operations.  Acupunc- 
ture is  greatly  practised  and  traditional 
herbal  medicine  is  extensively  used. 
Lquipment  varies;  some  is  rudimentary, 
and  an  improvisation,  some  extensive. 

The  patient  pays  a  small  sum  annually 
and  provision  is  made  from  the  finance 
of  the  cadre,  brigade  and  commune  to 
pay  the  bulk  of  the  expense.  The  com- 
mune also  finances  long  term  or  chronic 
cases  to  avoid  hardship  to  an  individual 
or  family.  Medicines  are  extra.  Expense 
is  saved  by  the  large  use  of  part-time 
bare-foot  doctors  and  communal  collec- 
tion of  herbs,  roots  and  barks,  etc,  for 
medicinal  use  in  the  home,  or  hospital, 
or  for  selling  to  the  State.  The  com- 
mune system  is  also  known  as  the  co- 
operative medical  service. 

■  Every  man  or  woman  between  18 
and  45  years  of  age  belongs  to 
the  local  militia  and  health  training 
is  included. J 

The  People's  Liberation  Army  also 
plays  a  part  in  health  care,  prevention 
and  education.  Every  man  or  woman  be- 
tween 18  and  45  years  of  age  belongs 
to  the  local  militia,  and  training  and 
education  in  health  matters  and  first  aid 
is  included.  The  PLA  is  a  workers'  army 
and  there  are  no  barriers  between  the 
army  and  the  people.  Helping  at  the 
harvest,  cultivation,  drainage,  etc,  brings 
an  "inter  mix".  The  first  prototype  of 
the  bare-foot  doctor  was  engendered  by 
the  army. 

Workplace  health  care  embraces  fac- 
tories, railways,  mines,  and  large  organi- 
sations. There  are  first-aid  posts,  backed 
up  by  clinics,  and  hospitals.  Finance  is 
raised  in  various  ways  by  charging  fees 
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to  other  concerns  using  the  facilities, 
deducting  a  percentage  of  the  wage, 
state  subsidies,  or  finance  saved  by  in- 
creased production  efficiency. 

State  financed  hospitals  are  regional, 
county  or  city  organised. 

State  or  regional  budgets  include  not 
only  running  costs  but  provision  of 
equipment,  training,  and  research.  Stan- 
dards vary;  the  largest  or  heaviest  popu- 
lated areas  are  better  off  with  Shanghai 
and  Pckin  probably  enjoying  the  highest 
standards.  Patients  are  charged  lightly, 
and  in  cases  of  hardship  the  commune 
or  brigade  will  supplement.  Here  again 
there  is  much  more  freedom  and  work- 
ing together  in  the  health  team.  The  aim 
is  to  have  two  nurses  to  each  doctor;  the 
image  of  the  doctor  as  a  god-like  figure 
in  a  white  coat  is  entirely  absent. 

Neighbourhood  hospitals  along  with 
co-operative  health  centres  and  clinics 
form  the  basis  in  local  city  or  urban 
areas.  They  look  after  the  retired,  or 
small  local  enterprises  not  big  enough 
to  have  their  own  health  organisations. 
There  is  much  co-operation  with  and 
supervision  from  the  city  and  regional 
hospitals  to  which  difficult  or  serious 
emergency  cases  are  referred.  The 
neighbourhood  hospitals  often  include 
kindergartens,  clinics,  etc. 

They  are  self-supporting  financially 
from  contributions  or  by  running  various 
enterprises.  Patients  again  make  a  small 
contribution  to  the  costs.  It  must  be 
borne  in  mind  that  the  average  wage  is 
about  £5  per  week  hut  the  purchasing 
power  is  not  comparable  with  the  West. 

Pharmacies  play  an  active  part  in 
the  nation's  health  care,  but  there  is 
wide  variation  in  the  type.  In  rural  areas 
there  is  much  more  selling  of  traditional 
Chinese  medicine,  and  a  "general  village 
store"  atmosphere.  In  towns  and  cities, 
especially  large  centres  like  Shanghai,  the 
pharmacies  are  more  western-looking 
with  a  large  traditional  medicine  section. 
They  carry  a  large  variety  of  medicines 
both  traditional  and  Western,  and  an 
extensive  range  of  tonics  and  vitamin 
preparations.  Many  items  are  sold  over- 
the-counter  which  would  not  be  allowed 
in  the  UK  and  there  are  sections  for 
selling  contraceptives  of  all  varieties  in- 
cluding the  "pill".  Education  and  advice 
on  medicines  and  ailments  is  given.  Some 
pharmacies  have  small  clinics  for  monthly 
contraceptive  injections. 

It  can  be  seen  that  though  China  has 
no  national  health  service  comparable 
to  the  UK,  most  persons  are  catered  for 
in  one  way  or  another.  Initiative,  ex- 
periment, innovation  is  encouraged  to 
keep  down  costs  and  some  contribution 
from  the  patient  is  expected.  The  service 
has  a  long  way  to  go  to  be  comparable 
with  the  UK,  but  considering  the  vast 
problems  of  starting  from  "scratch" 
with  a  low  economy,  there  is  great  hope 
for  the  future. 


by  Paul  Hilden* 

A  question  often  asked  by  employers 
is,  "Tf  a  prosecution  takes  place  for 
breach  of  the  health  and  safety  laws, 
who  is  it  that  gets  prosecuted?  Is  it  the 
owner  of  the  business,  the  manager,  in 
the  case  of  a  limited  company  the 
directors  or  the  managing  director — or 
who?  Furthermore,  since  the  fines  are 
high  can  one  insure  against  these?" 

The  short  answer  is  that  the  appro- 
priate enforcement  officer  under  the 
health  and  safety  legislation  has  the  dis- 
cretion to  prosecute  the  person  or  per- 
sons who  in  his  judgment  on  the  facts 
are  responsible  for  the  breach.  It  may 
be  the  manager,  it  could  be  the  firm 
itself.  In  some  cases  if  an  employee 
is  injured  through  his  own  carelessness 
it  could  be  the  employee  himself  against 
whom  a  prosecution  is  taken.  No  doubt 
before  taking  out  a  prosecution,  the 
enforcement  officer  will  listen  carefully 
to  explanations  given  to  him  to  enable 
him  to  exercise  his  discretion. 

As  to  insurance,  the  position  here  is 
extremely  difficult.  Although  an  em- 
ployer can  insure  against  claims  made 
against  him  under  civil  law  (indeed  he 
must  insure  against  claims  made  against 
him  by  employees  on  grounds  of  negli- 
gence) when  it  comes  to  criminal  prose- 
cutions, he  cannot  insure  against  the 
actual  fines  that  may  be  imposed.  This 
is  considered  to  be  contrary  to  public 
policy  and  therefore  illegal.  However, 
insurance  can  be  taken  out  against  the 
legal  costs  of  defending  a  prosecution 
in  the  courts  but  the  fine  will  have  to 
come  out  of  the  pocket  of  the  person 
against  whom  the  fine  was  imposed. 

It  should  be  noted  that  with  the  in- 
troduction of  safety  representatives,  the 
law  spells  out  that  these  safety  repre- 
sentatives who  act  in  good  faith  in  their 
position  as  officially  appointed  safety 
representatives,  have  legal  immunity 
from  either  prosecution  or  civil  claims 
being  made  against  them. 

Fixed  term  work 

Many  employers  take  on  staff  for  fixed 
periods  of  time  ranging  from  a  few 
weeks  to  two  or  three  years.  Until  now 
due  to  a  number  of  legal  cases  pro- 
ceeding through  tribunals  and  the 
courts,  confusion  has  reigned  amongst 
both  employers  and  employees  about 
the  position  of  these  short-term  em- 
ployees in  relation  to  unfair  dismissal, 
redundancy,  etc. 

However  as  a  result  of  a  recent 
Court  of  Appeal  decision,  the  matter 
is  reasonably  clear  and  the  position  can 
be  summarised  as  follows:  — 


*Pen  name  for  a  barrister 


□  If  a  person  is  engaged  on  a  fixed- 
term  contract  (ie  for  a  fixed  period  of 
time  commencing  on  a  certain  date  and 
ending  on  a  certain  date)  then  when 
that  period  of  employment  comes  to  an 
end  and  is  not  renewed,  there  shall  be 
in  law  what  is  known  as  a  "dismissal". 

This  means  that  the  employee,  if  he 
fulfils  other  conditions  (eg  working  for 
the  employer  for  a  period  of  six  months 
in  the  case  of  an  unfair  dismissal  claim 
or  two  years  in  the  case  of  a  claim  for 
a  redundancy  payment)  can  lodge  a 
claim  before  the  Industrial  Tribunal  for 
compensation  under  the  rights  given  by 
law.  Whether  he  or  she  suceeds  or  not 
before  a  tribunal  will  depend  on  the 
facts  of  each  case.  The  important  point 
is  that  the  employee  will  be  able  to  get 
a  claim  "on  its  feet". 

□  However,  there  is  one  exception  to 
this  rule.  If  the  fixed  term  of  employ- 
ment is  for  two  years  or  more  then 
the  employer  and  the  employee  can 
agree  in  writing  that  the  employee  will 
give  up  his  rights  to  claim  either  unfair 
dismissal  compensation  or  a  redundancy 
payment.  Then  when  the  employment 
comes  to  an  end  a  valid  claim  will  be 
barred  by  virtue  of  the  employment 
coming  to  an  end.  This  does  not,  how- 
ever, prevent  a  claim  being  made  if 
during  the  course  of  the  fixed  term  (say 
after  15  months)  the  employer  dismisses 
the  employee. 

□  Tt  should  be  noted  that  this  provision 
does  not  apply  to  fixed  term  employ- 
ments for  under  two  years.  Here  an 
employee,  however  willing,  cannot  con- 
tract out  of  his  rights  in  advance. 

Tribunal  changes 

There  are  now  new  rules  in  force  which 
it  is  hoped  will  make  tribunal  hearings 
less  lengthy  and  less  costly.  These  rules 
will  come  as  some  relief  to  employers 
who  are  faced  with  claims  before 
tribunals  for  unfair  dismissal  or  discrim- 
ination not  knowing  the  full  grounds  on 
which  the  claim  is  based.  In  future,  the 
rules  will  require  parties  appearing  be- 
fore tribunals  to  give  fuller  details  of 
their  cases  in  advance  in  order  to  narrow 
down  the  isues  that  will  be  argued. 

This  can  mean  that  the  number  of  wit- 
nesses required  can  be  lessened  and  at  the 
same  time  might  cut  out  frivolous  claims. 
Copies  of  documents  which  the  other 
party  to  a  hearing  might  produce  can 
now  be  taken  and  this  will  enable  a  case 
to  be  studied  more  carefully  saving  both 
time  and  money.  As  there  are  about  10 
Acts  of  Parliament  under  which  em- 
ployees can  take  an  employer  to  an 
Industrial  Tribunal,  these  rules  are  a 
step  forward  in  making  life  a  little 
bit  easier. 
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IG  PROFITS  -FAST  SALES 


Fashion  Jewellery 
counter  stand 


Every 
display 
contains 
a  fantastic 


selection  of 
all  the  latest 
lines,  adding 
elegance  and 
beauty  to  your 
shop  


STAR  GEMS 
ANTASTIC  DISPLAYS 
(IMPLY  TAKE  OFF .... 

 leaving  you 

wer  the  moon' with 
"esults  


Fashion  Jewellery  floor  stand 


Fashion  Jewellery  counter  stand 

FAST  SALES  AND 
PROFITS 


Silver  Jewellery  counter  stand 


Beatson  Clark- 
confidence  in  glass. 


Beatson  glass 
containers  provide 
the  necessary  protection 
for  packaging  pharmaceutical 
products,  in  white  flint  and  amber 
glass. 

Beatson  Clark  have  been  making 
glass  for  two  centuries  and  today 


serve  the 
pharmaceutical 
world  with  most  types  of 
medicinal  glass  containers. 

Ask  your  wholesaler. 
Beatson,  Clark  &  Co.  Ltd.,  ai 
Rotherham,S.Yorks.S60  2AA  0\\<y 
Tel:  0709  79141  Telex:  54329 


BCG  290  rL 
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ETTERS 

Communications 
vithin  Unichem 

lost  of  the  misgivings  expressed  by  Mr 
[ulholland  and  in  Open  Shop  will  be 
lared  by  a  good  many  thoughtful  mem- 
;rs  of  Unichem.  No  one  knows  how 
lany,  though,  and  no  effort  appears  to 
ave  been  made  to  determine  if  the 
irectors  are  speaking  for  a  majority  of 
leir  members,  both  on  RPM  and  the 
uestion  of  liberalising  advertising. 

luestions 

here  is  a  difficulty  of  course  about 
le  questions  to  he  asked  in  a  private 
.Terendum.  so  that  the  true  picture 
merges  of  the  overall  sentiment.  If  the 
ormal  innocuous  queries  are  put,  the 
nswers  could  well  be  different  from 
rtose  indicating  possible  consequences  of 
ne  "wrong"  answer.  For  example,  if 
le  following  were  asked:  Do  you  favour 
ie  ending  of  the  exemption  from  the 
,PM  Act  as  far  as  it  concerns  medi- 
ines'7  Do  you  agree  that  chemists,  in- 
luding  all  the  multiple  groups,  should 
e  allowed  to  advertise  more  freely9  Do 
ou  agree  that  Unichemists  should  bear 
ie  High  Court  costs  of  both  Unichem 
nd  the  Pharmaceutical  Society?  Do  you 
hink  that  individual  pharmacists  will  be 
hie  to  compete  in  a  possible  price  war 
fter  RPM  is  lost  and  advertising 
estraints  are  lifted? 

Unichem  is  much  more  than  just 
nother  wholesaler,  it  is  a  unique  society 
unded  by,  and  solely  for  the  benefit 
f  self-employed  pharmacists,  and  it 
eems  a  pity  that  the  only  way  a  member 
Ian  show  disapproval  is  to  resign.  Un- 
ike  the  National  Pharmaceutical  Asso- 
iation.  there  is  no  evident  grass-root 
ink  to  enable  members  to  influence  the 
lirectors  in  their  policy  making.  Only 
ive  years  ago,  when  Unichem  was 
mailer,  the  remoteness  between  share- 
lolders  and  the  board  was  not  too 
vident.  But  now  that  the  organisation 
s  bigger,  influential,  and  with  directors 
dvocating  debatable  policies,  it  is 
ruslrating  to  watch  such  a  vital  body 
■eemingly  determined  to  take  a  course 
rassibly  detrimental  to  a  sizeable 
ninority. 

3ood  intentions 

t  is  probably  true,  of  course,  that  the 
ioard  have  solicited  the  views  of  some 
if  their  affluent  members,  but  they  are 
"lound  to  have  ideas  differing  from  those 
leld  by  the  smaller  Group  1,11  and  even 
IT!  NHS  contractors.  How  often  have 
»ve  seen  organisations  set  up  with  such 
good  intentions  to  provide  a  fair  and 
-qual  deal  for  all  their  participants  only 
to  see  a  slow  and  inexorable  progress  to 
benefit  the  "haves"  at  the  expense  of  the 
'have  nots"?  Unichem  just  lately  seems 
,to  be  following  such  a  pattern. 

f  can  just  imagine  how  a  moderate 


trade  unionist  must  feel  when  he  is 
forced  to  support  vociferous  militants 
and  publicity-seeking  leaders  bent  on 
achieving  greedy  short-term  gains  at  the 
risk  of  so  much  long  term  damage.  No 
doubt  someone  will  point  out  that  like 
trade  unionists,  we  Unichemists  have 
been  issued  with  a  list  of  local  shop 
stewards  to  speak  on  our  behalf.  Apart 
from  the  fact  that  my  representative, 
unlike  the  TUC  counterpart,  has  been 
appointed  by  the  management,  he  is  60 
miles  away. 

Voting  difficulty 

The  rules  allow  for  directors  to  be 
elected,  but  how  many  members  have 
ever  voted — there  is  no  proxy  or  postal 
vote,  so  they  must  hire  a  locum  and 
travel  to  Morden  in  Surrey.  This  diffi- 
culty therefore  has  the  advantage  that 
directors  can  be  self  perpetuating — only 
three  persons  are  needed  at  the  AGM 
to  constitute  a  quorum,  and  retiring 
members  are  eligible  for  re-election 
without  restriction. 

Where  we  go  from  here  is  obviously 
open  for  discussion  somehow,  but  it 
seems  to  me  that  a  start  could  be  made 
on  tackling  the  features  that  are  so 
contentious  before  they  go  too  far. 
Already  broached  by  several  correspond- 
ants  is  an  end  to  graduated  rebates  which 
will  help  to  redress  the  balance  with 
other  wholesalers,  and  then  to  use  the 
good  offices  of  these  main  competitors 
to  revert  back  to  RPM  and  a  sensible 
stabilising  policy.  An  improvement  in 
two-way  communications  within  Uni- 
chem is  called  for,  to  facilitate  grass- 
root  participation. 
P.  M.  W.  Clarke 
Dorchester,  Dorset 

Sunday  rest 

Please  find  enclosed  my  reply  to  the 
Sunday  trading  survey.  I  am  surprised 
that  in  the  NCC  poll  conducted  recently, 
at  least  22  per  cent  wanted  Sunday 
opening  for  pharmacies.  We  are  trying 
to  improve  our  working  conditions,  that 
is,  reduce  the  hours  worked  by  indivi- 
dual pharmacist  down  to  40  hours,  not 
increase  them.  Were  the  people  who 
wanted  the  pharmacies  opened,  asked 
if  they  were  in  manufacturing  industries 
and  would  they  be  prepared  to  work 
every  Sunday?  Can  you  imagine  the  out- 
rage if  the  car  workers,  miners  or 
dockers  were  asked  to  increase  their 
hours! 

We  are  already  the  laughing  stock  of 
the  unions  because  most  retail  staff  work 
on  Saturdays  without  extra  pay — the 
hours  retail  staff  work  should  be  reduced 
not  increased.  If  more  staff  were 
employed  to  carry  out  Sunday  opening 
the  price  of  goods  would  have  to 
increase  to  carry  the  extra  wage  bill. 
Where  are  the  pharmacists  to  come  from 
who  would  be  prepared  to  work  on  Sun- 
days? Obviously  the  NCC  survey  has 
not  gone  into  this  deeply  enough. 

The  trend  in  some  areas,  in  fact, 
especially  near  health  centres,  is  for 
pharmacies  to  close  on  Saturday,  giving 
the  staff  two  weekend  days  off,  like  most 


factory  and  office  workers  Please  can 
you  tell  the  NCC  that  we  do  actually 
have  families  and  a  home  to  go.  Where 
is  all  this  extra  leisure  time  we  keep 
hearing  about?  I  see  very  little  of  it! 
Over-worked 

VAT  payments 

Why  blame  the  wholesaler  for  the  Cus- 
toms and  Excise  failure  to  return  VAT? 
I  cannot  understand  the  decision  of  the 
NPA,  and  fully  sympathise  with  the 
NAPD  in  their  concern.  My  suggestion 
-and  1  have  acted  on  this — is  different. 
Most  of  us  pay  PAYE  and  National 
Insurance  contributions  in  respect  of  our- 
selves and  our  staff,  unless  we  have  only 
part-timers,  and  pay  tax  annually — a 
practice  which  I  find  inadvisable.  Let  us 
therefore  remit  to  the  collector  a  sum 
less  the  VAT  stuck  at  Southend,  advising 
the  collector  that  when  his  colleagues 
return  to  work  we  will  remit  the  arrears. 
We  will  not  owe  the  exchequer  any 
more  than  we  did  before,  nor  they  us. 
Miall  James 
Benfleet,  Essex 

Long-term  scripts 

I  believe  a  lot  could  be  done  to  counter- 
act the  problem  of  doctors  prescribing 
for  long  periods,  without  increasing  their 
workload.  If  we  say  that  the  normal 
dispensing  fee  is  to  cover  one  month's 
supply,  why  could  we  not  have  extra 
payments  at  the  same  rate,  an  extra  1  Op 
for  40-day  supply  and  so  on? 

The  results  of  increasing  quantities  are 
manifold.  The  prescriptions  take  longer 
to  dispense,  a  vital  point  when  you  con- 
sider we  are  an  extremely  efficient 
profession,  probably  without  an  equal 
(see  National  Consumer  Council  Report. 
C&D  March  3,  p244).  These  prescrip- 
tions always  cost  more  in  terms  of 
investment  or  force  us  to  ask  the  patient 
to  return  for  a  balance — and  the  self- 
imposed  repeat  costs  more  time  and  an 
extra  container.  Generally  the  containers 
will  cost  more  due  to  the  amounts  given 
anyway. 

The  decreasing  number  of  family 
chemist  shops  must  in  a  great  part  be 
due  to  the  effective  loss  of  numbers  of 
items  dispensed,  with  a  consequent 
increase  in  investment  or  overdraft. 
D.  V.  Brandon 
Knutsford,  Cheshire 

PR  silence? 

During  the  time  of  Maureen  Tomison, 
branch  Press  officers  were  bombarded 
with  information  and  requests  to  ap- 
proach the  media  or  MPs  to  publicise 
pharmacy.  Since  her  departure  this  has 
stopped,  to  the  detriment  of  all  in  phar- 
macy. 

We  are  led  to  believe  that  both  the 
PSNC  and  the  PSGB  have  made  new 
publicity  arrangements.  Would  it  be  too 
much  to  hope  for  a  sign  of  life?  Where 
have  they  been  during  the  present  NHS 
troubles? 
Brian  V.  Atkins 
Newcastle  upon  Tyne 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Great  Britain 

New  Pharmacy  Bill  to 
look  at  'discipline' 


A  working  party  has  been  set  up  to 
draft  a  Pharmacy  Bill.  Mr  D.  F.  Lewis, 
secretary  and  registrar  of  the  Pharma- 
ceutical Society  reported  to  Council  last 
week  that  the  working  party's  terms  of 
reference  would  be  limited  to  the  draft- 
ing of  a  Bill  to  improve  the  present 
disciplinary  procedure  and  to  look  at  a 
file  of  suggested  modifications  to  the 
Society's  structure  made  necessary  under 
the  Medicines  Act. 

The  members  of  the  working  party 
are  to  be  Mr  Howarth.  Mr  Stevens.  Mr 
Hitchings,  Mr  Balm  ford.  Mr  Bloomfield 
and  Mr  Lewis. 

BRM  policy  reaffirmed 

Council  reaffirmed  its  policy  concerning 
comments  made  on  behalf  of  Council 
at  the  Branch  Representatives'  Meetings. 

Council's  current  policy  is  that: 
"Council's  comments  will  only  be  given 
immediately  after  a  motion  is  proposed 
and  before  the  debate,  when  the  com- 
ments deal  with  the  financial,  legal  or 
charter  implications  of  the  motion,  or 
when  any  new  information  of  a  factual 
nature  has  become  available  since  the 
January  meeting  at  which  motions  were 
clarified.  In  all  other  cases  where  Coun- 
cil has  comment  it  will  be  given  after  the 
debate  and  before  the  vote  is  taken". 
Discussing  the  policy,  the  Organisation 
Committee  had  agreed  that  any  informa- 
tion of  a  factual  nature  which  would  be 
helpful  to  the  meeting  should  be  made 
available.  That  could  be  facilitated  by 
removing  the  restrictions  on  timing  and 
subject  matter,  and  allowing  the 
appropriate  standing  committees  to  use 
their  discretion.  The  Committee  agreed 
that  the  Council's  policy  should  be 
amended  and  recommended  that  "factual 
Council  comments  will  be  given  by  the 
chairman  of  the  appropriate  standing 
committee  on  the  advice  of  that 
committee". 

But  during  Council's  discussion  Mr  J. 
Balmford  opposed  the  recommendation, 
which  he  said,  would  interfere  still 
further  with  the  BRM.  Mr  Odd  also 
opposed  the  recommendation.  The  BRM 
was  a  meeting  of  branch  representatives, 
and  Council  should  be  seen  not  to  inter- 
fere with  the  meeting.  Such  a  loose 
proposal  might  help  Council  in  getting 
a  message  across,  but  it  left  the  matter 
very  open  ended. 

Mr  Stevens  supported  the  recom- 
mendation. On  balance  he  would  prefer 
that  Council  said  nothing  at  all  but,  for 
good  or  ill,  it  was  thought  that  there 
were  times  when  information  known 
only  to  Council  should  be  given  to 
branch  representatives  so  that  they  did 
not  labour  in  ignorance.  He  felt  infor- 


mation, which  should  be  factual,  was 
better  given  before  rather  than  after 
discussion,  so  that  when  the  debate  took 
place  it  did  not  take  place  in  an  air  of 
ignorance.  Mr  Kerr  said  that  as  a  rule 
Council  had  so  much  factual  information 
on  subjects  being  discussed  by  branch 
representatives  that  it  could  on  most 
occasions  cut  half  the  ground  away  from 
any  of  the  movers  of  motions.  That  was 
why  Council  had  accepted  a  recom- 
mendation in  the  past  that  it  would  only 
intervene  on  certain  occasions.  The 
recommendation  was  not  adopted,  by  10 
votes  to  nine. 

Council  referred  back  to  the  Organi- 
sation Committee  a  recommendation 
that  a  request  by  the  Agricultural  and 
Veterinary  Pharmacists  Group  for  an 
exhibition  stand  at  the  1979  British 
Pharmaceutical  Conference  should  not 
be  accepted.  The  Committee  had  taken 
the  view  that  the  Conference  exhibition 
was  not  the  appropriate  medium  for 
promoting  information  about  agricul- 
tural and  veterinary  matters  or  encour- 
aging membership  of  the  group.  The 
Committee  considered  that  the  purchase 
of  a  display  stand  would  be  a  misuse  of 
the  funds  of  the  group  or  the  Society, 
and  it  was  pointed  out  that  if  the  request 
were  granted  it  could  escalate  to  other 
membership  groups,  which  could  prove 
too  costly. 

Misuse  of  funds 

Commenting  on  the  Committee's  re- 
commendation at  the  Council  meeting, 
Mr  Dalglish  said  that  he  was  concerned 
to  read  in  the  preamble  that  the  Commit- 
tee felt  that  the  group  was  about  to 
embark  on  something  which  was  a 
misuse  of  the  funds  of  the  Society  and 
he  took  strong  exception  to  that  point  of 
view.  The  group  was  doing  its  best  to 
encourage  recruitment  not  only  to  the 
group,  but  also  to  a  growing  and  increas- 
ingly important  branch  of  the  profession. 
He  desired  clarification  on  whether  the 
Committee  had  only  considered  the 
principle  of  the  exhibition  or  the  prin- 
ciple of  the  stand.  The  situation  might 
well  escalate  to  other  membership 
groups,  and  if  it  did  it  was  to  the  good, 
because  by  advancing  the  interests 
of  all  membership  groups,  which  were 
strengthening  the  links  between  groups, 
the  Society  and  the  profession,  it  was 
of  benefit. 

The  question  of  timing  of  interviews 
for  those  seeking  to  undertake  preregis- 
tration  experience  in  industry  was  con- 
sidered by  the  Practice  Committee.  At  a 
meeting  of  the  Industrial  Pharmacists 
Group  Committee  it  had  been  pointed 
out  that  hospitals  started  recruiting  in 


October  and  if  industry  was  significantly 
later  then  it  might  lose  some  students 
who  were  not  prepared  to  wait.  It  was 
agreed  that  the  ABPT  should  be  informed 
of  the  timing  of  the  hospital  placement 
scheme  and  be  asked  to  draw  the  atten- 
tion of  member  companies  to  the 
problems  caused  if  industrial  recruitment 
was  undertaken  at  a  later  period  in  the 
year. 

The  proposal  by  the  Technician  Edu- 
cation Council  to  introduce  a  certificate 
programme  in  pharmaceutical  science 
was  discussed  by  the  Practice  Commit- 
tee. Tt  was  made  clear  during  the 
meeting  that  the  introduction  of  such 
a  course  would  not  necessarily  mean 
that  the  City  and  Guilds  examination 
would  cease  to  exist.  That  could  be 
maintained  if  there  were  sufficient  people 
to  make  it  viable. 

The  Committee  accepted  that  there 
was  a  considerable  demand  for  a  higher 
grade  of  technician  within  the  hospital 
service  but  appreciated  the  problems  that 
would  be  caused  within  general  practice. 
The  view  was  expressed  that  the  TEC 
qualification  in  general  practice  phar- 
macy might  be  overtraining  for  the  job 
and  lead  to  dissatisfaction.  It  was  agreed 
that  the  TEC  should  be  asked  to  intro- 
duce a  pharmacy  technician  qualification, 
pointing  out  that  it  would  mainly  be 
used  by  hospital  pharmacists  in  the  short 
term  but  might  eventually  be  applicable 
to  general  practice  pharmacy. 

The  Education  Committee  considered 
a  request  from  the  University  of  Brad- 
ford that  the  Council  should  reconsider 
its  policy  whereby  a  sandwich  course 
student  is  not  permitted  to  take  referred 
subjects  into  the  first  six  months'  period 
of  preregistration  experience.  The  Com- 
mittee was  of  the  opinion  that  there 
would  be  no  precedent  established  in 
relation  to  three-year  courses  should 
such  a  policy  be  changed.  Also,  there 
was  no  evidence  that  those  undertaking 
the  sandwich  course  practical  training 
with  one  or  more  referred  subjects  had 
had  unsatisfactory  preregistration  ex- 
perience. Council  agreed  that  when  a 
Bradford  University  sandwich  course 
student  is  referred  in  one  subject 
immediately  prior  to  the  first  six  months 
of  practical  training,  this  period  should 
be  acceptable  as  preregistration  experi- 
ence subject  to  the  satisfactory  com- 
pletion of  the  September  examination 
in  that  subject,  and  on  condition  that  the 
responsible  pharmacist  reported  to  the 
Society  on  the  student's  progress  after 
three  months  of  the  preregistration 
experience. 

Pharmacists  on  school  staffs 

The  Society  is  to  seek  talks  on 
problems  in  the  recruitment  of  pharma- 
cists on  to  the  staff  of  schools  of 
pharmacy.  During  discussion  of  the 
matter  at  the  meeting  of  Council,  Mr 
Myers  said  that  it  was  unfortunate  that 
no  figures  had  been  given  to  the  Com- 
mittee. For  instance,  how  many  staff 
shortages  were  there  in  schools  of 
pharmacy,     and     in     what  subjects? 

Continued  on  p359 
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THEY  BOTH  SELL  JOY-RIDES. 

ONLY  THE  ONE  ON  THE  RIGHT  MAKES 
AYEAR-ROUND  PROFIT. 

What  makes  Joy-Rides  from  Stafford-Miller  a  year  round  success? 

They're  the  travel  sickness  tablet  made  specially  for  children,  in  a  chewy, 
raspberry-flavoured  form  that  they  happily  accept. 

Joy-Rides  outsell  every  other  children's  travel  sickness  remedy 

And  they'll  go  on  doing  so.  Because  this  year  we  not  only  have  some 
very  fresh,  very  striking  advertisements  appearing  in  family  magazines. 

Reminding  parents  that  neither  they  nor  their  children  need  suffer  the 
effects  of  travel  sickness. 

But  we'll  also  be  offering  an  irresistible  counter  promotion. 

Your  Stafford-Miller  rep.  will  give  you  all 
the  details  of  the  eye-catching  show  stand 
containing  free  quiz  books  to  amuse  the  kids. 
Together,  they'll  take  Joy-Rides  a  long,  long  way. 


JUI  I  LCI    pi  Wl  I  IUUUI  I. 

Joy-Rides 

The  travel  sickness  tablets 
made  specially  for  children. 
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Starting  March  26th 

BIGGEST  EVER 
CAMPAIGN  FOR 

THE  KING 
OF  GINSENG 

Starting  March  26th, 
ed  Kooga  is  going 
ational  in  the  biggest 
ver  campaign  for  a 
i  inseng  product 

And  for  months  after/ 
»iq  bold  advertisements  in: 


about  Ginseng,  time  and 
time  again. 


Ana  nunareas  or  tnousanas 
of  them  will  be  going  out  to 
buy  Red  Kooga  products. 

So,  stock-up  and  stand  by 
for  the  biggest  ever  rush  on 
the  King  of  Ginseng. 

Ask  your  usual  wholesaler  or 
contact:  Panax  Ginseng  Co  (UK)J 
Division  of  English  Grains  Ltd, 
Park  Road,  Overseal, 
Burton-on-Trent,  Staffs. 
Tel:  0283-221616. 

3  iSSS^OG-v  i*,  . 


V"v\t\in  o  i\lauv\ 

will  be  shouting  the  Red 
Kooga  message. 

Millions  of  readers  will 
be  learning  the  truth 


RED  K006> 


cftoyale 


100S 


,0  SacMs  ^ 
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GINSENG 
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EEC  'qualified 
person'  talks 

Although  he  was  in  favour  of  the 
recommendation,  he  would  like  more 
information.  Mr  Bannerman  replied  that 
in  essence  the  heads  of  schools  had  not 
been  particularly  specific  about  which 
disciplines  were  involved,  but  they  were 
concerned  that  an  increasing  number  of 
non-pharmacists  were  taking  posts  within 
the  schools. 

Tt  was  reported  to  the  Education 
Committee  that  there  had  recently  been 
a  further  meeting  of  representatives  of 
the  disciplines  concerned  with  the  imple- 
mentation in  UK  legislation  of  the 
"qualified  persons"'  requirements  of  the 
EEC  Directive  on  the  free  movement 
of  pharmaceutical  products.  The  main 
decision  of  the  meeting  had  been  to 
request  the  Department  of  Health  to 
establish  its  proposed  advisory  body  to 
consider  the  mechanisms  for  registration 
and  evaluation  of  individuals  wishing 
to  become  the  "qualified  person". 

During  Council's  discussion  of  the 
Committee's  minute,  Mr  Myers  asked 
what  action  had  been  taken  to  train 
suitable  pharmacists.  Was  there  a  course 
ready  for  when  a  decision  on  the 
advisory  committee  was  taken?  He 
wanted  to  know  whether  any  schools 
had  been  requested  to  undertake  a  course 
so  that  everything  would  be  ready  when 
the  Committee  came  to  a  decision.  Mr 
Bannerman  replied  that  an  interest  had 
been  expressed  by  schools  of  pharmacy, 
but  no  particular  school  of  pharmacy 
had  been  selected.  Mr  Dickinson  added 
that  a  course  had  not  been  agreed. 

The  Society  is  to  investigate  the  use 
of  a  computer  in  connection  with  the 
production  of  Martindale.  Following  dis- 
cussion by  the  Finance  and  General 
Purposes  Committee  of  a  proposal  sub- 
mitted by  the  editor  of  Martindale,  Mr 
J.  E.  F.  Reynolds,  the  Council  accepted 
a  recommendation  of  the  Committee 
that  a  system  should  be  designed  for 
both  the  computerisation  of  Martindale 
production  and  the  creation  of  a 
"Martindale  databank".  A  pilot  study 
will  be  carried  out  to  test  the  system. 

Peelable  labels 

Council  is  to  make  a  further  approach 
to  the  Association  of  the  British  Pharma- 
ceutical Industry  on  the  subject  of 
detachable  or  perforated  labels.  Follow- 
ing a  resolution  of  the  1978  BRM  that 
manufacturers  should  be  urged  to  use 
"peelable"  labels  on  dispensing  products, 
the  ABPf  had  been  asked  to  consider 
the  matter.  It  had  replied  that  its  phar- 
maceutical technical  committee  was  not 
able  to  recommend  the  adoption  of  such 
labels  for  general  use.  While  accepting 
that  a  peelable  label  would  assist  phar- 
macists, it  had  pointed  out  that  such 
labels  were  a  potential  source  of  danger 


Mr  R.  J.  Cross  (centre)  welcomes  the 
president  of  Enfield  Pharmacists' 
Association  (Mrs  M.  Mackenzie)  and 
secretary  (Mr  D.  Simkins)  recently  when 
a  party  of  34  members  toured  the  film 
processing  laboratory  of  Cross  of  Enfield 
Ltd.  The  visitors  were  shown  up-to-date 
equipment  used  for  producing  holiday 
photographs  quickly  and  reliably 


both  in  the  manufacturing  process  and 
in  subsequent  stock  movements,  because 
of  the  possibility  of  labels  becoming 
detached.  Discussing  the  ABPl's  reply, 
the  Industrial  Pharmacists  Group  Com- 
mittee decided  that  it  was  not  entirely 
happy  with  it. 

Reading  essential 

The  Hospital  Pharmacists  Group  Com- 
mittee considered  a  paper  prepared 
by  Mr  J.  A.  Myers  on  the  labelling  of 
ampoules  and  ampoule  boxes  Mr  Myers 
had  been  asked  to  prepare  the  paper 
following  earlier  discussions  of  a  report 
from  the  Central  Midwives  Board  on  a 
mistake  made  by  a  nurse  in  using 
aminophylline  injection  instead  of  water 
lor  injections.  A  letter  had  been  sent  to 
the  Central  Midwives  Board  pointing 
out  that  there  was  no  substitute  lor  read- 
ing the  labels  and  asking  the  Board  to 
consider  giving  publicity  to  the  problem 
by  statements  in  the  nursing  journals. 

Mr  Myers  explained  to  the  Committee 
that  he  did  not  wish  to  change  the  Com- 
mittee's view  that  there  was  no  substitute 
for  reading  the  label,  and  that  all 
ampoule  boxes  and  bottles  should 
clearly  be  labelled,  but  he  did  think  that 
there  was  justification  lor  colour  coding 
in  certain  cases.  He  proposed  that  colour 
coding  of  water  for  injections  should  be 
carried  out  for  a  trial  period,  during 
which  a  record  of  any  incidents  could 
be  kept  for  comparison  with  current 
statistics.  Some  doubt  was  expressed 
about  the  accessibility  and  accuracy  of 
such  statistics.  The  Committee  con- 
sidered that  the  main  cause  of  mistakes 
was  the  apparent  lack  of  recognition  by 
nursing  staff  that  when  water  was  being 
used  as  a  diluent  it  should  be  regarded 
as  a  medicinal  product  and  be  checked 
as  such. 

Accepting  the  views  of  the  Group 
Committee.  C  ouncil  agreed  that  letters 
should  be  sent  to  the  Royal  College  of 
Nursing  and  the  faculty  of  anaesthetists 
of  the  Royal  College  of  Surgeons,  draw- 
ing attention  to  the  problems  and 
reaffirming  the  view  that  there  is  no 
substitute   for  reading   the   labels.  The 


matter  was  also  discussed  at  the  meeting 
of  the  Industrial  Pharmacists  Group 
Committee,  which  reaffirmed  lis  pre- 
viously expressed  opposition  to  colour 
coding. 

On  the  advice  of  the  Industrial  Phar- 
macists Group  Committee,  the  Practice 
Committee  recommended  and  Council 
agreed  that  no  reception  should  be  held 
for  the  group  at  the  1979  British  Phar- 
maceutical Conference,  and  that  the 
matter  should  be  reconsidered  for  future 
Conferences  in  the  light  of  any  com- 
ments received. 

Salaries  survey 

A  survey  into  the  salaries  and  area  of 
practice  of  pharmacists  in  the  pharma- 
ceutical industry  is  to  be  carried  out  on 
October  1  this  year.  The  survey  will 
then  be  repeated  on  the  same  day  in 
alternate  years.  The  Industrial  Pharma- 
cists Group  Committee  will  consider  the 
design  of  the  survey  form  at  its  next 
meeting. 

Insurance  up 

I  he  premium  for  the  .Society's  in- 
demnity insurance  scheme  is  to  be 
increased  to  £14,  with  profit  commis- 
sion, for  the  year  1979-80.  Members  of 
the  scheme  are  to  be  asked,  by  questions 
on  the  renewed  form,  whether  the  in- 
surance cover  should  be  increased  in 
the  following  year. 

POM  test  records 
exemption  sought 

The  Society  is  to  seek  an  exemption 
from  the  requirement  under  the  Medi- 
cines Act  1968  that  records  should  he 
kept  of  the  prescription  involved  when 
a  Prescription  Only  Medicine  is  taken 
as  a  sample  under  the  drug  testing 
scheme. 

A  letter  had  been  received  at  the 
Society  from  the  Department  of  Health 
following  representations  on  the  matter 
made  by  the  Society's  Scottish  Depart- 
ment through  the  Scottish  Home  and 
Health  Department.  Council's  Law 
Committee  noted  that  the  matter  had 
been  decided  and  acted  upon  by  the 
Scottish  Executive  without  reference  to 
Council,  and  it  felt  that  it  was  un- 
fortunate that  a  question  of  legislation 
should  have  been  dealt  with  in  that 
way. 

In  its  letter,  the  Department  of  Health 
had  said  that  a  record  of  the  supply  of 
a  Prescription  Only  Medicine  under  the 
drug  testing  scheme  was  required  by 
Paragraph  4  of  Schedule  2  of  the 
Medicines  (Sale  or  Supply)  (Miscellan- 
eous provisions)  Regulations  1977.  The 
letter  had  added  that  before  considera- 
tion was  given  to  providing  an  exemp- 
tion from  the  requirement,  in  accord- 
ance with  the  wishes  of  the  Scottish 
Department,  the  Department  would  be 
grateful  for  the  Society's  comments  so 
far  as  the  rest  of  Great  Britain  was 
concerned  and  to  know  whether  samples 
were  "taken"  rather  than  supplied  by 
the  pharmacist. 
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Pharmaceutical  Society  Statutory  Committee 


mphetamines  'to  allow 
e  to  keep  working' 


A  Tamworth  pharmacist  who  said  at 
the  Statutory  Committee  hearing  this 
week  that  he  resorted  to  amphetamines 
to  cope  with  the  work  load  of  prescrip- 
tions was  reprimanded. 

Mr  John  Reginald  Wood  of  Manor 
Road,  Mile  Oak,  Tamworth,  was 
appearing  before  the  Committee  follow- 
ing his  conviction  at  Tamworth  Magis- 
trates Court  last  August,  of  offences 
involving  the  theft  and  possession  of 
over  8,000  Drinamyl  tablets  and  Duro- 
phet  capsules.  He  also  admitted  failing 
to  keep  records  as  a  pharmacist  under 
the  Misuse  of  Drugs  Act.  Mr  Wood  was 
fined  a  total  of  £300  and  ordered  to 
pay  £72  compensation. 

Mr  Josselyn  Hill,  for  the  Society, 
said  the  amphetamines  were  taken  by 
Mr  Wood  over  a  period  of  three  years. 
He  was  not  trafficking  in  the  drugs.  He 
was  taking  them  for  himself  because  of 
the  conditions  under  which  he  worked. 
The  pharmacy  was  dispensing  about 
10,000  prescriptions  a  month  which  is 
about  three  times  the  national  average. 

The  Committee  was  also  considering 
allegations  of  carelessness  or  neglect 
against  the  company,  and  its  superinten- 
dent pharmacist  Mr  James  Burr,  of 
Chetwynd  Drive,  Nuneaton,  arising  from 
Mr  Wood's  offences.  Mr  Wood  said  "It 
was  an  extremely  heavy  work  load,  and 
I  found  that  f  was  having  to  take  pres- 
criptions home  to  endorse  them."  Mr 
Wood  said  he  started  taking  ampheta- 
mines "to  allow  me  to  keep  working." 
He  said  he  did  not  tell  Mr  Burr  that  he 
was  working  under  pressure.  But  Mr 
Burr  said  he  worked  as  a  locum  at  the 
pharmacy  when  Mr  Wood  went  away 
and  never  found  the  work  excessive. 


Mr  Calvin  Jacques,  the  present  phar- 
macist manager  said  the  staff  was  ade- 
quate to  cope  with  the  work  and  the 
pharmacy  was  still  dispensing  10,000 
prescriptions  a  month.  The  chairman. 
Sir  Gordon  Willmer,  said  the  Commit- 
tee calculated  that  Mr  Wood  had  had 
to  dispense  about  50  prescriptions  an 
hour,  "t  his  volume  of  work  horrifies 
my  pharmacist  colleagues,"  he  said. 

Sir  Gordon  went  on:  "One  can  have 
a  certain  amount  of  sympathy  for  Mr 
Wood,  but  that  was  not  the  right  way 
to  get  out  of  his  difficulties.  There  can 
not  be  any  excuse  for  stealing  and  there- 
can  certainly  not  be  any  excuse  on  the 
part  of  a  pharmacist  to  steal  Controlled 
Drugs."  But  he  said  the  Committee 
would  take  the  lenient  course  of  ad- 
ministering a  reprimand. 

Sir  Gordon  said  it  was  Mr  Burr's 
responsibility  to  see  that  he  did  not 
overload  his  pharmacists.  "Mr  Burr  is 
open  to  censure  and  we  have  come  to 
the  conclusion  that  it  will  be  sufficient 
merely  to  record  the  censure  and  ad- 
minister a  caution,"  he  said.  There 
would  be  no  order  against  the  company. 

Sad  commentary 

The  Statutory  Committee  decided  this 
week  to  take  no  further  action  against 
a  Haslemere  chemist  accused  of  careless- 
ness in  carrying  out  his  duties  as  the 
superintendent  pharmacist  of  a  London 
company. 

When  Mr  Kenneth  Jack  Knight  of 
Square  Drive,  Kingsley  Green,  first 
appeared  before  the  Committee  in 
February  last  year  judgment  was  post- 
poned   for    12    months    to    enable    I  he 


Two  guides  on  home  safety 


A  special  school  safely  pack  aimed  at 
teaching  children  home  safety  was 
launched  last  week  by  Mr  John  Fraser, 
Minister  for  Prices  and  Consumer  Pro- 
tection. The  pack  has  been  produced 
jointly  by  the  British  Standards  Institu- 
tion and  the  Consumers'  Association  in 
co-operation  with  the  Department  of 
Prices  and  Consumer  Protection. 

Every  secondary  school  in  the  UK  will 
receive  the  pack,  which  is  aimed  at  the 
13  to  16  age  group.  The  format  is  22 
worksheets  plus  notes  for  teachers  and 
the  topics  can  be  fitted  into  such  sub- 
jects as  home  economics,  woodwork, 
biology,  childcare,  general  science  and 
general  studies. 

One  of  the  worksheets  deals  with 
hazardous  household  products.  The 
teacher  is  advised  to  bring  in  samples 
of  shoe  cleaners,  lavatory  cleaners, 
various  types  of  child-resistant  con- 
tainers. The  children  then  ask  themselves 


if  it  would  be  easy  for  a  5-year-old  to 
open  the  container  and  if  the  containers 
are  attractive  to  small  children;  they  are 
to  look  at  the  label  and  see  if  the  con- 
tents are  dangerous  and  if  so  is  there 
a  warning;  are  the  instructions  for  use 
in  the  right  order  and  is  the  print  clear 
and  big  enough  to  read. 

Coincidentally,  Which?  has  published 
a  guide  to  home  safety  in  their  March 
issue.  In  the  section  on  poisoning,  parents 
are  advised  to  store  all  medicines  well 
out  of  the  way  of  children  and  not  to 
take  medicines  in  front  of  children. 
Medicines  should  not  be  referred  to  as 
sweets  and  the  article  says  that  it  is  not 
a  good  idea  to  let  children  play  with 
empty  medicine  containers.  It  advises 
that  a  pharmacist  or  doctor  should  be 
asked  about  taking  more  than  one  drug 
at  a  time  and  any  unwanted  medicines 
returned  to  the  pharmacist  or  flushed 
down  the  lavatory. 


Society  to  "keep  on  eye  on  the  com- 
pany's operations".  At  that  time  the 
Committee  was  told  that  Mr  Knight  was 
the  superintendent  pharmacist  of  H.  E. 
Liberman  Ltd,  which  was  fined  £2,200 
in  May  1977  for  offences  under  the 
Therapeutic  Substances  Act  and  the 
Medicines  Act. 

The  managing  director.  Mr  Harvey 
Liberman,  was  also  fined  for  illegally 
dispensing  drugs  at  his  Rumsey  Road, 
Brixton,  branch.  The  Committee  ordered 
the  shop  closed  down  for  one  year. 

Mr  George  Norris.  an  inspector  of  the 
Society,  said  this  week  that  the  company 
had  opened  a  new  pharmacy  next  door 
to  the  shop  which  was  struck  off.  The 
chairman.  Sir  Gordon  Willmer,  com- 
mented: "This  is  a  sad  commentary  on 
those  orders  we  make  at  a  Statutory 
Committee".  Mr  Norris  added  that  he 
had  no  adverse  comment  to  make  on  the 
way  the  company  was  now  running  its 
five  branches  and  that  another  pharma- 
cist was  now  employed  to  give  Mr 
Knight  the  opportunity  to  visit  the 
branches  regularly. 

Took  drugs  to  cope 

A  Southampton  pharmacist  who  took 
drugs  to  cope  with  his  domestic  and 
financial  problems  had  now  remarried 
and  no  longer  dispensed  amphetamines, 
the  Statutory  Committee  was  told. 

Mr  leuan  Wedge-Hughes,  38,  of 
Barnes  Lane,  Warsash,  first  appeared 
before  the  Committee  in  February  last 
year  to  answer  an  allegation  of  mis- 
conduct following  his  conviction  the 
previous  year  when  he  was  fined  £100 
for  unlawfully  possessing  a  Controlled 
Drug.  The  Committee  decided  at  that 
time  to  postpone  judgment. 

Mrs  Joy  Winfield,  an  inspector  of 
the  Society,  said  this  week  that  Mr 
Wedge-Hughes  was  now  employed  as 
a  pharmacist  manager  in  Swaythling, 
Southampton.  She  said  she  had  visited 
the  shop  three  times  since  the  case  was 
adjourned,  and  everything  was  in  order 
on  each  occasion.  Mr  Wedge-Hughes 
did  not  stock  amphetamines  in  his  phar- 
macy; prescriptions  for  these  drugs 
were  dispensed  by  another  chemist 
nearby.  The  chairman.  Sir  Gordon  Will- 
mer, told  him:  "Everything  seems  to  be 
in  your  favour.  We  therefore  propose  to 
close  this  case  by  administering  a  repri- 
mand to  you." 

Reprimanded 

A  pharmacist  was  reprimanded  this  week 
over  his  conduct  in  running  a  pharmacy 
at  Romford.  Sir  Gordon  told  Mr  Ashok 
Chaturbhai  Palel  that  the  Committee 
regarded  it  as  a  very  bad  case. 

But  they  had  taken  into  account  the 
good  report  they  had  received  from  a 
Society's  inspector  about  his  conduct  in 
the  past  year.  The  Committee  had  post- 
poned judgment  on  Mr  Patel  for  12 
months  after  a  hearing  last  March. 

Mr  Patel  appeared  before  the  Com- 
mittee as  a  result  of  a  prosecution  by 
the  Society  in  October  1977. 
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New  style  four-day 
BP  Conference 


The  first  four-day  British  Pharmaceutical 
Conference  will  be  held  at  the  University 
of  Exeter.  September  10-14.  Below  is  a 
summary  of  the  provisional  programme. 

This  year  there  is  a  change  of  policy 
for  cancellations  and  late  registrations. 
A  graded  scale  of  cancellation  charges 
will  operate  on  and  after  August  13, 
with  the  Conference  treasurer  using  his 
discretion  in  matters  of  medical 
emergencies. 

Applicants  whose  forms  are  posted  on 
or  after  the  publicised  closing  date  of 
August  13  are  to  be  subject  to  a  £5  late 
registration  fee. 

Monday,  September  10 

Evening — Welcome  to  Exeter. 

Tuesday 

Morning  —  Opening  ceremony  with 
addresses  by  Eord  Mayor,  the  Secretary 
for  Social  Services  and  the  Pharmaceu- 
tical Society's  president.  Scientific  address 
by  Dr.  D.  Ganderton,  chairman.  Con- 
ference Science  Committee.  Exhibition. 

Afternoon — Conference  Science  Award 
lecture  by  Dr  I  W.  Kellaway,  future 
professor  of  pharmaceutics,  Welsh  school 
of  pharmacy.  "Science  sessions.  Profes- 
sional session  on  "General  practice 
pharmacy  in  a  changing  world"  (speaker 


D.  J.  Dalglish,  general  practice  pharma- 
cist and  member  of  Council).  Optional 
excursions. 

Evening — River  Dart  trip;  civic  and 
academic  reception;  Topsham  Inns  visit; 
Conference  club  and  disco. 

Wednesday 

Morning — Science  sessions.  Professional 
session  on  "Hospital  pharmacy  in  a 
changing  world"  (speaker  Dr  S.  E.  Fuller- 
ton,  regional  pharmaceutical  officer. 
North-west  Thames  RHA).  Exhibition 
continues.   Science  demonstrations. 

Afternoon — Science  session.  Pharmacy 
practice  research  session.  Science  dem- 
onstrations. Optional  excursions.  Science 
group  meeting. 

Evening — Banquet,  University  Great 
Hall;  barbecue;  Conference  club  and 
disco;  skittles  evening. 

Thursday 

Morning — Science  sessions.  Professional 
session  on  "Professional  liability  in  a 
changing  world"  (chairman  R.  Norman 
Williams,  head  of  Department  of  Health's 
medicines  division.  Speakers:  A.  J. 
Smith,  chief  executive.  PSNC;  C.  R. 
Hitchings.  area  pharmaceutical  officer. 
Royal  Free  Hospital,  London,  and 
member  of  Council:  A.  D.  W.  Massam, 


assistant    secretary,    ABPf).  Exhibition 
continues.  Optional  excursions. 

Afternoon — Science  discussion  fi  i  n 
on  "Radiopharmaceuticals — production 
quality  and  legal  control  and  use"  (or- 
ganiser and  chairman  Dr  W.  G. 
Thomas,  pharmaceutical  director.  De- 
partment of  Health  medicines  inspector- 
ate). History  of  pharmacy  session. 
Optional  excursions. 

Evening — AHA /RHA    reception;  the 
Yetties  concert;  club  and  disco. 

Friday 

Morning — Symposium  on  "Opioid  pep- 
tides: a  new  understanding  of  pain" 
(speakers:  Dr  G.  Metcalfe,  chief  pharm- 
acologist, Reckitt  and  Colman,  on  in- 
dustrial aspects;  Dr  J.  Miles,  consultant 
neurosurgeon.  Mersey  Regional  Depart- 
ment of  Medical  and  Surgical  Neuro- 
logy, Walton  Hospital,  on  clinical  aspects; 
Dr  Derek  Smyth,  head  of  laboratory  of 
peptide  chemistry.  National  Institute  for 
Medical  Research,  on  the  views  of  a 
pharmacologist  biochemist).  Exhibition 
continues. 

Afternoon — Exhibition  finishes.  Closing 
session. 

Evening — Conference  ball.  Great  Hall. 

The  registration  fee  will  be  £6  for  those 
attending  the  full  Conference  or  £2  for 
each  day  attended.  The  registration  office 
will  be  open  from  September  9  at 
2.30  pm. 

Application  forms  will  be  sent  in  * 
March  to  those  who  attended  the  1978 
Conference.  Other  requests  should  be 
sent  to:  Mrs  S.  A.  Miller,  Pharmaceuti- 
cal Society  of  Great  Britain,  1  Lambeth 
High  Street,  London  SE1  7JN. 

Warning  about  nerve 
damage  from  drugs 

Patients  who  complain  of  muscle 
cramps,  paraesthesia.  pain  or  other 
abnormal  symptoms  while  taking  medi- 
cines should  be  examined  for  peripheral 
nerve  damage,  according  to  two  New- 
castle upon  Tyne  doctors. 

Writing  in  last  week's  British  Medical 
Journal,  Dr  Z  Argov  and  Professor  F.  L. 
Maslaglia,  Newcastle  General  Hospital, 
warn  that  over  50  drugs  in  current  use 
may  cause  a  sensory  or  mixed  sensori- 
motor neuropathy.  The  drugs  include 
antimicrobials,  such  as  isoniazid,  etham- 
butol,  ethionamide,  nitrofurantoin  and 
metronidazole;  antineoplastic  agents, 
particularly  vinca  alkaloids;  cardiovas- 
cular drugs,  such  as  perhexilene  and 
hydralazine;  hypnotics  and  psycho- 
tropics, notably  methaqualone;  anti- 
rheumatics, such  as  gold,  indomethacin, 
and  chloroquine;  anticonvulsants,  parti- 
cularly phenytoin;  and  other  drugs 
including  disulfiram,  calcium  carbimide 
and  dapsone. 

The  authors  add  that  patients  without 
symptoms  who  are  receiving  drugs  that 
are  known  or  suspected  to  be  neurotoxic 
should  undergo  neurological  examination 
and  studies  of  motor  and  sensory  nerve 
conduction. 


Mr  Stewart  Greene,  MPS,  of  Bournemouth,  Dorset,  receiving  a  cheque  for  £100  from 
his  Numark  representative,  Mrs  Christine  Seedall.  One  of  Mr  Greene's  customers 
won  third  prize  on  the  Numark  Gold  Trail,  which  qualified  him  for  the  award 
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COMPANY  NEWS 

ICI  hold  their 
world  position 

Imperial  Chemical  Industries  did  well 
to  hold  their  position  in  world  markets 
in  1978  against  a  background  of  threats 
of  industrial  action  at  the  end  of  the 
year  and  a  difficult  year  in  general  for 
the  European  chemical  industry. 

Mr  Maurice  Hodgson,  chairman  of 
the  company,  commenting  on  the  year  in 
the  annual  report,  said  that  in  order  to 
survive  ICI  must  match  its  main  com- 
petitors who  have  their  bases  in  different 
political  and  economic  environments.  He 
said  "Our  competitors  overseas  will 
exploit  any  inability  to  supply  and,  with 
the  present  over-capacity  in  Europe  and 
the  USA,  this  is  particularly  threatening". 

He  continued,  "I  am  afraid  that  some 
people  still  do  not  understand  the  dam- 
age that  industrial  disruption  does  to  a 
country's  industrial  base  and  industry's 
ability  to  maintain  employment.  If 
customers  desert  us  for  more  reliable 
suppliers,  there  will  be  much  less  money 
for  wages,  for  investment  and  for 
government  and  public  services".  But  he 
said  that  he  was  confident  that  TCI  had 
the  people  and  the  commercial  and 
technological  abilities  to  hold  its  position 
among  the  leaders  of  the  international 
chemical  business.  (ICI  results  for  1978 
were  given  in  C&D,  March  3,  p283.) 

Sterling  Winthrop 
plans  blocked 

Sterling  Winthrop  have  applied  for 
planning  permission  to  build  a  phar- 
maceutical research  and  development 
centre  in  Northumberland  to  employ 
200  people.  The  company  had  sought 
permission  to  build  on  two  sites,  Aln- 
wick and  Cramlington  and  if  permission 
was  granted  they  would  have  chosen 
one  site. 

At  a  meeting  of  the  Northumberland 


County  Council  at  the  beginning  of  this 
week,  the  county  planning  committee 
approved  the  application  and  were  en- 
thusiastic for  the  development.  However 
an  objection  had  been  sent  in  via  the 
Department  of  Environment  in  response 
to  an  objection  by  the  Ministry  of 
Agriculture,  Fisheries  and  Food  to  the 
use  of  agricultural  land. 

This,  in  effect,  blocks  the  application. 
But  Sterling  Winthrop,  who  say  they 
are  both  surprised  and  disappointed, 
hope  the  set  back  will  only  be  tem- 
porary. They  want  to  go  ahead  with 
the  development  as  soon  as  possible 
especially  as  they  already  had  been  re- 
fused planning  permission  for  another 
site. 

Degussa  up  12  pc 

Degussa's  turnover  rose  by  12.7  per 
cent  to  DM  4,244  million  during  the 
year  ending  September  30,  1978,  whilst 
that  of  the  Degussa  Group  rose  by  13.8 
per  cent  to  DM  5,072  million.  The  in- 
crease is  attributed  to  increased  precious 
metals  trading  and  higher  precious 
metals  prices.  The  turnover  growth  rate 
for  domestic  business  was  lower  than 
that  in  the  export  sector:  the  export 
component  of  Degussa's  turnover  in- 
creased to  47.4  per  cent. 

Briefly 

Wigglesworth  Ltd,  manufacturing 
chemists  of  Westhoughton,  Bolton,  are 
seeking  renewal  of  planning  permission 
to  develop  a  site  at  Church  Street, 
Westhoughton,  for  a  pharmaceutical 
plant  and  other  accommodation. 

The  board  of  Nicholas  International  Ltd 

last  week  announced  a  continued  im- 
provement in  both  sales  and  profits 
for  the  half  year  results  to  December 
31,  1978.  Sales  achieved  an  11.9  per  cent 
increase  to  Australian  $77,529,000  (1977 
Australian  $69,268,000)  whilst  operating 
profit  before  taxation  increased  by  28.0 
per  cent  to  Australian  $7,571,000  (1977, 
Australian  $5,913,000). 


APPOINTMENTS 

Upjohn  Ltd:  George  Gordon  and  Roger 
Pollard  have  been  appointed  district  sales 
managers  within  the  agricultural  veterin- 
ary division.  Both  managers  are  respon- 
sible to  divisional  general  manager,  Reg 
King,  for  sales  of  all  Upjohn  animal 
health  products.  Mr  Gordon  is  respon- 
sible for  the  northern  district  which 
embraces  Scotland  and  the  north  of  Eng- 
land as  far  south  as  Manchester.  He  is 
based  in  Penicuik,  Midlothian.  Mr 
Pollard  manages  the  eastern  district  and 
is  based  at  Ashby-de-la-Zouch,  Leics. 
The  territory  stretches  from  Humberside 
to  Dorset. 


COMING  EVENTS 

Monday,  March  19 

Entield  Branch,  Pharmaceutical  Society  joint 
meeting  with  North  Metropolitan  Branch,  National 
Pharmaceutical  Association,  Postgraduate  medical 
centre,  Chase  Farm  Hospital,  at  8  pm.  Film  "The 
vital  link". 

Plymouth  Branch,  Pharmaceutical  Society,  Board 
room,  Greenbank  Hospital,  at  8  pm.  Dr  P.  H. 
Redfern,  (lecturer  and  director  of  studies  for 
pharmacology,  University  of  Bath)  on  "Recent 
advances  in  the  treatment  of  Parkinson's  disease". 

Tuesday,  March  20 

Bromley  Branch,  Pharmaceutical  Society,  Nurses' 
home,  Bromley  Hospital,  Cromwell  Avenue, 
Bromley,  at  8  pm.  Dr  W.  F.  G.  Stevens  (Univer- 
sity of  Aston)  on  "The  role  of  new  drugs  in  the 
treatment   of  cancer". 

Fife  Branch,  Pharmaceutical  Society,  Royal  Albert 
Hotel,  Kirkcaldy,  at  7.45  pm.  Dr  N.  L.  Stokoe 
(consultant  ophthalmologist,  Victoria  Hospital, 
Kirkcaldy)  on  "Treatment  of  the  eye". 
Leicester  Branch,  National  Pharmaceutical  Associ- 
ation, Belmont  Hotel,  De  Montford  Street, 
Leicester,  at  7.30  pm.  Annual  meeting  followed  by 
Mr  David  Walker  (data  processing  manager, 
Unichem)  on  "Computers  in  pharmacy,  revolution 
or   death  knell". 

Wednesday,  March  21 

Industrial      Pharmacists      Group,  Pharmaceutical 

Society,  1  Lambeth  High  Street,  London  SE1  7JN, 
at  2.30  pm.  Annual  meeting  followed  by  Mr  Ray- 
mond Dickinson  (deputy  secretary  of  the  Society) 
on  "Achievements  and  aspirations  within  GPPIP ". 

Thursday,  March  22 

Dundee  Branch,  Pharmaceutical  Society,  Nine- 
wells  Medical  School,  at  7.30  pm.  Abbott  Ltd 
present    "Ostomy  care". 

Hull  Branch,  Pharmaceutical  Society,  Postgraduate 
centre,  Hull  Royal  Infirmary,  at  6.45  pm.  Dr  D. 
Bailey  (Welsh  school  of  pharmacy)  on  "Drugs 
and  the  driver". 

Saturday/Sunday,  March  24/25 

Clem  Thomas  Memorial  Seminar,  Socialist  Medical 
Association,  Nufto  (London)  Hall,  14  Jockey's 
Fields,  Holborn,  London  WC1.  Topic:  Priorities 
for  health.  Application  to  Socialist  Medical  Associ- 
ation, 9  Poland  Street,  London  W1. 

Advance  information 

Macropak  1979,  International  Packaging  Congress, 

May  14-19,  Utrecht,  the  Netherlands.  Information 
from  Royal  Netherlands  Industries  Fair,  Special 
Events  Department,  PO  Box  8500,  3503  RM 
Utrecht. 

Computers  in  Drug  Research  and  Development: 
One  day  Symposium,  April  11,  Chelsea  College, 
Manresa  Road,  London  SW3.  Further  details  from 
Society  for  Drug  Research,  c/o  Institute  of 
Biology,  41  Queen's  Gate,  London  SW7. 
Enfield  Pharmacists'  Association  Working  Dinner, 
April  4,  Pilgrim's  Rest,  Hazelwood  Lane,  Palmers 
Green,  at  7.30  for  8  pm.  Guest  speaker,  Mr  J. 
Balmford  (president  of  Pharmaceutical  Society). 
Applications  (£5.25)  to  Mrs  D.  Wade,  36  Chase 
Green  Avenue,  Enfield,  Middlesex,  by  March  30. 
Postgraduate  course  for  Pharmacists  in  General 
Practice  on  Psychiatric  Disorders,  April  7-8, 
University  of  Bradford.  Residential  or  non-resi- 
dential. Further  details  from  Dr  B.  A.  Bulley, 
School  of  Pharmacy,  University  of  Bradford, 
Bradford,   West  Yorkshire   BD7   1  DP. 


A  silver  salver  being  presented  to  Mr  James  Hegarty  (left),  chairman  of  Cahill  May 
Roberts  Ltd  (Ortho's  distributor  in  Ireland),  by  Mr  Thomas  Lindsay,  managing  director 
of  Ortho  Pharmaceutical  Ltd,  to  commemorate  the  30th  anniversary  of  the  business 
association  between  the  companies.  Also  in  the  picture,  Mr  Ian  Ross  (far  left), 
marketing  director,  Ortho  Pharmaceutical  Ltd  and  Mr  Paul  Higgins,  managing  director, 
Cahill  May  Roberts  Ltd    
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MARKET  NEWS 


Difficult  pattern 

London,  March  14:  Price  movements 
in  essential  oils  and  crude  drugs 
showed  no  uniform  pattern  during 
the  week,  there  being  as  many 
decreases  as  increases  to  record. 
Among  spices,  it  was  difficult  to 
establish  a  market  in  some  commodi- 
ties because  of  lack  of  demand. 

As  mentioned  last  week,  paraffin 
liquid  has  advanced.  A  more  compre- 
hensive list  of  the  changes  which 
came  into  operation  recently  is  given 
below.  This  shows  that  for  all  grades 
except  heavy  (WA1)  the  rise  in 
drums  is  3p  per  litre  and  2Jp  in  bulk. 
Heavy  is  up  by  3^-p  and  3p  per  litre 
respectively.  Quinine  and  quinidme 
salts  have  fallen  recently  and  for  the 
time  being  it  is  not  possible  to 
establish  new  rates  until  a  more  set- 
tled position  obtains.  Sodium  chloride 
is  up  by  about  £4  metric  ton. 

Among  botanicals,  ipecacuanha, 
styrax,  benzoin,  jalap  and  Peru  bal- 
sam were  dearer.  Canada  balsam  and 
Brazilian  menthol  were  easier. 

Cananga  oil  suffered  a  severe  fall, 
whilst  at  origin  the  following  were 
weaker:  Chinese  cedarwood,  clove 
leaf  and  ginger;  bois  de  rose,  Chinese 
eucalyptus  and  spearmint  were  down 
in  both  positions.  Dearer  were  bay, 
cassia,  citronella  and  lemongrass 
for  shipment  and  geranium  and 
Brazilian  peppermint  on  the  spot  as 
well  as  forward. 

Pharmaceutical  chemicals 


Ammonium 

bicarbonate:  BPC 

£190.83 

metric  ton, 

ex-works, 

in  50-kg 

bags. 

Bromides: 

Crystals 

£  per  metric  ton. 

Under 

50-kg 

50-kg 

1,000-kg 

Ammonium 

1,111 

950 

891 

Potassium 

crystals 

1,043 

1,001 

powder 

1,140 

960 

918 

Sodium 

1  .  140 

967 

924 

Brucine  sulphate:   £45.00  kg. 

Bulabarbital:  Acid  £18.20  kg;  sodium  £19.50  kg  in 
50  kg  lots. 

Butobarbitone:  Less  than  100  kg  £16.34  per  Kg. 
Ferric   ammonium   citrate:   Brown   BP   £1.45   kg  in 

250-kg, 

Ferrous  carbonate:  BPC  1959  saccharated  £1.20  kg 
(50-kg  lots). 

Ferric  citrate:  £3  kg  in  250-kg  lots. 

Ferrous  tumarate:  BP  £1.30  kg  in  50-kg  lots. 

Ferrous  gluconate:  £2,060  per  metric  ton. 

Ferrous  succinate:  BP  £5  kg  in  50-kg  lots. 

Ferrous  sulphate:  BP/EP  small  crystals  £560  metric 

ton,   dried  £560  metric  ton. 

Formic  acid:  per  metric  ton  delivered  in  4-ton  lots, 
98   per    cent   £307.50;   85   per   cent  £258. 


Glucose:    (Per  metric  ton   in   10-ton   lots) — mono- 
hydrate    £225    anhydrous    £550;    liquid    43"  Baume 
£234  (5-drum  lots);  naked  18-tons  £187. 
Glycerin:   In   250-kg   returnable   drums  £610  metric 
ton  in  5-ton  lots. 

Homatropine:    Hydrobromide    £133.10    kg;  methyl- 
bromide  £126.60 — both   in   J-kg  lots. 
Hydrogen   peroxide:  35  per  cent  £248   metric  ton. 
Methadone  hydrochloride:  £330  per  kg.  Subiect  to 
Misuse   of  Drugs  Regulations. 

Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse 
of  Drugs  Regulations — Codeine  alkaloid  £638  to 
£653  as  to  maker:  hydrochloride  £488-£562;  phos- 
phate £490-£499;  sulphate  £562.  Diamorphine  alka- 
loid £764;  hydrochloride  £696.  Ethylmorphine 
hydrochloride  £623-£639.  Morphine  alkaloid  £709.50- 
£722,  hydrochloride  and  sulphate  E579-E589. 
Oxalic  acid:  Recrystalised  £1.31  kg  for  50-kg  lots. 
Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Paraffin  liquid:  Pence  per  litre  excluding  dutyj  


BP/BPC  grades 
WA4 
WA3 
WA2 
WA1 
light  technical 


1-5  drums 
42.7 
41.6 
42.9 
46.4 
39.7 
4  1  1 


WA23 
WA21 


6  drums 
42.3 
41.2 
42.5 
46.0 
39.0 
40.4 


bulk 

36.3 
36.2 
37.5 
41.0 
34  0 
35.4 


Quinidine    sulphate:  Unquoted. 
Quinine:  Unquoted 

Sodium  acetate:   BP   crystals  £0.81    kg   in  50-kg 
Sodium  benzoate:  £0.5623  kg  in  500  kg  lots 
Sodium     bicarbonate:     BP     £101.24     metric  ton 
minimum.  10-ton  lots  delivered  UK. 
Sodium  carbonate:  Anhydrous  £357  per  me  ric  ton. 
Sodium  chloride:  Vacuum-dried  in  10-ton  lots  £33.08 
metric   ton   in   plastic   bags   delivered  London. 
Sodium  citrate:  Granular  £739  metric  ton;  powder 
£754. 

Sodium  gluconate:  £720  technical  (1,000  kg). 
Sodium   nitrate:   Recrystallised   £0  75   kg   for  50-kg 
lots. 

Sodium  sulphate:  Fine  crystals  BP  £85.80  per  metric 
ton,  pea  crystals  £105  30,  commercial  £36  60. 
Sodium    thiosulphate:     photo    grade    £163.10  per 
metric  ton,  £152.30  ton   in   4-ton  lots. 


Crude  drugs 

Agar:    Spanish/Portuguese    £6.50  kg. 

Aloes:   Cape  £1.050  ton  spot.  £1,020  cif.  Curacao 

nominally  £2,080  cif. 

Balsams:     (kg)     Canada    Easier    at    £12.80  spot; 
£12.40,   cif.   Copaiba:  £2.80  spot  £2.65,   cif.  Peru: 
no  spot;  £9.85  kg,  cif.  Tolu:  £5.50  spot. 
Belladonna:    (kg)    leaves    £1.55    spot,    herb  £1.90 
nominal  spot;  root  in  powder  £1.10. 
Benzoin:  £168  cwt  spot  nominal;  no  cif. 
Buchu:  Leaves  £1.25  kg  spot,  £1.20  nominal  cif. 
Camphor:    Natural     powder    £5.60    spot    and  cif. 
Synthetic  £0.90  spot;   £0.80,  cif. 
Cardamoms:  Alleppy  green  No.  2  £10  kg,  cif. 
Cascara:  £1.050  metric  ton  spot,  £1,020,  cif. 
Cherry  bark:  £1,070  metric  ton  spot,  £950,  cif. 
Cinnamon:   Seychelles   bark  £480   metric   ton  spot: 
£370  cif.  Ceylon  quills  4  o's  E0.64J  lb,  featherings 
£0.16,   lb,  cif. 

Cloves:  Madagascar/Zanzibar  £4,300  metric  ton 
spot,  £3,945,  cif. 

Cochineal:   Tenerife   black   brilliant   £17.50   kg.  cif, 
Peru  silver  grey  £14.40  spot;  £14.20,  cif 
Dandelion:  Spot  £1,940  metric  ton  spot;  no  cif. 
Ergot:  Portuguese  £1.70  spot;  £1.60.  cif. 
Gentian  root:  £1,750  metric  ton  spot;  £1,720,  cif. 
Ginger:    Cochin    £700    metric    ton    spot;  shipment 
£550,    cif.    Other   sources    not  quoted. 
Henbane:  Niger  £1,500  metric  ton  spot;  £1.480,  cif. 
Honey:    (per   metric   ton   in  6-cwt  drums  ex  ware- 
house).   Australian    light   amber  £715   and  medium 
£725.    Canadian    £820;    Mexican    £725.  Argentinian 
£840  (white). 

Hydrastis:  No  spot;  £26.75  kg  nominal,  cif. 
Ipecacuanha:    (kg)    Costa    Rican,    spot   £11.65  kg 
nominal,  no  cif 

Jalap:  Mexican  no  spot;  £1,540  metric  ton,  cif. 
nominal. 

Kola  nuts:  £470  metric  ton  spot;  £360  cif. 

Lemon  peel:   Unextracted  £1.080,   metric  ton  spot, 

£1,050,  cif 

Liquorice    root:    Russian    £470    metric    ton  spot; 
Chinese  £450.   Block  juice  £1.58-£1.90  kg  spot. 
Lobelia:  American  £1,290  metric  ton  spot,  European 
£1.220  spot. 

uycopodium:  Russian  £5  20  kg.  cif.  Indian  £4.50 
Mace:  Grenada  unsorted  $2,750  metric  ton,  fob 
whole  $3,000. 


Menthol:     (kg)     Brazilian     £7.25     spol     and  cit. 
Chinese  £6.90   in   bond;  £6.30,  cif. 
Nutmeg:  (per  metric  ton  fob)  Grenada  80  s  $2,800 
sound  unassorted  $2,500;  110's  $2,600,  bwb  $1,700. 
Nua  Vomica:  No  spot  or  cif. 

Pepper:    (metric   ton)    Sarawak    black  £1,050  spot, 
$1,725;  cif,  white  £1,550  spot;  $2,675,  cif. 
Pimento:  Jamaican  £1,120  metric  ton  spot:  £1,085. 
Podophyllum:    Root   Chinese   no   spot,    £400  metric 
ton,  cif. 

Ouillaia:  Spot  £1,030  metric  ton,  £750,  cif. 
Rhubarb:   Chinese  rounds  60  per  cent  pinky  £3  30 
kg,  spot;  £3,  cif. 

Saffron:  Mancha  superior  £740  kg  spot;  Rio  £785. 
Sarsaparilla:  Jamaican  £1  70  kg  spot,  £1.60,  nominal 
cit,  Mexican  £1.67  spot.  £1.64  cif 
Seeds:  (metric  ton.  cit)  Anise:  China  £870  for 
shipment.  Celery:  Indian  £450.  Coriander:  Moroccan 
£210.  Cumin:  Indian  (March-April)  £950,  other 
sources  not  available.  Fennel:  Indian  £450,  Iranian 
not  available.  Fenugreek:  Moroccan  £275;  Indian 
£250. 

Senega:  Canadian  £9.30  kg  spot;  £9.20,  cif. 
Senna:    (kg)    Alexandria    pods    hand-picked  from 
£2  upwards,  manufacturing  £0.60.  Tinnevelly  t  a  q 
leaves  £0  46;  pods,   faq  £0.48;   hand-picked  £0.55, 
Squill:  Italian  white  nominal. 

Styrax:   Turkish    natural    no   spot;   £5.65   kg,  cif. 
Tonquin  beans:  Paia  £2.90;  kg  spot  £2.70,  cif,  both 
nominal 

Turmeric:  Madras  finger  £550  metric  ton,  cif. 
Valerian:  Dutch  £1,720  metric  ton  spot;  new  crop, 
£1,670,  cif;   Indian  £1,130,  £1,100,  cif. 
Witchhazel  leaves:  £2.15  kg  spot,  £2,  cif. 

Essential  and  expressed  oils 

Almond:  Sweet  in  drum  lots  £1.35  kg  duty  paid. 
Anise:    (kg)    Spot   £15  50   shipment   £14.50,  cif. 
Bay:   West   Indian   £11,20   kg  -spot;   £10.75,  cif. 
Bergamot:   Scarce,    £35.50   kg  indicated. 
Bois  de  rose:  Spot  £6.50  kg;  shipment  £6.25,  cif. 
Suchu:   South    African    £125   per   kg    spot,  English 
distilled  £185 

Cade:   Spanish  £1.50   kg  nominal. 
Camphor  white   £0  90  kg  spot.  £0.85  cit. 
Cananga:     Indonesia     £12.50     kg     spot  nominal, 
£11.50,  cif. 

Cardamom:  English-distilled  £270  kg. 
Cassia:  Spot  £36.50  kg  nominal,  shipment  £34,  cif. 
Cedarwood:   Chinese   £1.30   kg    spot,    £1,25,  cif. 
Cinnamon:  Ceylon  leaf  £2.45,  kg  spol;  £2.30,  cif. 
Bark,  English-distilled  £150. 

Citronella:  Ceylon  no  spot;  £1.50  kg,  cif.  Chinese 
£2.35  spot;  £2,40,  cif. 

Clove:   Indonesian   leaf,  £2.35  kg  spot;   £2.15,  cif. 
English-distilled  bud  £38.75. 
Coriander:   Russian   about  £20.50  kg. 
Eucalyptus:   Chinese   £1.75   kg   spot;   £1.65,  cif. 
Fennel:   Spanish   sweet   £10   kg  spot. 
Geranium:   Bourbon  £45.50   kg  spot;  £45.25,  cif. 
Ginger:    Chinese   £46.50   kg    spot;    £40,    cif.  Other 
sources  up  to  £75  spot.  English-distilled  £95 
Lavender  spike:  £13.50  kg  spot. 

Lemon:  Siciian  best  grades  about  £15.25  kg  in 
drum  lots. 

Lemongrass:  Cochin  £6.25  kg  spot  nominal;  £5.65, 
cif. 

Lime:  West  Indian  £11.85  kg  spot. 
Mandarin:  Spot  £25  kg. 

Nutmeg:  East  Indian  £9.75  kg  spot;  £9,  cif.  Eng- 
lish-distilled £18. 

Olive:    Spanish    £1,350    per    metric    ton    in  200-kg 
drums   ex   wharf;   Mediterranean  origin  £1,330. 
Orange:   For  shipment,   Brazilian  £0.60  kg;  Florida 
£0.75,   cif.  scarce. 

Origanum:  Spanish  70  per  cent  £18.80  kg  nominal. 
Palmarosa:   Spot   £16.50   kg;   £14.50,  cif. 
Patchouli:  Chinese  £11  kg  spot;  £9.75,  cif. 
Pennyroyal:  From  £10  per  kg  spot. 
Pepper:  English-distilled  ex  black  £140  kg. 
Peppermint:    (kg)    Arvensis — Brazilian    £4.50  spot; 
£4.30.  cif;  Chinese  £3.75  spot;  £3.65,  cif.  Piperata 
American  from  £11  spot,  £10  30,  cif. 
Petilgrain:  Paraguay  spot  £5.25  kg;  shipment  £5,  cif. 
Rosemary:   £6.50    kg  spot. 

Sandalwood:  Mysore  £70  kg  spot.  East  Indian 
£57.50  spot;  £55,  cif. 

Sassafras:  Brazilian  £1.90  kq  spot;  £1.75.  cif. 
Spearmint:     (q)     American    £6.50    spot,     £6,  cif 
Chinese   £11   spot:   £10,  cif. 
Thyme:  Red  55      £16  kg  spot. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


continental  style  shopfittings  designed  for  todays  Pharmacy 
plus  full  service  —  complete  installations 
,   olney  bros  ltd   jado  house, northbridge  road., 
berkhamsted,  herts  hp4  leg 
free  colour  brochure  04427-5417^9  . 
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At  hardware  stores, ; 
chemists,  DIY  and 
garden  shops 

RENTOKE 

PRODUCTS  THE  PROFESSIONALS  USE 

RENTOKIL  LTD,  PRODUCTS  DIVISION,  FELCOURT,  EAST  GRINSTEAD 
WEST  SUSSEX,  RH1 9  2JY  Telephone  Lmgfield  (0342)  833022 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  July/December  1978.  17,737. 
Display/Semi  Display  £5.00  per  single  column 
centimetre,  mm  25mm.  Column  width  44mm. 
Whole  Page  £350  (275mm  ■  186mm) 
Half  Page  £200  (135mm  ■  186mm) 
Quarter  Page  £1 10  (135mm  ■  91mm) 
Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 
Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


FOR  SALE 


WANTED 


SHOPFITTING 


JEWELLERY.  Sterling  silver  and  9ct 
gold  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc  ,  brought  to  your 
door  at  best  cash  prices  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead 


SURPLUS  TO  OUR  REQUIREMENTS 

75  -  50  kilo  bags  of  Sodium  Sesqui 
Carbonate  (bath  salts).  C225,  Phone 
Bishop  Stortford  725872. 

RUW1ABRACE  SOLID  COPPER 
BRACELETS  (in2  sizes)  R.R.P  £1  75. 
£10.50  per  doz.  inc.  VAT.  Post  Free. 
Cheque  with  order  Gardiner  &  Lacey. 
Chemists.  13,  St.  Giles  St.,  Norwich 
Phone  21117. 

SWEDISH  QUALITY  CLOGS,  various 
designs,  leather  uppers,  orthopaed- 
ically  formed  wood  bottoms.  BjOrn 
Clogs,  6,  Queen  St.,  Scarborough 
0723-69281/582488. 


SINGLE  EDGE  (HANDY)  BLADES. 

Stainless  steel  SE  blades  in  cartons  of 
100,  £3.95  including  VAT.  Cheque  with 
order  to  Rofenworth,  1-3,  Greys  Road, 
Henley-on-Thames,  Oxon.  Immediate 
delivery 


CHEMIST  &  DRUGGIST 

gets  results.  Put  it  to  the  test  by 
posting  us  your  next  advertisement 
or  by  telephoning  us  on: 

01-353  3212  Extension  116. 


Black  Hair  Preparations 
&  Cosmetics 
UK's  Largest  Suppliers 

—  NATURAL  BEAUTY  PRODUCTS"* 

Cocoa  Butter  Cream  &  Lotion,  Coconut  Oil 
Shampoo,  Coconut  Oil  Pomade,  Rosemary 
Herbal  Conditioner,  Pressing  Combs  &  Afro 
Combs,  Magic  Formula  10 

Compacts  &  Lipsticks 

'ULTRA  SHEEN  &  AFRO  SHEEN" 
•POSNERS  &  DAX" 
MAGIC  SHAVING  POWDERS 
•DARK  N'  LOVELY  PRODUCTS* 
SULPHUR  -8'  &  GLOSS  '8' 
'LUSTRASILK' 
LE  TOLANOL 
"'REVLON— 
'FRENCH  PERM  HAIR  RELAXER  etc' 
T.C.B.  PRODUCTS 
NADINOLA  CREAM 

DYKE  &  DRYDEN  LIMITED 

WHOLESALE  DIVISION 
Unit  1, 10  St  Loys  Road,  Tottenham  N17 
Tel:  01-808  7624/7618 


ONE-SIZE  TIGHTS  from  £2.10  doz. 
plus  VAT.  Mm.  order  6  doz.  overall 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  3  South  Place,  London 
EC2. 


COPPER  BANGLES.  Direct  from  the 
manufacturer  at  only  £65  per  hundred. 
Copper  Trading  Company,  35,  High 
Street,  Banstead,  Surrey.  Tel:  Burgh 
heath  (25)  59658. 


SINGLE  EDGE  BLADES.  20  pkts  of  5 
on  showcard,  £5.00  inc.  VAT.  Packs  of 
100  S.E.  blades  in  carton,  £4.50  inc. 
Cheque  with  order  please.  Maxwell 
Gordon,  2b  Cricklewood  Lane,  London 
NW2  1  EX. 


PACKING  MACHINE,  Albroav  2,  twin- 
head  vacuum  liquid  filling  machine  with 
flame  proof  motor,  also  stainless  steel 
mixing  vessel  450  litres  capacity,  also 
small  hand  operated  labelling  machine. 
Apperlys  Chemist,  Coppice  Gate, 
Prestwood  Drive,  Stourbridge,  West 
Midlands  DD7  6RZ.  Tel:  (03843)  3522. 


FOR  SALE 

Pharmaceuticals,  Perfumery, 
TOILETRIES   AND  PHOTOGRAPHIC 
STOCKS 

AVAILABLE  FOR  EXPORT 
Please  apply  to  Box  No  2604 


WHOLESALE  MEDICAL 

Containers  and  chemist  sundries  At  very 
competitive  prices 
JAYCO,  51a  Buckingham  Road, 
South  Woodford,  London  E18. 
01-504  9124. 


THE  ORIGINAL  COPPER 
BRACELET  COMPANY 

Established  1959 
Price  details  available. 
SABONA  OF  LONDON 
LTD. 

73  New  Bond  Street 
London  W.1. 

01-629  6921. 


AFRO'  PRODUCTS 

English,  American  and  Caribbean  products.  We  offer  a  unique  ser- 
vice, to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetics. 
Johnson  s,  Palmer's,  St  Clare  s,  Dax,  La  India,  etc  .  etc 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5. 


MILTON  1200  ML  REQUIRED.  Top 

prices  paid.  Please  apply  Box  No.  2605. 

WANTED.  Modern  dispensary  fittings. 
Telephone  Bolton  (0204)  26828. 

PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc  , 
urgently  wanted  Kindly  contact  Robin 
Wheeler  Antiques  Parklands.  Park 
Road,  Ashtead,  Surrey  Telephone 
Ashtead  72319  Buyer  collects 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers  clearing 

lines,  and  retailers  stocks 

8   Northburgh   Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:   "Salvall",  London, 

E.C.1. 


SERVICES 


GENERIC 


Approved  Prescription  Services  Limited 

CLECKHEATON.  WEST  YORKSHIRE.  BD19  3B2 
TELEPHONE:  -    CLECKHEATON  I0274I  876776 


VETERINARY 


HARVEY'S  HAIR  RESTORING 
OINTMENT 

for  horses — a  pharmacy  only  pro- 
duct. Trade  price  list  of  Harvey  and 
Reducine  products  from 
Chave  and  Jackson  (Hereford) 
Ltd.,  Broad  Street,  Hereford. 


MORTGAGES 


MAXIMUM  MORTGAGES, 

remortgages,  "top  ups",  secured  loans, 
business  purchase  for  chemists.  Martin 
Hasseck  Ltd.,  Freepost,  London  NW4 
1YB.  Tel:  01-346  4653  (24-hour 
answering). 


MISCELLANEOUS 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4  1 EY 
Tel:  061-832  6564 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery. 


SAVE  UP  TO  33V3%  on  Spur  and  other 
British  shelving  equipment.  Free  stand- 
ing or  wall  mounted.  Free  estimating 
service  and  delivery.  Hemel  Hemp- 
stead 57468/58913. 

SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ 

SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD 
Tel,  01-946  2291 


/y/lcm80 


Modular  units  with  complete 
shopfitting  services  .  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  Irom: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


The  Pharmacy  Fitters 

SIMyersLtd 

80  84  Old  Street.  London  EC1V  9AN 
Tel:  01-251  4444 


AGENTS 


AGENCIES  REQUIRED 

by 

leading  Northern  Ireland  wholesaler  and 
distributor,  selling  to  chemists  and  allied 
trade. 
Please  apply 
Box  No.  2606. 


AGENTS  REQUIRED 

For  all  areas  with  established  chemists 
and  drug  store  connections,  to  sell 
Frizzi-Dry  massage  gloves  and  straps, 
the  ideal  low  cost  home  massage  and 
keep  lit  aids. 

VERY  GOOD  COMMISSION 
Apply,  Modern  Mercantile  Agencies,  57, 
St  Augustine's  Ave.,  Wembley,  London. 


AGENCIES  REQUIRED 

For  Northern  Ireland  by  active 
sales  force.  Long  established 
connection  with  retail  phar- 
macists. 

DETAILS  TO  BOX  No.  2602 
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USINESS  OPPORTUNITY 


PATENTS 


frnitmnmwsm 


We  have  an  important  announcement  to  distributors 

MAJOR  TOILETRIES  OPPORTUNITY 

We  are  independent  marketing  consultants.  We  manage  a 
range  of  toiletry  and  para-medical  products  on  behalf  of  a 
leading  British  enterprise.  Sales  are  in  excess  of  V/2  million  per 
annum  with  potential  to  double  that  amount.  We  are  looking  for 
a  distributor  who  will  handle  the  entire  retail  sales  programme, 
warehousing,  physical  distribution  and  invoicing.  Please  contact 
Nicholas  Hall.  All  replies  will  be  treated  with  strictest 
confidence. 


Nil  liohis  I  hill  &c,Compa?iy 


The  Norlett  Building,  Dormer  Road,  Industrial  Estate, 
Thame,  Oxon.         Tel.  084421-3363 


BUSINESSES  FOR  SALE 


XI— LANCASHIRE— Holidas 
resort  retirement  vacancy  on 
busy  main  road  position.  Tur- 
nover 1978  £67,409.  Pre- 
scriptions 19,000  per  month. 
Property  on  lease  £600  per 
annum.  Goodwill  and  fixtures  for 
sale  at  £5,750.  Stock  valuation 
approximately  £10,000, 


X2— SHEFFIELD— Retirement 
vacancy.  Turnover  approx- 
imately £44,000  showing  good 
increase.  1,450  scripts  per 
month.  5.30  p.m.  closing. 
Freehold  property  £9,000.  Stock 
and  fixtures  at  valuation  approx- 
imately £3,500. 


X3— NORTH  EAST  TOWN 
family  business  operated  from 
busy  shopping  area.  Turnover  for 
1977  £104,010  and  dispensing 
around  1,500  scripts  per  month 
Property  for  sale  at  £  1 7,000,  fix- 
tures and  fittings  £3,250  and 
offers  are  invited  for  goodwill 
around  £12,500  together  with 
stock  at  valuation. 


X4 — MERSE  YSIDE — company 
with  total  turnover  of  £125,000 
in  two  branches.  For  sale  either 
by  purchase  of  shares  of  assets 
including  one  freehold  property 
valued  £8,500,  Outstand  ins 
opportunity  at  one  site.  Otters 
invited  for  good  and  freehold 
property.  Stock  approximately 
£27,000. 


We  have  a  very  large  and  growing  register  of  priv  ate  phar- 
macists willing  and  able  to  buy  substantial  businesses  in  all 
parts  oi  U.K.. 

Pharmacists  who  wish  to  retire  or  sell  their  business  for  am 
other  reason  can  consult  us  in  the  strictest  confidence.  Our 
senior  partner  has  unique  experience  extending  over  30 
years  in  the  selling  ol  chemist  businesses  and  giving  advice 
to  both  vendors  and  purchasers  in  this  very  difficult  and 
technical  matter. 

We  are  not  retained  by  any  one  chain,  group  orindividual  to 
look  for  businesses  for  them.  So  vendors  can  consult  us  in 
the  certainty  that  then  interests  will  be  paramount 


?4  Ernest  J/George 

i  >*a  &  co  ^ 

K  GARDALE  HOUSE.  122  GATLEY  ROAD,  GATLEY.  CHEADLE, 
■  V^H  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


CLASSIFIED  ADVERTISING  IN 

CHEMIST  &  DRUGGIST 

IS  INEXPENSIVE  AND  CAN  BRING  TERRIFIC  RESULTS. 

For  details  of  rates  and  further  information  telephone 
Ann-Maria  Pym  on  353-3212,  ext.  116. 


PROCEEDING  UNDER  SECTION  23  OF 
THE  PATENTS  ACT 

(As  Amended  by  the  Patents  Act  1977) 


NOTICE  OF  INTENTION  TO  PRESE 
A  PETITION  TO  THE  COURT 


SN  THE  HIGH  COURT  OF  JUSTICE 
CHANCERY  DIVISION 
PATENTS  COURT 

IN  THE  MATTER  OF  THE  PATENTS  ACT 

1949 

AND 

IN  THE  MATTER  OF  LETTERS  PATENT  NO. 
980279  Dated  14th  October  1963  and  entitled 
"Improvements  in  or  relating  to  Therapeutic 
Compositions"  granted  to  HENRY  EUGENE 
JEAN-MARIE  MEUNIER,  of  24  Avenue  Alsace 
Lorraine,  Grenoble,  France. 

NOTICE  IS  HEREBY  GIVEN  that  it  is  the 
intention  of  RECKITT  &  COLMAN  LIMITED  whose 
registered  office  is  at  PO  Box  26,  1/17  Burlington 
Lane,  London  W4,  PHARMACY  PRODUCTS  (UK) 
LIMITED  whose  registered  office  is  at  PO  Box  22, 
Queen's  House,  Paragon  Street,  Hull,  Yorkshire,  and 
LABAZ  S.A.,  a  French  Body  Corporate,  of  38, 
Avenue  Pierre  1  er  de  Serbie,  75008  Paris,  France,  to 
present  a  Petition  to  the  Patents  Court,  High  Court  of 
Justice,  praying  that  the  term  of  the  said  Letters 
Patent  be  extended  under  Section  23  of  the  Patents 
Act  1949  as  amended. 

AND  NOTICE  IS  FURTHER  GIVEN  that  on  the 
19th  day  of  June  1979,  at  10.30  o'clock  in  the 
forenoon  or  so  soon  thereafter  as  Counsel  may  be 
heard  the  said  PETITIONERS  intend  to  apply  to  the 
Court  for  fixing  a  date  of  hearing  of  the  Petition  and 
other  Directions. 

Notices  of  Opposition  to  the  Petition  must  be 
lodged  not  less  than  seven  days  before  the  date 
above  mentioned  at  the  Chancery  Registrar's  Office, 
Royal  Courts  of  Justice,  Strand,  London  WC2A  2LL. 
Documents  requiring  service  upon  the  said 
PETITIONERS  pursuant  to  Order  1 03  Rules  3  to  7  of 
the  Rules  of  the  Supreme  Court  1 979  may  be  served 
at  the  offices  of  the  Solicitors  of  the  said  Petitioners. 

DATED  this  12  day  of  March  1979. 

BIRD  &  BIRD 

Solicitors  for  the  said  Petitioners  of  and  whose 
address  for  service  is 

2  Gray's  Inn  Square,  London  WC1R  5AF. 
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APPOINTMENTS 


SALES 
REPRESENTATIVE 

Hydron  Europe,  an  international  company,  market 
leaders  in  the  optical  field  require  a  Sales  Rep- 
resentative for  Essex,  East  London  and  Kent  area,  to 
expand  their  operations  in  the  U.K. 
The  ideal  candidate  will  be  aged  between  30-45  with 
sales  experience  in  F.M.C.G.  to  the  Pharmaceutical 
trade. 

The  remuneration  package  includes  an  above  average 
salary  plus  incentives  and  a  company  car. 
Write  or  telephone  for  an  application  form  to: 
Gordon  Davies,  Personnel  Manager 


HYDRON 


Hawley  t.ane.  Farnborough,  Hants  Tel:  Famborou.gh.51 61 51 


MARKETING 
PRODUCT 
MANAGER 
O.T.C.  MEDICINES 

S.W.  LONDON 

We  are  leaders  in  the  Proprietary  Medicines  field  with 
household  product  names.  We  are  now  seeking  to  expand 
our  present  market  share  in  established  medicines  and 
introduce  new  medicinal  brands  ortto  the  market  in  the 
forthcoming  year.  To  achieve  this,  we  are  looking  for  a 
Marketing  Product  Manager  to  take  charge  of  the  marketing 
of  our  Health  products. 

The  successful  applicant,  (male  or  female),  will  be  required 
to  devise,  recommend,  and  implement  marketing  plans  for 
our  existing  range,  and  of  greater  significance,  will  work 
closely  with  our  R&D  Department  identifying  the  market 
potential  for  new  products. 

Candidates  will  either  have  a  proven  marketing  background 
in  OTC  Medicines,  or  will,  currently  be  employed  as  a 
Pharmacist  working  either  in  retail  pharmacy,  or  in  the  R  & 
D  Department  of  a  Company  engaged  in  the  manufacture 
of  OTC  Medicines.  A  person  educated  to  degree  standard, 
aged  25-35  is  most  likely  to  fit  into  the  Department 
structure. 

We  offer  a  salary  commensurate  with  the  importance  we 
attach  to  the  post  together  with  a  range  of  benefits  you 
would  expect  from  a  Company  of  our  size. 
Please  apply  in  writing  with  CV,  or  telephone,  for  an 
application  form,  to  John  Cooper,  Site  Personnel  Manager, 
LRC  Products  Ltd,  15  Stockwell  Green,  London,  SW9. 
Tel:  01-733  7911  Ext.  114. 


W6 


i,  1 


LRC  Products  Ltd., 


U  EDS        n  HEALTH  AUTHORITY 

(Teaching)  Eastern  District 
CHAPEL  —  ALLERTON  —  HOSPITAL 

PHARMACY  TECHNICIAN 

A  vacancy  has  arisen  for  a  qualified  technician  to  be  based  at  the  above 
hospital.  The  successful  applicant  will  be  required  to  work  3  mornings  at 
Meanwood  Park  Hospital  and  3  afternoons,  2  full  days  and  1  Saturday 
morning  in  3  at  Chapel  Allerton  Hospital.  Hours— 38  per  week. 

Salary— £2,691  -C3.41 1  enhanced  rates  of  pay  for  weekend  work. 

Application  forms  available  from  the  personnel  office— General  Sector,  St 
James's  University  Hospital,  Beckett  Street,  Leeds  LS9  7TF.  Telephone 
Leeds  33144  ext  5851.  Closing  date  for  receipt  of  completed  application 
form,  26th  March,  1979 


Headings 
Available 


Classified 
Advertisements 


Agencies  Wanted  Business  Property  Situations  Vacant 

Agents  Wanted  Wanted  Situations  Wanted 

Appointments  Patents  Stocktaking 

Business  Opportunities  Property  -  Shops  to  Let  Tenders 

Business- Property  Services  Trade  Marks 

tor  Sale  and  Auction  Shopfittings  Wanted 

Classified  advertisements  can'be  accepted  up  to  12  noon  Tuesday 
for  inclusion  in  same  week  s  issue,  space  permitting  The  full  name 
and  address  ot  the  advertiser,  not  necessarily  tor  publication,  must 
accompany  every  advertisement  CHEMIST  AND  DRUGGIST 
reserves  the  right  to  refuse  or  revise  any  advertisement  or  to  omit  any 
portion 

Post  to  Classified  Advertisements,  Chemist  and  Druggist, 

25  New  Street  Square.  London  EC4A  3  J  A      Telephone  01  353  3212 


AFFIX 
STAM  P 
HERE 


CLASSIFSED  DEPARTMENT 
CHEMIST  AND  DRUGGIST 
25  NEW  STREET  SQUARE 
LONDON  EC4A  3JA 


Order 
form 


Lineage 

El  00  per  line, 
minimum 
Bold  Capitals  5  lines  at  £5  00 
Please 


Display/Semi  Display 

f  5  00  per  single 
column  centimetre, 
mm  25mm  Column 
width  44mm 


Please  tick  if 
required 


Box  No 

50p  extra  YES  /  NO 


Heading  Required 

Date  of 

Remittance 

Insertion 
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Benn 
business  magazines 

Builders'  Merchants  Journal 
Cabinet  Maker  &  Retail  Furnisher 
Chemist  &  Druggist 
Education  Equipment 
Engineering  Distributors  Journal 
Fire  Protection  Review 
Forestry  &  British  Timber 
Gas  Marketing 
Gas  World 
Gifts 

Hardware  Trade  Journal 
Horticulture  Industry 
Leather 
Leathergoods 
LP  Gas  Review 
Natural  Gas 
Nurseryman  &  Garden  Centre 
Paper 

Primary  &  Middle  School  Equipment 
Printing  World 
Shipping  World  &  Shipbuilder 
Sports  &  Recreation  Equipment 
Sports  Trader 
Timber  Trades  Journal 
University  Equipment 
Woodworking  Industry 


Benn 


» 
» 

publishing  foi  business 


Benn  Publications  Limited 
25  New  Street  Square,  London  EC4A  iJA 
Telephone  01-353  3212 
Telex  27844 


Rodine  C 

FOR  RATS 
&MICE 


At  hardware  stores  ° 
chemists,  DIY  and 
garden  shops 

KENTOKIL' 

PRODUCTS  THE  PROFESSIONALS  USE 

RENTOKIL  LTD  PRODUCTS  DIVISION  FELCOURT  EAST  GRINSTEAD, 
WEST  SUSSEX.  RH1 9  2JY  Telephone  Ungfield  (0342)  833022 


Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
upfor  Food  Grade  Ethanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01  735  8131 


RUBBISH  PROBLEMS? 


USE  AN 


ECLIPSE 


DESTROYS  CARDBOARD, 
BOXES,  PAPER, 
PACKING 
MATERIALS 

QUICKLY 


/ 


AVAILABLE 
FROM 
STOCK 


STANDARD 
MODEL 

10.5cf  CAP 


CLEANLY 
SAFELY 

IN  USE  THROUGHOUT 
BRITAIN  AT  CHEMISTS, 
SCHOOLS,  GOVERNMENT  MINISTRIES 

Tel.:  0948  840504 
or  Write  to 

NORTHERN  ,  

INCINERATORS  Ltd 
PREES  GREEN,  WHITCHURCH,  SALOP 


x2'6" 
90" 


March  17  1979 


Chemist  &  Druggist  367 


21 


2- 


HV-tn 


Fly-tox  takes 
the  ?  zzzip 
out  of  flies 

When  it  comes  to  killing  flies,  Fly-  tox  takes  a  lot  of 
beating. 

The  flies  know  it,  you  know  it  and  we're  making 
sure  your  customers  know  it  too.The  Fly- tox  message 
is  timed  to  hit  radio  hard,  nationally,  reaching  4  million 
housewives  the  moment  the  flies  start  flying. 

Add  the  extra  benefit  of  Beecham  backing  and 
Fly- tox  is  set  to  put  some  zip  in  the  market. 

Fly-tOH 

Fly-tox  products  are  manufactured  by  The  Airwick  Company  and 
distributed  by  Beecham  Proprietaries  and  Beecham  UHU 
Beecham  House.Great  West  Road,  Brentford,  Middlesex. Tel:0 1  -5605 151 


